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Look  at 
USA  TODAY 
their  way... 


Senator  Howard  Baker 
for  USA  TODAY  News: 
"USA  TODAY  gives  me  more  news 
and  information  in  less  time — 
clearly,  concisely,  and  accurately!" 


Bill  Marriott 
for  USA  TODAY  Money: 
"The  USA  TODAY  Money  section 
is  business  at  its  most  colorful, 
most  graphic, 
most  insightful. 

I  check  into  it  every  day." 

Deborah  &  Joe  Namath 
for  USA  TODAY  Sports: 
Deborah:  "I've  always  loved  sports. 
Even  before  I  married  Joe  I  spent  time 
every  day  with  the  incredible 
USA  TODAY  sports  section." 
Joe:  "In  fact,  Deborah  knows  so  much 
about  sports,  she  caught  my  last  pass." 

Joan  Collins 
for  USA  TODAY  Life: 
"Theatre,  movies,  TV, 
The  Arts,  Books  and  Fashion... 
The  Life  section  of  USA  TODAY 
•  separates  the  facts  from  the  gossip 
and  the  men  from  the  boys." 

'  Wilt  Chamberlain 
for  USA  TODAY  Weather: 
"When  somebody  says  to  me, 
'How's  the  weather  up  there.  Wilt?', 
I  just  whip  out  USA  TODAY'S 
full-color  weather  page  and  say, 
'In  what  state,  shorty?'" 
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The  newspaper  of  tomorrow  is  here  today  I 


These  special  people 
have  earned  a  special  honor. 


The  honor  is  the  Thomas  Jefferson  Award,  a  bronze  medallion  presented  annually 
in  Washington  State  by  the  Seattle  Post-Intelligencer  and  the  American  Institute  for 
Public  Service.  Each  spring,  we  ask  readers  to  nominate  people  who’ve  made  a 
significant  contribution  to  a  better  life  in  the  Pacific  Northwest  Of  the  158  people 
nominated  this  year,  the  nine  you  see  here  were  selected  to  receive  the  award  and  will  be 
considered  for  a  national  Thomas  Jefferson  Award  We’d  like  to  share  our  pride  in  them 
with  you. 


LINDA  BARKER  founded  Seattle's  Families  and 
Friends  of  Missing  Persons  and  Victims  of  Violent 
Crimes.  She  says,  the  word  “victims"  includes  not 
only  children  and  adults  kidnapped  or  killed  by  violent 


RICHARD  WALSH.  46.  became  paralyzed 
from  the  neck  down  after  a  Jeep  accident  in 
1 977.  He  founded  the  Resource  Center  for  the 
Handicapped  which  is  providing  needed  coun¬ 


criminals.  but  also  the  survivors  and  family  and  seling  and  vocational  training  for  hundreds  of 

friends  left  in  their  wake.  Her  commitment  is  genuine  handicapped  people  who  are  finding  employ- 


and  non-stop:  She  carries  a  paging  device  24  hours  a  ment  with  some  ofthe  area's  biggest  companies. 


WOLF  BAUER.  OTTO  TROTT  AND  OME 
DAIBER  are  in  their  70s.  But  they've  earned  their 
reputations  by  pioneering  some  classic  alpine  routes 
in  the  mountains  of  the  Pacific  Northwest  -  and  by 
staging  a  string  of  daring,  selfless  rescues.  They 
founded  Seattle's  famed  Alpine  Rescue  Council. 


PAT  CAMPBELL  is  a  very  generous  man.  He's 
devoted  the  major  portion  of  his  time  during  the  last  1 6 
years  to  helping  the  less  fortunate.  He's  worked  with 
drug  addicts,  alcoholics,  runaways  and  the  hungry. 
He  helped  found  Seattle's  Genesis  House,  a  treatment 
home  for  hard-core  heroin  addicts. 


BOB  AND  LINDA  CORN  YN.  of  Fort  Lewis,  Washing¬ 
ton.  are  raising  IS  children  -  including  12  adopted  or 
foster  children.  Whafs  remarkable  about  them  is  that 
they've  built  a  mini- United  Nations  as  the  children  they're 
raising  are  from  all  over  the  world:  India.  Korea.  Guate¬ 
mala.  Germany  and  the  U.S. 


RUBY  DeSANTIS'  13-year-old  son  was 
riding  his  bicycle  nearly  four  years  ago 
when  he  was  struck  and  killed  by  a  suspected 
drunken  driver.  She  decided  other  children 
must  be  saved  and  became  a  co-founder  of 
the  largest  chapter  of  MADD  (Mothers 
Against  Drunk  Drivers)  in  the  state.  She's 
been  the  president  ofthe  Bremerton,  Wash¬ 
ington.  MADD  Chapter  since  1983. 


The  Voice  of  the  Northwest  Since  1863 


1985  The  Hearst  Corporation 


Year  after  year,  our  civil 
justice  system  has  become 
slower.  More  costly.  Less  fair  to  the  very  people  it 
was  meant  to  help. 

We  all  pay  the  price.  Some  of  us  pay  in  the  frus¬ 
tration  of  waiting  for  a  case  to  end,  or  by  seeing  a 
settlement  eaten  away  by  legal  costs.  All  of  us  pay  in 
the  form  of  higher  taxes  and  insurance  premiums. 

Ebq)erts  agree  on  the  urgent  need  for  ci^ 
justice  repair.  Chief  Justice  Burger  has  criticized 
“the  high  cost  of  legal  services  and  the  slow  pace 
of  justice!’  Derek  Bok,  president  of  Harvard  and 
former  dean  of  Harvard  Law,  has  called  our  legal 
system  “the  most  e3q)ensive  in  the  world!’ 

A 1984  Rand  Corporation  study  of  thousands 
of  asbestos-related  lawsuits  shows  how  serious  the 
crisis  has  become.  Cases  closed  took  an  average 
two  years  and  eight  months,  with  11  percent  taking 
six  years.  How  much  money  went  to  asbestos  vic¬ 
tims?  Only  37  percent  of  the  expenses  and  compen¬ 
sation  paid  by  defendants  and  insurers.  The  other 
63  percent  went  to  pay  litigation  costs. 

Can  anything  be  done?  We  think  it  can. 

We’re  the  Insurance  Information  Institute. 
Our  members,  property  and  casualty  insurance 
companies,  are  vit^  involved  in  this  issue.  They’ve 
joined  with  others-doctors,  lawyers,  government 
officials,  business  leaders -in  coalitions  of  con¬ 
cerned  citizens.  Together,  they’re  developing  new 
solutions.  In  many  states,  their  ideas  are  being 
translated  into  action. 

Our  latest  report.  The  Civil  Justice  Crisis, 
examines  the  reforms  now  being  proposed.  It  tells 
how  you  can  get  involved.  We’d  like  you  to  have  a 
copy,  free  of  charge. 


Insurance  Information  Institute 

A  nonprofit  action  and  information  center 


Insurance  Information  Institute 
110  William  Street 
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New  York,  New  York  10038 
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Please  send  me  a  free  copy  of 
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The  Civil  Justice  Crisis. 
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9- 12— American  Society  of  Newspaper  Editors,  Sheraton  Washington,  D  C. 

10- 12— SuburtMn  Newspapers  of  America,  Inc.,  Editorial  Conference, 

Desert  Inn,  Las  Vegas. 

11- 13— Iowa  Newspaper  Association,  Annual  Convention  and  Trade  Show, 

Marriott  Hotel,  Des  Moines. 

11-13— Southern  Circulation  Managers  Association,  Spring  Conference, 
Hyatt  Regency,  Savannah. 

11- 15— SMthem  Circulation  Managers  Association,  Hyatt  Regency, 

Savannah,  Ga. 

12- 14— Iowa  Press  Photograhers  Association,  Convention,  Best  Western 

Starlite  Village  (formerly  Downtown  Ramada  Inn),  Des  Moines. 

13- 16— Inter-State  Circulation  Managers  Association,  Columbia  Inn, 

Columbia,  Md. 

13-16— Northern  States  Circulation  Managers  Association,  Ramada  Hotel, 
St.  Paul. 

13- 20— PRINT  '85  Graphic  Arts  Industry  Exhibition,  McCormick  Place,  Chicago. 

14- 17— Newspaper  Research  Council,  Spring  Conference,  Pier  66, 

Fort  Lauderdale. 

16-20— Tennessee  Press  Association  Advertising  Conference,  Radisson 
Hotel,  Nashville. 

16-21 — Kansas  Press  Association,  Annual  Convention,  Holiday  Inn 
Holidome,  Manhattan. 

19— Maine  Press  Association,  Spring  Conference,  University  of  Maine, 
Orono. 

19-20 — Louisiana  Press  Association,  Annual  Convention,  Monteleone, 
New  Orleans. 

19-20 — Nebraska  Press  Association,  Annual  Convention,  Red  Lion  Inn,  Omaha. 
19-20 — South  Carolina  Press  Association,  Ad  Conference, 
Carolina  Inn,  Columbia,  S.  C. 

21-24 — Newspaper  Purchasing  Management  Association,  Annual 

Confetmce,  MGM  Grand  Hotel,  Reno. 

24 — New  England  Associated  Press  News  Executives  Association,  Spring 
Meeting,  Copley  Plaza  Hotel,  Boston. 

29- 30— Canadian  Press,  Convention,  Westin  Hotel,  Toronto. 

MAY 

1-2— Canadian  Daily  Newspaper  Publishers  Association,  Westin  Hotel 
Toronto. 

5- 6— Institute  of  Newspaper  Controllers  and  Finance  Officers  (Now, 

International  Newspaper  Financial  Executives),  National  ^ring 
Conference,  The  Homestead,  Hot  Springs,  Va. 

6- 6— American  Newspaper  Publishers  Association,  Fountainebleau  Hilton, 

Miami  Beach. 

SeminarsIWorkshopsIClinics 

APRIL 

14-19— American  Press  Institute,  Newspaper  Production  and  New 
Technology,  Reston,  Va. 

14- 20— The  Poynter  Institute  for  Media  Studies,  Newspaper  Design/News 

and  Info^tional  Graphics,  St.  Petersburg. 

15- 19— ANPA,  Hands-On  Seminar,  Newspaper  Color  Separation  Techniques, 

The  Newspaper  Center,  Reston,  Va. 

15-19— Graphic  Arts  Council  of  North  America,  Print  '85,  Seminar 
Series,  McCormick  Place,  Chicago. 

19 — Pennsylvania  Newspaper  Publishers  Foundation,  Libel  Seminar, 
NPPA  Press  Center,  Harrisburg. 

21- 26— American  Press  Institute,  Editing  the  Weekly  Newspaper, 

Reston,  Va. 

22- 24— ANPA/ICMA/NPRA,  Managing  People  in  the  Circulation  Department, 

Holiday  Inn  Lake  Shore,  Chicago. 

23- 26 — PNPA/IAMA  Display  Advertising  Conference,  Marriott  Hotel, 

Harrisburg,  Pa. 

24- 26— International  Circulation  Managers  Association,  Single  Copy  Workshop, 

Red  Lion  Inn-Lloyd  Center,  Portland,  Ore. 

28-39— SNPA,  Personnel  and  Labor  Relations  Workshop,  Royal  Orleans  Hotel, 
New  Orleans. 

26-5/1— SNPA  Foundation  Seminar,  Closing  the  Credibility  Gap, 
The  Messenger-Inquirer,  Owensboro,  Ky. 

28-5/8 — American  ~Press  Institute,  Sports  Editors,  Reston,  Va. 

30- 5/2— Flexographic  Technical  Association,  Flexography  for  Newspapers, 

Forum,  Clarion  Hotel,  St.  Louis. 
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Editorial  workshop 

By  Roy  H.  Copporud 


Telling  Lies  No.  607 


Ariel  Sharon,  the  erstwhile  defense  minister  of  Israel, 
apparently  does  not  know  the  meaning  of  the  word  lie,  as 
indicated  by  his  statement  about  the  findings  in  his  libel 
suit  against  Time  magazine.  “I  came  here  to  prove  that 
Time  lied;  we  were  able  to  prove  that  Time  did  lie,”  he 
said. 

If  there  had  been  any  such  proof,  Sharon  would  prob¬ 
ably  have  won  the  third  and  crucial  point  in  his  suit,  that 
Time's  disputed  statement  had  been  published  despite  ”a 
high  degree  of  awareness”  of  its  possible  falsity.  The  jury, 
as  everyone  knows,  found  in  Time’s  favor  on  this  point, 
after  having  decided  earlier  in  Sharon’s  favor  on  two  other 
points:  that  the  disputed  paragraph  was  in  fact  defama¬ 
tory,  and  that  it  was  false. 

But  carelessness  or  falsity  are  not  the  same  as  lying. 
Everyone  knows,  oi  ought  to,  what  the  difference  is.  It’s 
the  difference  between  “You’re  mistaken”  and  “You’re  a 
liar.”  According  to  American  Heritage,  a  lie  is  “a  false 
statement  deliberately  presented  as  being  true  .  .  .  some¬ 
thing  meant  to  deceive  or  give  a  wrong  impression” 
(emphasis  added). 

Sharon,  however,  is  not  the  only  high  official  to  have 
shown  such  confusion  in  recent  years.  Early  in  his  term. 
President  Carter,  if  I  am  not  mistaken,  said,  “1  will  not 
knowingly  lie  to  the  American  people.”  If  he  had  said 
mislead  instead  of  lie  to  his  statement  would  have  made 
better  sense,  because  there  is  no  such  thing  as  unknowing¬ 
ly  lying.  The  definition  of  lie,  as  it  relates  to  statements 
made  by  people  (as  distinguished  from  impressions  con¬ 
veyed  by  such  adages  as  “figures  can  lie”)  involves  inten¬ 
tion  to  deceive. 

♦  ♦  ♦ 

Newsweek  described  an  unnamed  Miss  America  contes¬ 
tant,  said  to  have  posed  for  nude  photos,  as  a  poseur.  A 
poseur,  however,  is  a  show-off,  “a  person  who  affects  a 
particular  attitude,  character,  or  manner  to  impress 
others”  —  American  Heritage;  “one  who  habitually  pre¬ 
tends  to  be  what  he  is  not”  —  Webster.  One  who  poses  for 
photographs  or  whatever  is  a  poser.  Both  words  come 
from  the  Old  French  poser,  to  pose,  but  have  evolved 
critically  different  forms.  Poseur  is  derogatory;  poser  is 
neutral. 

*  ♦  * 

It  has  become  popular  to  put  tributes  to  admired  people 
in  the  form  “a  great  human  being,”  “a  sensitive  human 
being,”  “a  compassionate  human  being,”  or  whatnot. 
This  emphasis  on  zoological  classification  is  intriguing;  it 
sounds  as  if  the  tribute-payer  wants  to  emphasize  the 
distinction  between  the  object  of  his  accolade  and  lesser 
species,  for  example  apes.  Somehow,  this  seem  to  cut  the 
ground  from  beneath  the  tribute.  Why  not  person  instead 
of  human  beingl 

*  *  * 

A  Mark  Cross  ad  for  a  belt  that  appeared  in  the  New 
Koriker  boasted,  “It  circumvents  the  waist  with  an  unpara¬ 
lleled  elegance.”  If  so,  what  is  going  to  hold  the  pants  up? 
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Now  you  don't  need  an  enormous  copier 
to  nMke  enormous  copies. 


^  /y' 


The  name  tells  the  story. 

The  Canon  NP-2436  is  a  large-format  professional 
plain  paper  copier  that  makes  size-tor-size  reproduc¬ 
tions  up  to  24"  X  36"  But  that’s  only  part  of  the  story. 

It  oversized  documents  are  a  way  of  life  in  your 
business,  you  owe  yourself  a  serious  look  at  the 
NP-2436.  Why? 

The  NP-2436  is  surprisingly  compact— hardly 
larger;  in  tact,  than  many  conventional  office  copiers. 

It  runs  on  standard  115  Volts  AC,  and  it  doesn’t  require 
any  special  ventilation.  You  can,  in  other  words,  put  it 
just  about  anywhere. 

Making  copies  on  the 
NP-2436  is  fast,  easy  and 
economical.  Just  feed  your 
original,  and  walk  away  with 
your  copy  seconds  later.  Use  '  \ 

the  built-in  roll-fed  paper 
supply,  or  use  the  single-sheet  > 


stock.  Ether  way,  you’ll  never  need  to  use  costly  coated 
copy  materials.  And  your  copies  come  out  dry,  ready 
to  fold  or  mark  up. 

Take  a  close  look  at  the  copies.  The  NP-2436  gives 
you  impressive  reproductions— crisp  and  clear,  from 
edge  to  edge.  It’s  the  kind  of  quality  you  just  can’t  get 
with  diazo  duplicators. 

You  should  also  know  that  the  NP-2436  gives  you 
a  choice  of  copy  color;  black,  brown,  or  blue.  That’s 
versatility  not  even  the  most  expensive  engineering 
copiers  can  match. 

Rnally,  take  a  look  at  the  NP-2436’s  price.  It’s  more 
affordable  than  you  might  think. 

All  in  all,  the  NP-2436  is  an  extremely  practical 
answer  to  a  large  variety  of  oversized  copying  needs. 
And  it  just  may  be  the  perfect  answer  to  yours. 


Canon 

PLAIN  mPER  COPIER 
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Warning  signals 

Assorted  messages  coming  out  of  official  Washington  having  to  do 
with  the  protection  of  secrets,  plans  to  invoke  the  espionage  act,  etc. , 
are  too  threatening  to  press  and  public  alike  to  be  considered  coin¬ 
cidental. 

The  government  is  prosecuting  a  naval  intelligence  analyst  on 
criminal  charges  for  giving  satellite  photos  to  a  British  military 
magazine  (for  which  he  served  as  a  part-time  editor  with  the  Navy’s 
consent),  drawing  a  ruling  from  the  trial  judge  that  officials  who 
make  unauthorized  disclosures  of  intelligence  secrets  can  be  prose¬ 
cuted  under  the  espionage  laws. 

A  State  Department  official  forbade  his  staff  to  talk  to  a  New  York 
Times  reporter  because  of  an  article  he  had  written  about  American 
contingency  plans  to  deploy  nuclear  depth  charges  in  some  countries. 
Secretary  of  State  George  Shultz  conceded,  as  the  Times  had 
claimed,  that  the  plans  had  been  published  and  discussed  in  at  least 
two  other  countries  and  yet  told  a  Senate  commitee  the  Times  should 
not  have  published  such  classified  information  anyway.  Saying  “we 
need  a  crackdown”  to  prevent  such  disclosures,  the  Secretary  said  he 
meant  “within  the  government .  .  .  I’m  not  saying  we  need  to  crack 
down  on  the  press.” 

'Then  it  was  revealed  the  CIA  has  sent  a  proposal  to  the  White 
House  to  make  it  a  crime  for  government  employes  to  disclose  nation¬ 
al  secrets  and  would  authorize  prosecution  of  employes  and  former 
employes  who  did  so. 

by  the  New  York  'Times’  acquisition  of  a  copy  of  the  proposal,  signed 
by  Director  William  Casey,  even  though  a  spokesman  said  it  had  been 
labeled  “secret.” 

It  should  be  noted  that  in  all  these  developments  there  is  always  a 
disclaimer  that  it  is  not  aimed  at  the  press.  It  is  only  aimed  at 
unauthorized  disclosure  by  government  employes,  it  is  always  said. 

The  alarm  bells  should  be  going  off  in  every  newsroom  and  editorial 
department  in  the  country. 

More  than  30  years  ago,  J.  Russell  Wiggins,  editor  and  publisher  of 
the  weekly  Ellsworth  (Me.)  American,  but  then  managing  editor  of 
the  Washington  Post  and  chairman  of  the  Freedom  of  Information 
Committee  of  the  American  Society  of  Newspaper  Editors,  warned 
the  April,  1954,  convention  about  the  Espionage  Act: 

“The  provisions  of  the  law,  to  which  the  press  has  not  paid  much 
attention  and  which  the  government  has  not,  up  to  this  date,  em¬ 
ployed  in  any  action  against  a  newspaper,  ought  to  be  more  closely 
studied.  Contrary  to  widespread  opinion,  they  run  against  those  who 
receive  classified  information  improperly  as  well  as  those  who  dis¬ 
close  it  improperly.  Improper  dissemination  of  such  material,  in 
order  to  be  punishable  und^  the  statute,  must  be  for  the  purpose  of 
obtaining  information  respecting  the  national  defense  with  intent  or 
reason  to  be  used  to  the  injury  of  the  United  States.”’ 

Secrecy  begets  secrecy.  When  an  important  official  of  our  govern¬ 
ment  contends  that  certain  information  should  not  be  published  in 
spite  of  its  knowledge  and  publication  elsewhere  it  is  not  too  much  to 
suppose  that  this  government  may  go  to  extreme  lengths  to  insure 
that  the  American  people  are  told  only  what  the  government  wants 
them  to  know. 
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Letters  to  the  Editor 


Says  journalism  is  an  elitist  profession 


It  doesn’t  take  a  social  scientist  to 
figure  out  why  minority  students  “re¬ 
ject”  journalism  careers  (E&P  12/8/ 
84).  At  almost  any  communications 
job  conference  an  overflow  of  bud¬ 
ding  reporters  attend  seeking  out  po¬ 
sitions  with  high  pressure,  low  pay 
and  tyrant-bosses.  The  jobs  are  not 
forthcoming. 

The  same  students  accept  the  chal¬ 
lenge  and  demands  in  becoming  a  re¬ 
sponsible  journalist.  They  do  so  often 
at  no  pay,  just  for  the  privilege.  They 
accept  also,  the  covert  discrimination 
inherent  in  this  white,  male-dominat¬ 
ed  profession. 

The  better  question  should  have 
been  posed  to  the  publishers  and  As¬ 
sociated  Press  editors  in  attendance. 
Why  don’t  they  hire  more  minority 
journalists? 

It’s  been  my  experience  that  news¬ 
paper  interviewers  make  vague  and 
leading  offers  that  lead  nowhere  de¬ 
spite  “aggressive”  follow-up  calls 


While  1  have  been  a  long  time  read¬ 
er/subscriber  to  E&P,  I  am  not  a  jour¬ 
nalist,  only  a  lay  person  doing  busi¬ 
ness  with  America’s  daily  newspa¬ 
pers. 

I  have  tended  over  the  years  to  look 
at  E&P  as  a  somewhat  restrained  and 
moderate  voice  without  any  particular 
political  or  advocacy  axe  to  grind  oth¬ 
er  than  that  of  excellence  in  journalist 
endeavour;  editorial,  news  coverage, 
English  usage,  or  reproduction. 

That  is  why,  when  1  continue  to  see 
all  the  questioning  done  by  any  of  the 
“media”  people  as  to  the  roots  of 
public  “distrust”  of  the  media,  1 
think  1  can  point  out  one  example 
which  occurred  recently  on  your 
pages  which  really  demonstrates  the 
“subtle  writing”  that  advocates  a  po¬ 
sition  while  claiming  to  be  objective. 

1  refer  to  David  H.  Brown’s  letter 
in  the  January  26  issue.  The  second 
paragraph  says,  “While  there  may  be 
some  situations  in  which  the  media 
try  to  make  the  military  look  bad, 
there  are  equal  instances  where  the 
military  try  to  make  the  media  look 
bad.” 

The  verb  and  phrasing  selection  are 
extremely  clever  .  .  .  it  really  reads 
to  the  lay  person  as  follows:  “While  it 
is  possible  to  concede  for  the  sake  of 
argument  that  there  might  someday  be 
a  circumstance  where  the  media 
would  distort  the  facts  to  make  the 
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and  letters.  They  also  discourage  mi¬ 
nority  reporters  who  they  secretly  feel 
won’t  meet  the  challenge  or  the  dead¬ 
line.  Newspapers  remain  unwilling  to 
risk  the  commitment  (or  perhaps  it’s 
subconscious,  subtle,  oozing  rac¬ 
ism). 

It  is  too  easy  and  hardly  believable 
to  insist  qualified  minority  journalists 
don’t  exist.  It  is  a  cop-out  and  this  is 
1985.  Minorities  in  the  United  States 
have  made  substantial  gains  in  educa¬ 
tion,  income,  politics,  and  population 
over  the  past  two  decades.  (Some¬ 
thing  publishers  should  pay  attention 
to  when  they  worry  about  their  credi¬ 
bility  and  readership). 

Journalism  has  become  an  elitist 
profession  no  longer  guided  by  the 
original  ideals  of  the  Fffst  Amend¬ 
ment.  It  is  guided  instead  by  market 
surveys  that  skew  results  away  from 
the  potential  financial  and  social  im¬ 
pact  of  the  non-white  segment  of  this 
society,  excluding  people  and  points 


military  appear  in  a  bad  light,  we 
know  for  a  fact  that  the  military  at¬ 
tempts  to  make  the  media  look  bad  all 
the  time.” 

Please  do  not  dismiss  what  1  have 
said  above  too  quickly  and  too  lightly 
and  consider  a  more  balanced  state¬ 
ment  of  “Let  us  concede  that  there  are 
instances  where  botii  the  media  and 
the  military  try  to  make  the  other  look 
bad.” 

That  states  the  case  without  arguing 
for  the  “higher  morality”  of  the  me¬ 
dia  or  the  more  “venal  attitude”  of 
the  military. 


of  view  that  don’t  fit  its  status  quo. 

However,  from  another  perspec¬ 
tive  .  .  .  jobs  often  come  from  rela¬ 
tives  or  colleagues  in  the  business. 
For  most  minorities  and  editors  this 
relationship  is  non-existent.  There  is 
no  mechanism  to  point  out  job  avail¬ 
ability  or  a  potential  employee.  So  the 
profession  stumbles  along  relying  on 
cliche  and  luck,  not  doing  a  great  job 
and  not  caring. 

It  boils  down  to  .  .  .  why  should 
a  minority  student  with  great  potential 
beg  for  a  job  in  a  profession  histori¬ 
cally  hostile  to  him/her,  when  the 
same  kind  of  discrimination  is  avail¬ 
able  elsewhere  at  a  higher  salary  and 
with  greater  upward  mobility. 

Ingrid  Sturgis 
1260  Webster  Ave. 
Bronx, N.Y.  10456 

Agrees  with  Helms 

Sen.  Jesse  Helms’  (R-NC)  proposal 
to  buy  out  CBS  and  change  its  ideo¬ 
logical  thrust  is  not  much  of  a  danger 
to  the  Republic  or  the  First  Amend¬ 
ment  when  you  compare  it  to  the  on¬ 
going  attrition  on  newspaper  indejien- 
dence  represented  by  constant  acqui¬ 
sitions  of  small  and  medium  dailies 
by  12  or  15  corporate  news  giants — 
the  New  York  Times,  Cox,  Gannett, 
Los  Angeles  Times,  Thomson  et  al. 

With  the  media,  it  all  depends  on 
whose  ox  is  being  goated — and/or 
who  is  doing  the  goring. 

Bill  R.  Davidson 
P.O.  Box  36411 
Tucson,  Ariz.  85740 


David  L.  Deibel 
Groton,  Conn. 


(Davidson  is  editor,  Survival  Intel¬ 
ligence  Digest.) 


Who  Are  You? 

The  Personality  Profile  Quiz  Will  Tell  You 

Readers  always  want  to  learn  more  about  themselves.  This  weekly  quiz 
by  Dr.  Salvatore  Didato  combines  reader  involvement,  self-help  and 
fascinatins  personality  insishts  your  readers  will  appreciate.  Each  col¬ 
umn  contains  a  reader  quiz,  explanations  of  each  answer  arxl  a  scorins 
key.  Typical  quiz  topics:  How  romantic  are  you?  Does  a  little  drinkins 
help  your  thinkins?  How  much  do  you  krww  about  children?  Trans¬ 
mitted  each  Monday  by  wire,  available  by  mail;  length,  900  words. 
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lb  order  can  Chuck  Weiss  212-972-1070/Paul  Finch  213-852-1579. 


Wants  it  stated  differently 


So  you  think 
you  know 
New  York  City! 


Can  you  identify 
this  N.Y.  market? 


•New  York  City's  highest  median  E8I  income  ... 
$32,892 

•The  youngest  median  age  ...  31.7  years  old 
•The  ONLY  county  In  N.Y.C.  that  is  growing,  with  a 
growth  rate  of  4-6% 

•  Over  1000  acres  of  prime  undeveloped  land 

•  Leads  all  New  York  State  in  building  starts 

•  Has  no  local  T.V.  stations 

•  Three-quarters  of  the  adults  are  homeowners 

•  Almost  a  two  billion  dollar  market 

•  50%  of  the  female  market  is  employed  outside  the 
home 


HWt  Of  Iuivin9 


ottrtbutos 


•  Has  only  one  local  daily  and  Sunday  newspaper  ... 
reaching  9  out  of  10  adults  ...  one  of  the  highest 
readership  penetration  percentages  in  America. 

In  case  you  haven’t  already  guessed  ...  the  market  is 
Staten  Island  (Richmond  County)  and  the  newspaper  is 
the  . . . 

^ateti  Balanfi  Abuance 

Represented  nationally  by  Newhouse  Newspapers.  For 
more  on  this  gem  of  a  market  call  the  Advance’s 
marketing  dept,  at  (718)  981-1234. 
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Westmoreland  reflects 


Calls  for  rebirth  of  the  National  News  Council;  says  he 
holds  no  animosity  toward  CBS  or  the  media  In  general 


By  James  E.  Roper 

Gen.  William  C.  Westmoreland 
says  the  media  should  set  up  a 
mechanism  —  perhaps  similar  to  the 
defunct  National  News  Council  —  to 
insure  a  very  high  standard  of  ethics  in 
journalism. 

“It’s  very  important  as  far  as  your 
profession  is  concerned  that  you 
clean  up  your  act,  that  you  set  up  a 
mechanism  that  will  insure  a  very  high 
standard  of  ethics,”  Westmoreland 
told  an  audience  of  news  personnel  at 
a  luncheon,  sponsored  by  Sigma  Del¬ 
ta  Chi,  at  the  National  I^ess  Club  in 
Washington. 


“My  problem  involved  a 
relatively  small  number  of 
people  associated  with 
the  preparation  of  a 
single  documentary,” 
Westmoreland  said. 


Yet,  he  said,  it  was  not  enough  for 
the  public  figure  simply  to  write  a 
“letter  to  the  editor.” 

He  believes  a  news  council  would 
be  more  than  a  “letter  to  the  editor” 
but  less  than  an  expensive  court 
battle. 

Westmoreland  said  that  although 
his  suit  did  not  go  to  ajury  verdict,  “a 
lot  of  good  has  been  accomplished.” 

It  was  his  most  detailed  discussion 
of  the  press  since  the  end  of  his 
aborted  libel  suit  against  CBS. 

“The  media  itself  must  do  some¬ 
thing  to  help  sustain  public  confi¬ 
dence  in  its  ability  to  exercise  the 
awesome  responsibility  of  protecting 
the  public’s  right  to  know,”  he  said, 
suggesting  “something  like  a  Nation¬ 
al  News  Council.” 

“It  would  be  composed  of  journal¬ 
ists  and  outstanding  citizens  who 
know  how  the  media  works,”  he  said. 


“It  would  be  nonpartisan  and  non- 
ideological.  Those  who  submitted 
their  cases  to  the  council  would  waive 
the  right  to  sue  in  court  and  would 
agree  to  accept  the  findings  of  the 
council.  There  would  be  no  award  of 
damages.” 

Said  Westmoreland:  “Does  the 
press  really  feel  that  it  is  infallible? 
That  no  reporter,  journalist  or  pro¬ 
ducer  ever  becomes  a  little  over- 
zealous  in  reaching  for  a  headline  or 
for  a  rating?  Does  the  responsible 
newspaper,  magazine,  radio  or  televi¬ 
sion  station  fear  having  its  actions  re¬ 
viewed  by  a  group  of  its  peers?” 

Westmoreland  said  his  suit  against 
CBS  showed  that  a  court  of  law  is  not 
the  place  to  settle  a  dispute  between  a 
public  official  and  a  member  of  the 
media  about  historical  events  of  pub¬ 
lic  interest. 

“I  believe  many  in  the  media  are 
being  more  careful  in  their  work,”  he 
said,  “The  public  generally  has  a  bet¬ 
ter  understanding  of  what  constitutes 
a  documentary,  and  the  pitfalls  in  put¬ 
ting  one  together.  And  finally,  I  hope 
that  the  young  men  and  women  study¬ 
ing  and  working  to  become  tomor¬ 
row’s  journalists  will  take  a  harder 
look  at  the  need  for  a  high  standard  of 
professional  ethics.  A  rededication,  if 
you  will,  to  the  standards  espoused  by 
Sigma  E)elta  Chi. 

“Our  schools  of  journalism  will,  I 
hope,  use  such  cases  for  study  and 
analysis.  The  records  are  there.  Let 
us  hope  that  they  will  serve  a  con¬ 
structive  purpose.” 

Westmoreland  warned  that  outsid¬ 
ers  might  attempt  to  restrict  the  press 
unless  it  comes  to  grips  with  the  ques¬ 
tion  of  ethics.  He  added,  “my  plea  is 
only  that  the  press  be  balanced  and 
fair.” 

He  said  he  bears  no  animosity 
whatever  toward  the  media  in  gener¬ 
al,  or  toward  CBS. 

“My  problem  involved  a  relatively 
small  number  of  people  associated 
with  the  preparation  of  a  single 


documentary,”  Westmoreland  said. 

He  felt  CBS  had  acted  responsibly 
in  having  a  senior  producer.  Burton 
Benjamin,  do  an  in-house  investiga¬ 
tion  of  production  of  the  CBS-tv  pro¬ 
gram  that  accused  Westmoreland  of 
doctoring  figures  on  enemy  troop 
strength  in  Vietnam,  where  West¬ 
moreland  was  commanding  general 
for  four  years. 

Westmoreland  was  asked  whether 
he  thought  his  lawsuit  had  affected  the 
way  CBS  now  covers  the  news. 

“I’m  not  an  expert,”  he  replied,  “I 
don’t  watch  CBS  very  much.” 


Westmoreland  said  his 
suit  against  CBS  showed 
that  a  court  of  law  is  not 
the  place  to  settle  a 
dispute  between  a  public 
official  and  a  member  of 
the  media  about 
historical  events  of  public 
interest. 


Asked  if  he  supported  the  efforts  of 
Fairness  in  Media  to  buy  stock  in  CBS 
to  influence  its  news  report,  West¬ 
moreland  said  he  does  not  belong  to 
the  organization  and  has  not  bought 
any  CBS  stock. 

On  military  censorship  in  war 
zones,  he  said  President  Johnson  told 
him  that  the  worst  mistake  Johnson 
ever  made  was  not  imposing  cen¬ 
sorship  in  Vietnam. 

Westmoreland  said,  however,  that 
because  Congress  had  not  declared 
war  in  Vietnam,  the  government  did 
not  have  legal  authority  to  impose 
censorship,  and,  anyway,  correspon¬ 
dents  easily  could  have  broken  cen¬ 
sorship  by  flying  their  stories  to  near¬ 
by  countries. 

Westmoreland  said  he  does  not  ex¬ 
pect  to  see  censorship  again  unless 
there  is  a  declared  war. 


Women  in  the  locker  room 

Female  sportswriters  are  still  being  harassed  by  male  athletes, 
despite  pro  footbaIVs  so^lTed  open  access  policy 


By  Joan  Ryan 

Under  the  best  circumstances,  go¬ 
ing  into  a  locker  room  is  an  unnerv¬ 
ing,  uncomfortable  experience  for  a 
woman  sportswriter.  Under  the  worst 
circumstances,  it  becomes  mean  and 
even  humiliating,  which  is  what  hap¬ 
pened  March  9  in  the  Birmingham 
Stallions  locker  room  at  Orlando  Sta¬ 
dium. 

Several  players,  most  of  them  un¬ 
dressed,  closed  in  on  me  when  I 
stepped  through  the  door.  They  yelled 
insults  at  me  and  made  dirty  remarks 
to  each  other.  They  laughed.  1  needed 
to  interview  running  back  Joe  Cribbs 
for  a  deadline  story  and  asked  where 
his  locker  was.  They  ignored  me. 
Suddenly,  I  felt  something  on  my  leg. 
A  player  was  stroking  my  calf  with 
the  plastic  handle  of  a  razor. 


"You  are  entering  on 
your  own  initiative  and 
therefore  are  sul^ect  to 
what  goes  on  in  there,” 
Staiiions’  president  Jerry 
Skiar  toid  me  iater. 


Angry,  shaken  and  humiliated,  I 
walked  out. 

A  well-dressed  man  stood  near  the 
locker  room’s  open  doorway.  It  was 
the  team  president,  and  he  was  chuck¬ 
ling. 

“You  are  entering  on  your  own  ini¬ 
tiative  and  therefore  are  subject  to 
what  goes  on  in  there,”  Stallions 
President  Jerry  Skiar  told  me  later. 
“It  is  not  a  proper  place  for  a  female 
to  be.” 

Skiar  called  my  behavior  “very  un¬ 
ladylike”  and  said  women  who  go 
into  locker  rooms  just  want  to  look  at 
naked  men. 

This  is  the  incredible  assumption  of 
so  many  men  in  the  sports  world.  No 
woman — or  man,  probably — enjoys 
being  inside  a  locker  room  filled  with 
men  in  various  stages  of  undress  and 

(Ryan  is  a  sportswriter  for  the 

Orlando  (Fla.)  Sentinel.) 


emotional  maturity.  But  the  teams 
give  us  no  alternative.  Most  don’t 
have  separate  interview  rooms.  Most 
don’t  even  require  their  players  to 
wear  towels  or  robes  while  reporters 
are  present. 

At  halftime  of  Saturday’s  game,  I 
asked  the  Stallions  media  liaison  if 
there  was  any  way  I  could  get  my  in¬ 
terview  with  Cribbs  without  going 
into  the  locker  room.  I’ve  been  in 
maybe  a  dozen  locker  rooms,  and  1 
have  dreaded  it  every  time.  It’s  em¬ 
barrassing  to  interview  a  naked  man 
in  the  midst  of  20  or  30  other  naked 
men.  They  don’t  want  you  in  there 
and  you  don’t  want  to  be  there. 

The  media  liaison  said  unless  I 
wanted  to  wait  until  after  Cribbs  was 
showered  and  dressed,  it  was  impos¬ 
sible  to  bring  him  out  to  me.  My  dead¬ 
line  would  not  permit  such  a  long 
wait,  so  we  both  shrugged  our  shoul¬ 
ders  in  resignation. 

Most  leagues,  including  the  United 
States  Football  League,  enforce  an 
open-door  policy.  But  the  issue  here 
is  not  as  black  and  white  as  allowing 
or  not  allowing  women  in  locker 
rooms.  The  issue  is  this:  How  much 
harassment  must  women  tolerate  once 
inside? 

It’s  okay  for  football  players  to  be 
mean  and  aggressive  on  the  field. 
That’s  what  they  get  paid  for.  It’s 
okay  if  they  taunt  and  harass  and  in¬ 
timidate  their  opponents.  Their  oppo¬ 
nents  can  taunt  and  harass  and  intimi¬ 
date  right  back.  They  are  on  equal 
footing  on  neutral  ground. 


Skiar  caiied  my 
behavior  “very  uniadyiike” 
and  said  women  who  go 
into  iocker  rooms  just 
want  to  iook  at  naked 
men. 


But  when  they  intimidate  and  ha¬ 
rass  innocent  people,  they  become  a 
gang  of  bullies  in  a  playground.  They 
are  little  boys  who  never  grew  up, 
little  boys  who  equate  manliness  with 


power,  even  if  the  power  comes  from 
outnumbering  the  victim  40-to- 1 . 

If  the  Birmingham  players’  actions 
weren’t  deplorable  enough,  Skiar 
made  up  the  difference.  He  stood  by 
like  a  father  who  claps  his  son  on  the 
back  after  every  cruel  prank  and  de¬ 
clares,  with  a  touch  of  pride,  that 
boys  will  be  boys. 

If  the  team  president  condones  this 
type  of  behavior,  where  will  it  stop? 
The  players’  aggressive  behavior  is 
accepted  on  the  field,  so  they  carry  it 
into  the  locker  room.  It’s  accepted  in 
the  locker  room,  so  they  carry  it — 
where?  Is  it  okay  to  bully  whomever 
they  please?  Perhaps  they’ve  been 
coddled  so  long  they  feel  that  basic 
human  decency  does  not  apply  to 
them. 

The  team  president  has  set  such  a 
poor  example  that  I  guess  we  can’t 


if  the  team  president 
condones  this  type  of 
behavior,  where  wiii  it 
stop? 


expect  much  more  from  his  players. 
He  put  the  blame  on  me  and  Melissa 
Isaacson,  a  Cocoa  Today  reporter,  for 
the  disturbance.  Isaacson  was  ready 
to  enter  the  locker  room  but  saw  what 
was  happening  to  me  and  stayed  in  the 
hall. 

She,  too,  spoke  with  Skiar  later. 
Again,  he  said  stay  out  or  subject 
yourself  to  whatever  happens.  The 
Stallions  have  15  more  games  this 
season.  They  certainly  will  encounter 
women  sportswriters  along  the  way. 
Unfortunately,  the  ugly  episode  is 
likely  to  be  repeated  when  men  like 
Jerry  Skiar  are  standing  at  the  door¬ 
way,  smiling  about  the  whole  thing. 

I  remember  the  advice  my  father 
gave  me  about  men  a  long  time  ago. 
He  warned  they  aren’t  all  going  to  be 
like  him. 

*  *  * 

Women  in  sports  no  longer  are 
oddities.  Mary  Lou  Retton  became 
America’s  sweetheart  with  her  gold- 
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in  order  to  perform  their  jobs. 

My  first  venture  into  a  locker  room 
was  after  the  United  States  Football 
League  Championship  game  in 
Tampa  in  July.  My  job  was  to  cover 
the  losers’  locker  room,  which  was 
the  Arizona  Wranglers’. 

There  were  two  other  women  in 
there  with  me,  Jill  Lieber  from  Sports 
Illustrated  and  Nancy  Donnellan, 
who  was  working  for  CBS  radio. 
Most  of  the  reporters  were  huddled 
around  coach  George  Allen,  straining 
to  hear  his  remarks  above  the  rumble 
of  the  players  and  the  showers.  Sud¬ 
denly,  Allen’s  administrative  assis¬ 
tant  started  screaming  for  security 
guards  to  throw  us  out,  saying  they 
were  family  men  and  their  wives 
wouldn’t  like  us  in  there  while  the 
players  were  getting  dressed.  Donnel¬ 
lan  was  hit  in  the  head  with  a  small 
roll  of  athletic  tape.  She  never  found 
out  who  threw  it  or  if  it  had  been  in¬ 
tended  for  her. 

The  three  of  us  continued  to  listen 
to  Allen,  trying  to  block  out  the  guy’s 
screaming.  I  had  just  a  few  minutes  to 
get  the  information  1  needed,  so  I 


didn’t  have  time  to  bother  with  him. 
Neither  did  the  other  two  women.  The 
security  men  told  him  they  had  no  au¬ 
thority  to  throw  us  out,  but  that  didn’t 
faze  him.  He  continued  screaming  un¬ 
til  we  left. 

Sentinel  executive  sports  editor 
Steve  Doyle  wrote  to  the  Arizona 
Wranglers  and  the  United  States 
Football  League  commissioner  about 
the  incident.  He  received  a  letter  back 
from  the  Wranglers  official  involved. 
He  said  the  Wranglers’  policy  is  to  bar 
women  from  the  locker  room.  He  said 
the  policy  had  been  enforced  for  two 
years  without  problems  and  that  it 
must  continue  to  be  enforced  “for  the 
human  decency  of  the  players,  their 
wives  and  children.’’ 

However,  USFL  Commissioner 
Chet  Simmons  wrote  the  Wranglers 
official  and  demanded  he  write  an 
apology  to  the  three  reporters  in¬ 
volved.  Simmons  told  him  he  would 
not  tolerate  a  closed  locker  room.  He 
said  the  USFL  has  a  strict  rule  that 
provides  for  equal  access. 

I  don’t  know  about  Lieber  or  Don¬ 
nellan,  but  I’m  still  waiting  for  my 
apology. 


Candidates  announced 
for  Associated  Press  board  election 


medal  winning  performance  at  the 
Olympics.  Mary  Decker  is  as  well- 
known  as  Edwin  Moses;  Tracy  Caul- 
kins  as  well-respected  as  Rowdy 
Gaines. 

Sports  no  longer  is  the  exclusive 
domain  of  men.  Sportswriting  isn’t 
either.  As  more  and  more  women  are 
finding  their  way  to  the  playing 
fields,  so  too  are  women  finding  their 
way  into  the  sports  departments. 

Women  are  still  new  in  the 
sportswriting  profession,  but  their 
numbers  are  growing.  They  now 
comprise  10%  of  the  country’s 
sportswriters.  More  than  60  of  the  na¬ 
tion’s  109  largest  dailies  employ  fe¬ 
male  sportswriters,  according  to  a 
study  conducted  by  University  of 
Georgia  graduate  student  Margaret 
Lee  Myers. 

Other  findings: 

•  Most  women  sportswriters  ended 
up  in  the  business  on  their  way  to  oth¬ 
er  journalistic  pursuits. , 

•  They’re  young,  well-educated 
and  single. 

•  They  are  primarily  Protestant. 

•  More  than  half  were  born  in  the 
northeastern  United  States. 

•  Though  they’re  not  athletes  for 
the  most  part,  they  have  always  been 
sports  fans  and  spectators. 

The  increasing  numbers  of  female 
sportswriters  have  forced  colleges 
and  professional  franchises  to  reas¬ 
sess  the  logistics  of  media  coverage. 
Specifically,  locker  rooms. 

Teams  have  found  various  ways  of 
dealing  with  women  covering  sport¬ 
ing  events.  Some  have  barred  all  re¬ 
porters  from  locker  rooms,  choosing 
instead  to  set  up  an  interview  room 
where  every  player  requested  for  an 
interview  would  be  presented  imme¬ 
diately  after  the  game.  Others  have  a 
“limited  open”  locker  room  for  a 
specified  period  of  time  (20  or  30 
minutes)  after  the  game  ends,  and 
players  delay  showers  until  the  re¬ 
porters  leave.  Some  teams  have  given 
their  players  robes. 

What  most  journalists  prefer  is  an 
open  locker  room.  The  Associated 
Press  Sports  Editors  approved  last 
summer  a  set  of  guidelines  concern¬ 
ing  locker  room  access,  strongly  em¬ 
phasizing  that  there  is  no  substitute 
for  open  locker  rooms. 

Some  women,  including  me,  prefer 
an  interview  room.  I  don’t  expect 
ever  to  become  comfortable  in  a  lock¬ 
er  room  filled  with  men  in  various 
stages  of  undress  and  emotional  ma¬ 
turity.  Snide  remarks  come  with  the 
territory.  I’m  not  sure  I  blame  the  ath¬ 
letes  for  being  unhappy.  I  feel  I  am 
invading  the  privacy  of  the  men  I  in¬ 
terview.  But  because  most  times  re¬ 
porters  are  offered  no  alternative, 
women  must  go  into  the  locker  room 


The  Associated  Press  announced 
the  names  of  the  candidates  seeking 
election  six  seats  on  the  news  coop¬ 
erative’s  board  of  directors. 

The  election  will  be  held  during 
AP’s  annual  meeting  May  6  in  Miami 
during  the  American  Newspaper  Pub¬ 
lishers  Association’s  annual  conven¬ 
tion. 

Incumbents  are  running  for  four  of 
the  six  seats. 

Board  members  can  serve  a  max¬ 
imum  of  three  three-year  terms. 
Those  whose  terms  expire  and  are  in¬ 
eligible  for  reelection  are  W.  S.  Mor¬ 
ris  III,  publisher  of  the  Augusta  (Ga.) 
Chronicle  and  Herald,  and  Charles  S. 
Rowe,  president  of  the  Frederick¬ 
sburg  (Va.)  Free  Lance-Star. 

Incumbents  running  for  reelection 
are  Robert  G.  Marbut  of  Harte-Hanks 
Communications;  John  F.  McGee  of 
the  Charleston  (W.Va.)  Daily  Mail; 
James  H.  Ottaway  Jr.  of  the  Middle- 
town  (N.Y.)  Times  Herald-Record; 
and  James  E.  Burgess  of  the  Madison 
(Wis.)  State  Journal. 

New  candidates  seeking  election 
are  Harold  R.  Lifvendahl  of  th  Orlan¬ 
do  Sentinel;  Ralph  E.  Looney  of  the 
Denver  Rocky  Mountain  News; 
Robert  C.  Maynard  of  the  Oakland 
Tribune;  C.K.  McClatchy  of  the  Sac¬ 
ramento  Bee;  Ted  M.  Natt  of  the 
Longview  (Wash.)  Daily  News;  and 
David  Starr  of  the  Sprin^ield  (Mass.) 
Union  News  and  Sunday  Republican. 


For  memberships  in  cities  under 
50,000  population  the  candidates  vying 
for  one  board  seat  are  A.L.  Alford  Jr. 
of  the  Lewiston  (Idaho)  Tribune  and 
Edwin  L.  Heminger  of  the  Findlay 
(Ohio)  Courier. 

Candidates  for  election  to  the  AP 
board  are  selected  by  an  eight- 
member  nominating  committee  which 
is  itself  chosen  by  balloting  of  the  AP 
membership. 

Five  new  members  were  recently 
elected  to  two-year  terms  on  the 
nominating  committee. 

Nominating  committee  members 
represent  four  geographical  sections 
of  the  country:  East,  South,  West  and 
Central.  They  can  serve  a  maximum 
of  three  three-year  terms. 

The  new  meir.bers  of  the  nominat¬ 
ing  committee  are  Roland  Weeks  Jr. 
of  the  Gulfport  (Miss.)  Daily  Herald, 
Robert  M.  White  II  of  the  Mexico 
(Mo.)  Ledger  and  Malcolm  W.  Apple- 
gate  of  the  Lafayette  (Ind.)  Journal 
and  Courier. 

Incumbents  reelected  to  the  com¬ 
mittee  are  William  O.  Taylor  of  the 
Boston  Globe  and  Fred  A.  Stickel  of 
the  Portland  Oregonian. 

Holdover  members  are  William  M. 
Boyd  of  the  New  Brunswick  (N.J.) 
Home  News;  Richard  J.  V.  Johnson 
of  the  Houston  Chronicle;  and  Wil¬ 
fred  R.  Woods  of  the  Wenatchee 
(Wash.)  Daily  World. 
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Major  merger 


Capitlal  Cities  to  take  control  of  ABC  for  $3.5  billion  in  cash 


Capital  Cities  Communications  has 
agreed  to  buy  the  American  Broad¬ 
casting  Company  for  more  than  $3.5 
billion  in  cash. 

The  cash  merger,  which  will  create 
a  new  company  called  Capital  Cities/ 
ABC  Inc.,  was  announced  jointly  on 
March  18. 

Stockholders  in  both  companies 
will  be  asked  to  approve  the  merger  at 
meetings  this  June. 

The  merger  will  create  one  of  the 
largest  media  companies  in  the  na¬ 
tion.  Their  combined  revenues  in 
1984  were  over  $4.6  billion.  Com¬ 
bined  profits  are  about  $338  million. 

Capital  Cities  will  raise  the  cash  for 
the  merger  from  three  sources.  About 
$2.5  million  will  come  from  bank 
financing.  Another  approximately 
$5 17  million  will  come  from  the  sale  of 
newly  issued  stock  to  an  individual 
investor.  The  remainder  is  expected 
to  come  from  the  sale  of  cable  and 
broadcast  properties  to  make  the 
combined  company  in  compliance 
with  cross-ownership  regulations. 


Capital  Cities  publishes  ten  daily 
newspapers,  including  the  Kansas 
City  Star  and  Times  and  Fort  Worth 
(Tex.)  Star-Telegram. 

Capital  Cities  also  publishes  nine 
weekly  newspapers,  several  shopping 
guide  weeklies  and  an  assortment  of 
specialized  publications.  The  com¬ 
pany  also  owns  several  radio  and  tele¬ 
vision  stations  and  cable  systems 
throughout  the  country. 

In  1984,  Capital  Cities’  revenues 
were  $939.7  million  and  total  net  in¬ 
come  was  up  18%  to  $142.8  million,  or 
$10.98  a  share. 

ABC  owns  the  ABC  Television 
Network,  five  tv  stations  in  five  of 
the  seven  major  markets,  12  radio  sta¬ 
tions,  a  motion  picture  division,  and  a 
records  division  and  a  magazine  pub¬ 
lishing  division.  The  company  also 
has  holdings  in  three  cable  program¬ 
ming  networks:  Arts  &  Entertain¬ 
ment  Network  (with  Hearst  and  RCA 
Cable  Inc.),  Lifetime  (with  Hearst 
and  Viacom  International)  and  ESPN 
(80%,  with  Nabisco  Brands  owning 


20%). 

Revenues  for  ABC  in  1984  reached 
$3.7  billion,  with  profits  up  22%  at 
$195  million,  or  $6.71  a  share. 

Closing  stock  prices  on  March  18 
were  10578  for  ABC  and  18372  for 
Capital  Cities.  On  the  day  the  merger 
agreement  was  announced,  ABC 
stock  rose  3178  and  Capital  Cities 
stock  rose  772. 

Under  the  terms  of  the  definitive 
agreement,  each  share  of  ABC  stock 
will  converted  into  $118  in  cash  plus 
one-tenth  of  a  warrant  to  purchase 
Capital  Cities  common  stock.  Each 
tenth  of  a  warrant  currently  has  a  cash 
value  of  $3,  giving  the  entire  transac¬ 
tion  a  value  to  ABC  stockholders  of 
$121  a  share.  ABC  has  approximately 
29. 1  million  in  outstanding  shares. 

Each  warrant  will  entitle  the  holder 
to  purchase  one  share  of  common 
stock  at  $250  a  share  for  a  period  of 
two-and-one-half  years  after  the 
merger.  For  a  period  of  90  days  fol¬ 
lowing  the  merger,  each  holder  will 
have  the  right  to  sell  his  warrants  to 


GCIU  rejects  merger  with  typographers’  union 

Agreement  with  Teamsters  may  be  the  only  resort 


By  Mark  Fitzgerald 

For  the  second  time,  the  Interna¬ 
tional  Typographical  Union  has  been 
left  standing  at  the  altar. 

This  time,  it  was  the  200,000- 
member  Graphic  Communications 
International  Union  which  rejected 
partnership  with  the  troubled  ITU, 
the  AFL-CIO’s  oldest  trade  union. 

In  1983,  protracted  merger  talks 
with  the  Newspaper  Guild  collapsed. 

By  a  25-15  vote,  the  GCIU  execu¬ 
tive  board  (March  1 3)  rejected  a  merg¬ 
er  proposal. 

The  collapse  of  the  merger  could 
mean  the  struggling  ITU  may  merge 
with  the  International  Brotherhood  of 
Teamsters,  which  last  year  made  a 
formal  partnership  offer. 

Indeed  as  soon  as  the  GCIU’s  rejec¬ 
tion  was  announced.  Teamster  presi¬ 
dent  Jackie  Presser  issued  a  state¬ 
ment  saying  he  was  “confident  that, 
given  the  chance,  the  rank-and-file 
will  support  affiliation”  with  his  un¬ 


ion,  which  represents  drivers  at  many 
newspapers. 

AFL-CIO  president  Lane  Kirk¬ 
land,  who  had  strongly  backed  the 
merger  of  the  two  printing  craft  un¬ 
ions,  has  warned  that  the  ITU  will  be 
thrown  out  of  the  federation  if  it  joins 
with  the  Teamsters. 


“Every  time  we  thought 
we  had  an  agreement, 
something  happened  — 
aimost  iike  gremiins  were 
at  work,”  said  one  source 
dose  to  the  process. 


But  there  seemed  to  be  agreement 
that  a  vote  on  the  Teamster  merger 
proposal  —  which  would  allow  the 
ITU  to  stand  as  a  separate  but  affiliate 


unit  in  the  Teamsters  —  will  be  held. 
Such  a  referendum  has  been  delayed 
by  a  court  challenge  to  the  Teamster 
proposal. 

The  ITU  clearly  needs  a  partner;  Its 
membership  has  dwindled  from 
120,0(X)  to  40,0(X)  in  the  last  two  de¬ 
cades.  And  its  strength  is  threatened 
now,  more  than  ever,  by  the  emerging 
pagination  technology,  which  on 
many  papers  would  eliminate  the  last 
ITU  job  —  pasting  up  the  paper. 

The  GCIU’s  rejection  was  not  as 
suprising  as  it  might  appear. 

Though  the  executive  board  in 
February  voted  to  put  the  merger 
proposal  up  for  rank-and-file  referen¬ 
dum,  it  passed  along  the  document 
with  no  recommendation. 

Officially,  GCIU  officials  said  the 
main  problem  with  the  merger  pro¬ 
posal  was  a  90-day  deadline  on  a  deci¬ 
sion  which  the  typographers  imposed 
on  the  GCIU  at  their  convention  late 
last  year.  The  board  wanted  more 
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Capital  Cities  at  $30  each. 

The  merger  agreement  also  pro¬ 
vides  that  ABC  may  spend  up  to  $1 . 1 
billion  to  purchase  its  stock  pending 
the  closing  of  the  merger.  Any  dif¬ 
ferential  between  the  net  cost  per 
share  of  the  repurchased  shares  and 
the  price  per  share  paid  at  the  closing 
of  the  merger  will  be  reallocated 
among  the  remaining  ABC  sharehold¬ 
ers. 

Concurrent  with  the  merger  agree¬ 
ment,  Capital  Cities  also  entered  into 
an  agreement  with  Berkshire  Hath¬ 
away  Inc.  allowing  for  the  latter  com¬ 
pany  to  purchase,  at  the  time  of  the 
merger,  three  million  unissued  trea¬ 
sury  shares  of  Capital  Cities  common 
stock  for  $172.50  a  share  or  a  total  of 
approximately  $517  million.  The 
three  million  shares  represent 
approximately  18%  of  Capital  Cities’ 
18  million  outstanding  shares. 

Warren  E.  Buffett,  chairman  of 
Berkshire  Hathaway,  will  also  be 
elected  to  the  board  of  directors  of 
Capital  Cities  at  the  time  of  the 
merger. 

Thomas  S.  Murphy,  59,  currently 
chairman  and  chief  executive  officer 
of  Capital  Cities,  will  be  chairman  and 
CEO  of  the  merged  company. 

Daniel  B.  Burke,  56,  currently  pres¬ 
ident  and  chief  operating  officer  of 
Capital  Cities,  will  be  president  and 
COO  of  the  combined  company. 

Leonard  H.  Goldenson,  79,  chair¬ 
man  and  CEO  of  ABC,  Inc.,  will  be- 


time  to  study  the  partnership,  officials 
said. 

Privately,  sources  told  E&P  that 
the  executive  board  was  also  worried 
that  thousands  of  ITU  mailers  would 
bolt  from  the  newly  merged  union  to 
join  the  Teamsters. 

“Nobody  is  against  merger,”  one 
official  said.  “It’s  just  a  matter 
guaranteeing  x  number  of  situations 
—  union  offices,  how  many  vice  presi¬ 
dents,  etc.  —  if  only  half  the  mem¬ 
bership  comes  into  the  union.” 

In  several  cities,  the  Teamsters 
have  been  very  successful  in  persuad¬ 
ing  mailers  to  support  merger  with 
them.  These  ITU  members  say  that 
the  Teamsters,  virtually  the  only  un¬ 
ion  which  can  shut  down  a  newspaper 
by  stoppping  delivery,  would  give  the 
Colorado  Springs-based  union  the 
bargaining  clout  it  desperately  needs. 

According  to  one  source,  ITU  pres¬ 
ident  Robert  McMichen,  who  won  a 
narrow  election  last  year  on  a  plat¬ 
form  that  favored  merger  with  any 
AFL-CIO  printing  union,  told  the  ex¬ 
ecutive  board  that  he  expected  be¬ 
tween  2,000  and  3,000  pro-Teamster 
mailers  to  leave  the  ITU  if  it  merged 
with  the  GCIU. 


come  chairman  of  the  executive  com¬ 
mittee  of  the  new  company. 

Frederick  S.  Pierce,  52,  currently 
ABC,  Inc.  president  and  chief  operat¬ 
ing  officer,  will  be  the  merged  com¬ 
pany’s  vice  chairman  and  will  also  be 
chairman  and  CEO  of  ABC,  Inc. 

In  media  accounts  of  the  merger 
agreement,  Berkshire  Hathaway’s 
Buffett  is  credited  with  helping  to  put 
together  the  deal. 

First  Boston  Corporation  acted  as 
financial  adviser  to  ABC. 

So  far,  neither  ABC  nor  Capital 
Cities  have  applied  to  the  Federal 
Communications  Commission  for 
approval  of  the  merger. 

The  two  companies  as  presently 
configured  come  into  conflict  with 
several  FCC  cross-owemship  rules, 
including  the  rule  prohibiting  net¬ 
works  from  owning  cable  systems, 
and  with  FCC  rules  limiting  the  num¬ 
ber  of  radio  and  television  stations  a 
company  can  own. 

Action  will  be  taken  by  the  merged 
company  to  divest  itself  of  those  prop¬ 
erties  that  cause  conflict  with  FCC 
regulations. 

The  FCC  has  limited  the  number  of 
radio  stations  that  can  be  owned  by 
one  company  to  12  AM  and  12  FM 
stations.  The  FCC  limits  television 
station  ownership  to  12  as  well,  unless 
the  stations  owned  reach  more  than 
25%  of  the  national  audience. 

Together  the  new  company  will 
own  12  television  stations  that  cover 


However,  some  board  members 
feared  defections  reaching  as  high  as 
15,000  to  22,000  —  a  huge  number 
considering  that  the  weakening  ITU 
has  only  40,000  active  members. 

Those  kinds  of  membership  losses 
would  make  the  merger  financially 
unfeasible,  sources  said. 

But  the  main  stumbling  block, 
sources  on-  and  off-the-record 
agreed,  was  the  90-day  deadline. 

For  one  thing,  the  GCIU  —  while 
priding  itself  as  the  “union  of  merg¬ 
ers”  —  has  nonetheless  entered  into 
partnerships  only  after  relatively  long 
periods  of  study. 

“We’ve  had  four  or  five  mergers  in 
the  last  20  years,  but  the  time  span  to 
work  out  a  merger  agreement  is  about 
two  years,”  GCIU  spokesman  Wil¬ 
liam  Moody  said. 

“In  the  90  days,  we  got  a  (tentative) 
merger  agreement,  but  certain  impor¬ 
tant  questions  of  operation,  financial 
and  legal  matters  were  not  settled,” 
Moody  added. 

“Every  time  we  thought  we  had  an 
agreement,  something  happened  — 
almost  like  gremlins  were  at  work,” 
said  one  source  close  to  the  process. 

Despite  the  .problems,  the  merger 
may  yet  be  accomplished,  according 


about  28%  of  the  national  audience. 

ABC  owns  television  stations  in 
New  York,  Chicago,  Los  Angeles, 
San  Francisco  and  Detroit. 

Capital  Cities  does  not  own  televi¬ 
sion  stations  in  any  of  these  cities,  but 
its  signal  from  WTNH-tv  in  New 
Haven-Hartford,  Connecticut,  over¬ 
laps  with  WABC’s  in  New  York  and 
poses  a  cross-ownership  problem. 
Capital  Cities’  Philadelphia  tv  sta¬ 
tion,  WPVI-TV  ,  also  overlaps  with 
WABC’s  si^al. 

Capital  Cities  also  owns  radio  sta¬ 
tions  in  several  cities  where  ABC  has 
stations,  including  New  York,  Los 
Angeles,  Detroit  and  Dallas.  The 
FCC  rules  state  a  company  can  own 
only  one  AM  and  one  FM  station  in  a 
single  market. 

There  also  may  be  cross-ownership 
problem  over  ABC’s  radio  station  in 
Dallas-Fort  Worth  and  Capital  Cities’ 
ownership  of  the  Star-Telegram. 

There  do  not  seem  to  be  any  poten¬ 
tial  cross-ownership  problems  arising 
from  Capital  Cities’  newspapers  and 
ABC’s  television  stations. 

Roy  Stewart,  with  the  FCC’s  video 
services  division,  said  the  commis¬ 
sion  has  not  received  any  proposal 
from  the  two  companies  dealing  with 
how  the  merged  concern  will  handle 
any  cross-ownership  issues. 

He  said  the  merged  company  could 
either  offer  to  sell  off  interests  to  be  in 
compliance  or  could  seek  a  waiver 
from  the  commission. 


to  officials. 

Spokesman  Moody  quoted  record¬ 
ing  secretary  and  treasurer  James  J. 
Norton  as  saying,  “The  concept  of 
merger  remains  quite  alive  in  the 
GCIU. 

“But  what  happens  from  here  is 
sheer  speculation,”  Moody  added. 

Among  that  speculation  is  the  pos- 
siblity  that  many  ITU  members  may 
bolt  if  the  union  agrees  to  merge  with 
the  Teamsters,  who  were  expelled 
from  the  AFL-CIO  in  1957. 

For  its  part,  the  ITU  reaction  was 
low-key.  President  McMichen  re¬ 
leased  a  brief  statement  simply  noting 
the  rejection,  while  secretary- 
treasurer  Tom  Kopek  said  he  had  no 
idea  why  the  merger  failed. 

“I  really  don’t  know  what  will  hap¬ 
pen  next,”  Kopek  said. 


Editor  &  Publisher 
101  years  old 

With  this  issue.  Editor  &  Pub¬ 
lisher  begins  its  102nd  year  of  unin¬ 
terrupted  publication.  It  was  founded 
March  22,  1884  as  The  Journalist. 
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Washington  Post  Co.  buys  Cowles  Media  stock 


Des  Moines  Register  and  Tribune 
Co.  directors  were  to  meet  Monday 
(Mar.  25)  to  determine  how  to  dispose 
of  the  firm’s  14%  share  of  Cowles 
Media  Co.  —  a  decision  that  has 
grown  in  importance  now  that  the 
Washington  Post  Co.  has  purchased 
its  own  interest  in  the  Minneapolis 
Star  and  Tribune  parent  company. 

A  spokesman  said  the  publisher  of 
the  Washington  Post  would  have  no 
comment  on  whether  it  intended  to 
bid  for  the  Des  Moines  Register  Com¬ 
pany’s  interest  in  Cowles  Media. 

The  Post  agreed  (Mar.  14)  to  pur¬ 
chase  the  17%  interest  in  Cowles  held 
by  the  Kingsley  H.  Murphy  Jr.  family. 

The  Post  spokesman  said  the  com¬ 
pany  was  buying  the  Cowles  Media 
stock  “as  an  investment.” 


However,  if  it  also  purchases  the 
Des  Moines  block  of  stock,  the  Post 
would  command  31%  of  Cowles 
Media  and  pose  a  substantial  take¬ 
over  threat. 

Though  it  will  not  comment  on 
rumors  of  its  interest  in  Cowles  Media 
now,  the  Post  has  recently  indicated  it 
was  considering  a  purchase  offer, 
according  to  court  documents  filed  in 
connection  with  Murphy  family’s  suit 
against  Cowles  Media. 

The  Murphys  alleged  that  Cowles 
Media  management  actions  were 
hampering  their  efforts  to  sell  their 
stock.  A  lawyer  for  the  family  said 
that  in  light  of  the  sale  the  suit  will 
probably  be  dropped. 

In  the  court  papers,  the  Post  is  said 
to  have  offered  Murphy  $85  a  share  or 


$45  million  for  his  family’s  532,(K)0 
shares. 

According  to  the  documents,  the 
Post  also  offered  to  pay  a  premium  of 
$15  million  more  —  for  a  total  of  $1 13 
a  share  —  if  it  later  acquired  addition¬ 
al  shares  for  more  than  $85  a  share. 

No  terms  were  disclosed  in  the 
actual  purchase. 

David  Kruidenier  and  other  Cowles 
family  members  —  who  earlier  this 
year  agreed  to  sell  the  Des  Moines 
Register  and  all  other  R&T  Co.  prop¬ 
erties  —  have  said  Cowles  Media  is 
not  for  sale. 

To  underscore  that  point,  Cowles 
family  members  recently  voted  to 
beef  up  a  stock  voting  trust  so  that  it 
now  controls  more  than  50%  of  the 
firm. 


Washington  Post  Co.  buys  back  its  stock 


Just  one  day  after  agreeing  to  buy  a 
17%  interest  in  Cowles  Media  Co. ,  the 
Washington  Post  Co.  offered  to  buy 
back  1.1  million  shares  of  its  own 
Class  B  common  stock  at  $112  a 
share. 

The  price  represented  a  premium  of 
about  $12  per  share  over  the  trading 
price  before  the  announcement. 

A  Post  spokesman  said  the  buy¬ 
back  is  “a  good  use  of  corporate 
fiinds.”  He  added  that  it  was  only 
“coincidental”  that  the  offer  was 
made  so  close  on  the  heels  of  the 
Cowles  Media  stock  purchase. 

No  other  reason  was  given  for  the 
tender  offer,  but  some  analysts  specu¬ 
lated  that  the  Post  may  be  considering 
going  private,  an  increasingly  popular 
move  for  big  media  companies. 


The  tender  offer  will  have  the  effect 
of  reducing  the  number  of  outstanding 
shares  available  to  the  public  to  10.2 
million. 

One  analyst,  Edward  Atorino  of 
Smith  Barney,  Harris  Upham  &  Co., 
told  USA  Today  that  the  Graham 
family,  which  controls  the  Post,  may 
want  to  go  private  to  merge  with 
Cowles  Media. 

The  Post  said  the  buy-back  offer 
will  not  reduce  the  large  stake  held  in 
the  company  by  Berkshire  Hathaway 
Inc.,  the  Omaha-based  diversified 
company  which  owns  the  Buffalo 
(N.Y.)  Evening  News.  Berkshire 
holds  13.3%  of  common  stock,  the 
largest  holding  of  that  class  of  stock. 

Under  the  Post  plan,  the  company 
will  buy  back  stock  from  Berkshire  at 


a  proportion  of  one  share  for  each  V/z 
shares  bought  from  the  public. 

In  addition  to  keeping  Berkshire’s 
stake  at  13.3%,  the  move  will  allow 
the  Omaha  company  to  treat  gains  on 
the  sale  as  dividends  rather  than  capit¬ 
al  gains. 

(Berkshire  Hathaway’s  chairman, 
Warren  Buffett,  played  a  role  in  the 
recent  merger  of  Capital  Cities  Com¬ 
munications  and  the  American 
Broadcasting  Company.  See  story  on 
page  10.) 

The  tender  offer  will  be  open  for  15 
business  days  beginning  the  week 
starting  March  25,  the  Post  said.  Salo¬ 
mon  Brothers  will  manage  the  tender 
offer,  the  company  added. 


First  Amendment  Center  opens  in  nation’s  capital 

Grant  DUIman  to  head  SPJ,  SDX-sponsored  project 


By  James  E.  Roper 

The  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi  has  opened  a 
center  in  Washington,  D.C.,  to  im¬ 
prove  public  understanding  and 
appreciation  for  the  First  Amend¬ 
ment. 

Grant  Dillman,  retired  vice¬ 
president/Washington  bureau  for  Un¬ 
ited  Press  International,  was  named 
director  of  the  First  Amendment  Cen¬ 
ter,  financed  from  a  $250,000  grant 
from  Central  Newspapers,  Inc.,  the 
Indianapolis-based  chain  owned  by 
,  the  Fulliam  family. 

“We  hope  this  center  will  help  the 
public  gain  a  better  understanding  of 
what  it  is  that  journalists  do,  why  they 


do  it,  and  how  important  First 
Amendment  freedoms  are  to  all 
Americans,”  said  Frank  Sutherland, 
managing  editor  of  The  American  in 
Hattiesburg,  Miss.,  and  president  of 
SPJ-SDX. 

Sutherland  and  Peter  Prichard  of 
USA  Today,  chairman  of  the  socie¬ 
ty’s  freedom  of  information  commit¬ 
tee,  announced  at  a  news  conference 
that  the  center’s  program  includes: 

•  Efforts  to  get  articles  about  the 
First  Amendment  printed  on  op-ed 
pages. 

•  Exploration  of  ways  to  get  more 
news  about  freedom  of  information, 
libel  and  privacy  developments  to 
print  and  broadcast  joum^ists. 


•  A  $5,0(X)  grant  to  a  task  force 
based  at  Northern  Arizona  Universi¬ 
ty  to  begin  a  three-year  project  to 
establish  freedom  of  information  hot 
lines  in  Colorado,  Montana,  Nevada, 
New  Mexico,  Utah  and  Wyoming. 

•  A  $3,000  grant  to  the  Wisconsin 
Freedom  of  Information  Council  to 
support  a  hot  line  in  Wisconsin. 

•  Seminars  on  libel  and  privacy, 
conducted  by  SPJ-SDX  lawyers 
Bruce  Sanford  and  Ben  Ginsburg  of 
the  Washington  firm  of  Baker  and 
Hostetler,  starting  in  Texas  and  Okla¬ 
homa  in  September. 

•  A  national  high  school  essay  con¬ 
test  in  the  1985-86  school  year  on  the 

(Continued  on  page  43) 
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Newspapers  getting  their  share  of  military  ads 


By  M.K.  Guzda 

The  U.S.  Army  is  stormtrooping 
America’s  newspapers  with  its  big¬ 
gest  advertising  buy  in  a  good  many 
years,  says  the  Newspaper  Advertis¬ 
ing  Bureau. 

On  March  1,  the  Army’s  advertis¬ 
ing  agency,  N.W.  Ayer,  began  plac¬ 
ing  insertion  orders  in  an  army  of 
newspapers  for  a  black-and-white 
5x14  SAU  (a  tabloid  full  page)  ad 
which  ran  on  Sunday, March  10,  and 
Monday,  March  1 1 . 

The  243  newspapers  in  which  the  ad 
was  carried  have  a  total  circulation  of 
more  than  40  million  in  67  markets. 

The  ad  announced  the  new  Army 
College  Fund,  which  allows  young 
men  and  women  who  enlist  in  the 
armed  services  to  accumulate  money 
for  college. 

Credit  for  selling  the  space  goes  to 
the  joint  Ad  Bureau  and  Association 
of  Newspaper  Classified  Advertising 
Managers  Military  Task  Force,  which 
has  been  working  closely  with  Ayer 
and  U.S.  Army  Recruiting  since  1982. 

The  Ad  Bureau’s  Ira  Gordon, 
who  since  last  August  conducted 
newspaper  presentations  and  recruit¬ 


ment  advertising  seminars  at  every 
regional  Ayer/Army  Field  Force 
meeting  across  the  country,  is  cited 
specifically.  Recently,  he  was  pro¬ 
moted  to  vice  president  of  classified 
recruitment  advertising. 

Another  branch  of  the  military 
showed  an  interest  in  newspaper 
advertising  recently  when  Brigadier 
General  Stephan  Olmstead  of  the 
U.S.  Marine  Corps  was  guest  speaker 
at  a  Newspaper  Advertising  Sales 
Association  meeting  in  New  York. 


The  243  newspapers  In 
which  the  ad  was  carried 
have  a  total  circulation  of 
more  than  40  million  in 
67  markets. 


Olmstead,  based  at  the  Marine 
Corps  recruit  depot  in  Parris  Island, 
S.C.,  emphasized  that  patriotism  has 
reemerged  as  a  key  word  with  today’s 
youth,  those  of  an  age  not  reminiscent 
of  past,  controversial  conflicts. 


“Patriotism  —  that’s  a  good  word 
today.  It  used  to  be  a  dirty  word 
.  .  .  Vietnam  is  history,  today’s  kids 
aren’t  a  part  of  that,’’  Olmsted  said. 

A  new  and  different  Marine  Corps 
has  emerged  as  well,  he  said.  Im¬ 
proved  equipment  and  supplies,  train¬ 
ing  and  manpower  have  contributed 
to  a  boost  in  enlistment,  he  said,  citing 
January  1985  as  the  best  recruitment 
month  since  January  1983. 

A  push  to  recruit  better-educated 
Marines  is  part  of  the  new  Marines,  he 
said.  In  1S^9,  high  school  graduates 
accounted  for  65%  of  the  new  re¬ 
cruits.  But  in  1985  he  expects  no  less 
than  98%  high  school  gi^s. 

“They  are  not  quitters,  they  stick 
school  out,’’  he  said  of  the  Marine 
with  a  high  school  education.  “They 
need  the  smarts  in  a  high-tech  revolu¬ 
tion.’’ 

He  said  the  Marines  is  not  compet¬ 
ing  with  the  educators,  just  asking  for 
a  better-prepared  recruit.  Of  the  en¬ 
tire  recruitment  group,  20%  were 
accepted  in  the  past  who  had  passed 
the  minimum  requirements,  he  said. 

“We  won’t  take  more  than  3  to  4% 
this  year,’’  he  said. 


Associated  Press  correspondent  kidnapped  in  Beirut 


Terry  A.  Anderson,  the  chief 
Associated  Press  correspondent  in 
the  Middle  East,  was  kidnapped  on 
March  16  by  gunmen  in  West  Beirut. 

The  newsman’s  whereabouts  re¬ 
mained  unknown  as  E&P  went  to 
press.  AP  officials  in  New  York  said 
they  are  “pursuing  every  avenue’’  to 
secure  Anderson’s  release. 

Anderson,  who  is  based  in  Beirut, 
had  just  dropped  off  AP  photographer 
Donald  Mell  when  three  men,  two  of 
them  reportedly  carrying  pistols, 
forced  the  correspondent  from  his  car 
and  into  a  green  Mercedes  getaway 
car. 

The  Islamic  Holy  War,  a  Shiite  ter¬ 
rorist  group  with  ties  to  Iran,  took 
credit  for  the  kidnapping.  The  Islamic 
Holy  War  is  the  same  group  which 
claimed  responsibility  of  the  bomb¬ 
ings  of  the  U.S.  Embassy  and  Marine 
Compound  and  has  also  claimed  re¬ 
sponsibility  for  the  series  of  abduc¬ 
tions  of  Americans  and  other  for¬ 
eigners  in  Beirut. 

Anderson’s  kidnapping  was  the 
third  following  the  U.S.  veto  in  the 
United  Nations  Security  Council  of  a 
resolution  condemning  Israel  for  its 
“iron  fist’’  policies  in  Lebanon. 


Radical  Shiite  Moslem  groups  had 
threatened  the  kidnappings  in  retalia¬ 
tion  for  the  veto. 

Anderson  is  the  sixth  American 
kidnapped  in  West  Beirut  in  the  past 
year.  The  Islamic  Holy  War  claimed 
responsibility  for  all  six. 

Only  Jeremy  Levin,  a  Cable  News 
Network  correspondent,  managed  to 
regain  his  freedom.  The  whereabouts 
of  the  others  are  still  unknown. 


Anderson  is  the  sixth 
American  kidnapped  in 
West  Beirut  in  the  past 
year. 


Levin  said  he  had  escaped  from  his 
captors.  The  Islamic  Holy  War 
claimed  it  had  allowed  him  to  escape. 

Anderson,  a  former  Marine  and  a 
Vietnam  veteran,  joined  AP  in  1974 
and  has  been  assigned  to  Beirut  since 
shortly  after  the  Israeli  invasion  of 
Lebanon  in  June,  1982. 

In  an  interview  a  year  ago  with  E&P 
(Jan.  14,  1984,)  Anderson  talked 


about  the  dangers  of  being  assigned  to 
cover  Beirut. 

“When  a  man  is  standing  there  with 
a  gun,  cocks  it  and  tells  you  to  go 
away,  then  you  go  away,’’  he  stated. 
“At  all  costs  don’t  get  into  a 
confrontational  situation.  There’s  no 
story  worth  getting  killed  for.” 

Alton  Telegraph 
sells  49%  Interest 

An  Ingersoll  Publications’  subsidi¬ 
ary  has  purchased  the  49%  interest  in 
the  Alton  (Ill.)  Telegraph  owned  by 
the  McAdams  family. 

The  purchase,  by  Sunrise  Indus¬ 
tries  Inc.,  is  the  latest  in  a  series  of 
recent  newspaper  investments  in  the 
St.  Louis  area  by  Lakeville,  Conn.- 
based  Ingersoll. 

Sunrise  purchased  49%  of  Alton 
Telegraph  Printing  Co.,  publishers  of 
38,0()0-circulation  p.m.  Telegraph, 
held  by  the  heirs  of  John  McAdams, 
whose  Alton  Republican  merged  with 
the  Alton  Evening  Telegraph  in  1905. 

The  Cousley  family  controls  the 
majority  interest  in  the  newspaper 
company. 
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An  ‘unfinished  travel  tour’ 


Testimony  by  82  persons  from  all  walks  of  life  indicates  public 
pressure  has  worked  in  assuring  a  free  &  responsible  press 


By  Cathy  Stablein 

The  final  report  of  the  Citizen’s  Choice  National  Com¬ 
mission  on  a  Free  and  Responsible  Media  comes  at  a  time 
when  the  media  could  use  a  boost. 

The  media  did  not  receive  good  press  with  stories  on 
former  Israeli  £)efense  Minister  Ariel  Sharon’s  unsuccess¬ 
ful  $50-million  libel  case  against  Time,  Inc. 

And  the  media  around  the  country  are  being  hit  with  a 
growing  number  of  libel  actions. 

But  these  cases  were  not  probed  by  the  commission, 
although  commissioners  had  more  than  a  few  words  to  say 
about  the  issues. 

“We  barely  touched  on  the  question  of  libel,’’  said 
37-year-old  Keith  Collins,  executive  director  of  the  com¬ 
mission  and  editor  of  the  report. 

‘Today,  if  the  hearings  are  a 
barometer,  the  dissatisfaction  with  the 
press  seems  to  be  wider,  the  criticism 
iouder,  the  concern  deeper  that  the 
media  are  becoming  too  pervasive,  too 
powerfui  and  too  smug  in  their 
unreguiated  status. . . 

“Maybe  we  could  have  looked  at  it  more,  but  that  may 
be  the  focus  next  time,’’  Collins  said.  “The  commission 
didn’t  pretend  to  come  up  with  all  the  answers.  The  object 
of  the  report  was  to  question.  In  fact,  the  question  of  bias 
didn’t  come  up  as  much  as  expected.” 

Collins,  formerly  an  editor  with  the  Christian  Science 
Monitor,  distilled  more  than  2,000  pages  of  transcripts 
from  seven  hearings  in  five  cities  in  1983  and  1984  to  write 
the  1 19-page  report.  The  title  is  Responsibility  and  Free¬ 
dom  in  the  Press:  Are  They  in  Conflict? 

Perhaps  the  best  summary  of  views  expressed  by  com¬ 
missioners  and  speakers  at  the  hearings  was  given  by 
chairman  Rev.  William  C.  Mclnnes,  S.J.,  president  of  the 
Association  of  Jesuit  Colleges  and  Universities.  He  said 
the  commission  “started  a  year-and-a-half  ago  as  a  study 
project;  it  ends  as  an  unfinished  travel  tour.” 

Despite  the  inevitable  axes  grinding  away  in  some  of  the 
testimony,  Mclnnes  said  four  “landmarks”  are  worthy  of 
mention: 

“1.  That  the  media  are  bulwarks  of  our  free  society. 
They  demand,  therefore,  respect  and  promotion  by  all. 
This  is  a  responsibility  both  of  those  who  own  and  operate 
the  media  and  of  those  who  are  touched  by  it. 

“2.  That  all  citizens  —  both  producers  and  consumers 
—  have  a  continuing  responsibility  to  reflect  more  deeply 
on  the  role  of  the  media  in  achieving  the  common  good  of 
our  society.  Mindlessness  by  either  producer  or  consumer 
is  a  major  responsibility  in  this  area. 
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“3.  That  formal  and  continuing  education  —  especially 
in  economics  and  political  science  —  is  urgently  needed 
for  reporters  and  producers  of  media  news  who  operate  in 
an  increasingly  complex  and  interdependent  information 
society.  It  should  be  immediately  added  that  comparable 
education  is  needed  for  media  consumers. 

“4.  That  freedom  and  responsibility  of  the  media  are 
social  values  to  be  recognized  and  nurtured  by  everyone 
—  reader  as  well  as  reporter;  viewer  as  well  as  producer; 
owner  as  well  as  consumer.” 

Mclnnes  stressed  in  his  speech  delivered  last  month 
when  the  report  was  released  during  a  luncheon  at  the 
National  Press  Club  in  Washington,  D.C.,  that  the  “find¬ 
ings  are  impressionistic,  and  not  intended  as  a  roadmap.” 

Indeed,  throughout  the  report,  mention  is  made  that 
testimony  served  to  vent  frustrations  and  larger  criticisms 
of  press  falterings  rather  than  as  a  legal  club  to  bat  repor¬ 
ters  and  editors  into  submission. 

Collins’  editing  of  the  report  with  the  addition  of  sur¬ 
veys,  interviews,  questions  to  consider,  an  extensive  bib¬ 
liography  and  other  references  has  turned  it  into  a  current, 
balanced  and  lively  text  on  press  responsibility. 

He  sets  up  the  questions  to  be  examined  —  fair  press 
access;  media  treatment  of  issues;  press  freedom  vs.  right 
to  privacy;  and  bias  —  in  short,  terse  chapters.  He  launch¬ 
es  with  ease  into  testimony  from  heari^s,  walking  the 
reader  through  the  mire  of  press  problems. 

The  questions  could  easily  serve  for  a  public  forum  or 
college  discussion,  in  a  chapter  by  chapter  breakdown  on 
topics  of  general  concern: 

“Who  should  control  access  to  the  media? 

“How  can  the  press  handle  bad  news  in  a  way  that 
recognizes  both  the  offensive  nature  of  sensationalism  and 
its  profit  potential? 

“The  commission  d/dnt  pretend  to 
come  up  with  aii  the  answers.  The 
object  of  the  report  was  to  question.” 

“Can  the  right  of  the  media  to  pursue  a  story  be  limited 
without  subverting  the  First  Amendment? 

“Where  is  the  line  beween  healthy  criticism  of  govern¬ 
ment  by  the  press  and  destructive,  disloyal  reporting? 

“Is  the  level  of  business  reporting  today  adequate  to 
serve  public  needs?” 

The  answers? 

Testimony  from  82  persons  in  government,  business, 
academia  and  other  walks  of  life  indicated  that  public 
pressure  indeed  has  worked  in  assuring  a  free  and  re¬ 
sponsible  press. 

Collins  said  the  report  and  the  34-member  commission 
steered  clear  of  specific  recommendations  because  the 
object  was  to  question  attitudes  toward  the  power  of  the 
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press  and  its  depth  of  coverage.  This  sifting  process  was 
not  intended  to  mete  out  punishment  for  poor  reporting. 

Citizen's  Choice  is  the  taxpayers’  lobby  for  the  U.S. 
Chamber  of  Commerce,  although  funding  for  the  project 
was  limited  to  individuals  and  corporations,  with  no  con¬ 
tributions  exceeding  $5,000  to  avoid  any  appearance  of 
undue  influence. 

Major  contributors  from  the  23  listed  at  the  end  of  the 
report  included  Borden,  Inc.;  Chevron  U.S. A.,  Inc.;  Dart 
&  Kraft;  Mobil  Oil  Corporation;  National  Association  of 
Realtors  and  TRW,  Inc. 

Among  the  commissioners  lending  credibility  to  the 
project  was  William  S.  Busker,  deputy  director  for  con¬ 
sumer  and  government  affairs  at  the  Reader’s  Digest  Asso¬ 
ciation  in  New  York,  N.Y. 

Busker’s  comments,  printed  with  those  of  21  other  com¬ 
missioners  in  one  of  several  appendices  in  the  report, 
showed  a  concern  for  the  tremendous  public  influence  by 
television  networks. 

He  cited  an  example  of  the  lack  of  television  coverage 
on  the  genocide  of  millions  of  Cambodians  during  the  late 
1970s,  an  international  tragedy  reported  in  the  print 
medium. 

“How  could  a  holocaust  command  less  than  one  hour  of 
total  network  air  time  over  a  four-year  period?’’  he  wrote. 

“To  what  extent  do  the  networks  travel  as  a  group  in 
reporting  the  news  to  the  American  public?  What  other 
stories  of  importance  have  been  ignored  by  all  three  net¬ 
works?’’ 

Kim  Gantz,  managing  editor  of  “TV  Key’’  and  host  of 
“All  About  TV’’  on  the  public  broadcasting  network, 
wrote  that  she  is  concerned  about  the  privacy  issue  and 
“intrusiveness’’  of  the  press  in  reporting  personal 
tragedies. 

Careful  not  to  malign  the  press  for  doing  its  job  of 
reporting  the  facts  and  emotions  of  so-called  “bad  news,’’ 
Gantz  said,  “On  an  institutional  level,  we  in  the  media 
must  face  the  fact  that  we  are  often  accused  of  arrogance, 
bias  and  error.  Public  opinion  polls  show  that  only  13  %  of 
the  American  people  have  great  confidence  in  the  press. 

“What  should  we  be  doing? 

“More  self-monitoring,  more  self-questioning,  more 
self-evaluating.’’ 

Donald  H.  Johnston,  associate  dean  at  Columbia  Uni¬ 
versity  School  of  Journalism,  questioned  the  criticisms 
foisted  on  the  media  in  his  written  statement  as  a  member 
of  the  commission. 

“Today,  if  the  hearings  are  a  barometer,  the  dissatisfac¬ 
tion  with  the  press  seems  to  be  wider,  the  criticism  louder, 
the  concern  deeper  that  the  media  are  becoming  too  perva¬ 
sive,  too  powerful  and  too  smug  in  their  unregulated 
status.  .  .  . 

“.  .  .  Basic  to  the  differences  are  the  imprecision  of 
definitions  of  journalistic  concepts,  and  the  conflicting 
interpretations  of  them.  .  .  .The  media  are  perceived  as 
public  information  services,  and  it  often  is  overlooked  that 
they  are  commercial  enterprises  that  must  make  profits  to 
stay  in  business. 

“These  factors  have  direct  bearing  on  the  content  and 
shape  of  the  news  products.  .  .  .  But  the  libel  suits  are 
testimony  to  the  system’s  flaws.  There  is  much  to  discuss 
in  those  dialogues,  and  it  is  time  for  both  sides  to  listen 
closely.’’ 

Many  of  the  comments  from  commissioners  dealt  with 
the  need  for  educating  the  press  in  the  subject  matter  they 
are  reporting. 

James  Sammons,  executive  vice  president  of  the  Amer¬ 
ican  Medical  Association,  said  follow-up  hearings  are 
needed  with  greater  media  and  journalism  school  parti¬ 
cipation.  .  .  . 

“.  .  .  business  and  the  professions  have  a  responsibility 


to  help  in  the  process  of  educating  reporters  by  sponsoring 
conferences  and  initiating  meetings,  not  tied  to  a  particular 
event  but  simply  aimed  at  improving  relations  and  increas¬ 
ing  understanding  of  each  other’s  fields.’’ 

Following  the  theme  proposed  by  Sammons,  five  prob¬ 
lem  areas  were  delineated  by  Herbert  Schmertz,  vice  pres¬ 
ident  of  public  affairs  for  Mobil  Oil. 

He  said  the  public  concerns  fell  in  four  areas:  power  of 
the  press,  lack  of  credibility,  abuse  of  privilege  and  naivete 
of  the  press. 


“Whafs  going  on  in  this  country  is  not 
an  attack  on  the  First  Amendment,  but  a 
protest  about  the  iack  of  professionaiism 
in  our  news  media,”  Mobii’s  Schmertz 
said.  “The  press  shouid  put  down  its 
shieid  and  pick  up  its  broom.” 

“What’s  going  on  in  this  country  is  not  an  attack  on  the 
First  Amendment,  but  a  protest  about  the  lack  of  profes¬ 
sionalism  in  our  news  media,’’  Mobil’s  Schmertz  said. 
“The  press  should  put  down  its  shield  and  pick  up  its 
broom.’’  If  there  were  any  changes  in  attitudes  after 
hearing  the  commission’s  findings,  Collins  said  they  would 
be  a  “greater  appreciation  for  the  press  and  a  new  respect 
for  editors  and  reporters.’’ 

His  introduction,  perhaps,  speaks  for  the  intent  of  the 
commission  and  report:  “A  free  press  will  never  be  at 
peace  with  all  of  society.  If  it  were,  it  would  probably  be 
failing  in  its  job.  .  .  .  But  any  institution  left  unchallenged, 
including  the  press,  becomes  stagnant  and  arrogant.  Con¬ 
troversy  over  the  press  and  its  actions  should  strengthen 
rather  than  destroy  the  press’s  freedom.’’ 

While  responsibility  of  the  press  was  the  large  issue 
behind  most  of  the  comments,  the  issue  of  technology 
emerged  as  an  important  consideration  for  public  discus¬ 
sion. 

Collins  said,  “Technology  offers  great  benefits,  such  as 
immediate  graphic  news  coverage  and  the  promise  of  freer 
dissemination  of  controversial  views,  but  it  also  gives 
reporters  the  capacity  for  easy  abuse  of  such  rights  as 
privacy,  and  it  can  open  the  door  to  further  government 
control  of  the  press.’’ 

Newspaper  financial  reports 


Media  General 

Media  General  reported  its  net  earnings  for  the  fourth 
quarter  of  1984  grew  to  $10.4  million  from  $9.1  million  in 
the  last  quarter  of  1983,  while  its  earnings  per  share  for  the 
period  rose  to  $1.47  from  $1.29. 

The  company’s  fourth  quarter  revenues  increased  to 
$143.4  million  from  $134.6  million. 

For  the  full  year.  Media  General’s  net  income  increased 
to  $39.8  million  from  $35.9  million  in  1983,  and  its  earnings 
per  share  grew  to  $5.60  from  $5.07.  Revenues  for  1984 
reached  $547.7  million,  up  from  $507.8  million  in  1983. 

“Our  newspaper  division  continued  its  superior  per¬ 
formance  in  the  fourth  quarter,’’  the  company  said.  The 
newspaper  division  had  revenues  in  the  quarter  of  $64.5 
million,  compared  to  $58.1  million  a  year  earlier.  For  the 
full  year,  newspaper  revenues  rose  to  $242.4  million  from 
$208.8  million. 

Newspaper  operating  profits  for  1984  reached  $47.8  mil¬ 
lion,  up  from  1983’s  $38.2  million. 

(Continued  on  page  22) 
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Dental  health  sections 

Something  to  sink  your  teeth  into 


By  Jack  Grazier 

“A  dental  tab?  We’re  supposed  to 
write  stories  for  a  dental  tab?’  ’  my  co¬ 
worker  sneered.  “Surely  you  jest.” 

“Oh  no,  he’s  serious,”  another 
chimed  in.  “And  once  we  get  done 
with  the  dental  tab,  then  we  can  do 
one  on  gynecology.” 

“There  are  a  lot  more  important 
things  to  write  about  than  telling  peo¬ 
ple  how  to  floss,”  one  reporter 
huffed.  “I  think  it’s  ridiculous,  con¬ 
sidering  the  size  of  our  staff,  that  so 
much  time  is  going  to  be  funneled  into 
a  subject  with  such  a  limited  reader 
interest.” 

I  had  to  admit,  1  had  doubts  myself 
about  the  project.  But  I  do  like  the 
science  and  health  field,  and  it  would 
be  my  job.  I’d  been  told,  to  assign 
stories,  write  a  few  of  them  myself, 
design  the  tabloid,  lay  it  out — the 
whole  deal.  I  welcomed  the  chance  to 
immerse  myself  in  something  differ¬ 
ent. 


The  idea  went  over  like 
a  lead  balloon  with  the 
reporters.. . 


The  special  dental  section  was  the 
brainchild  of  Charles  Pittman,  classi¬ 
fied  manager  of  the  Erie  Daily  Times 
Publishing  Co. ,  and  his  assistant  Joan 
Mink.  The  section  would  be  a  classi¬ 
fied  department  project,  with  editori¬ 
al  copy  written  by  our  reporters. 

“Why  do  a  dental  tab?  Because 
no  one’s  ever  done  one  before,  as  far 
as  we  know,”  Pittman  said.  “Let’s 
see  if  it  works.  Maybe  it  will  open  up 
a  new  advertising  market  for  us.” 

Maybe  there’s  hope 
The  idea  went  over  like  a  lead  bal¬ 
loon  with  the  reporters,  who,  like  re¬ 
porters  do  in  newspapers  everywhere, 
complained  that  we  were  already  so 
short-staffed  we  couldn’t  cover  hard 
news  the  way  it  should  be  covered — 
let  alone  write  features  on  teeth. 

And  on  the  face  of  it,  the  topics  for 
the  tabloid  really  didn’t  seem  that  ex- 

(Grazier  is  a  staff  editor  and  science 
and  health  writer  for  Times  Pub¬ 
lishing  Co.,  Erie,  Pa.) 


citing — dentists  who  work  with  the 
mentally  retarded;  reconstructive 
dental  work  and  implants;  jaw  recon¬ 
struction  and  repositioning;  diseases; 
braces  and  interceptive  orthodontics; 
starting  children  going  to  the  dentist; 
dental  care  for  the  poor. 

But  then  one  of  my  six-year-old 
daughter’s  permanent  front  teeth 
broke  through — with  a  pit  in  it. 

A  trip  to  the  dentist  showed  us  the 
tooth  could  be  fixed  with  a  process 
called  bonding;  and  maybe,  our  den¬ 
tist  said,  we  should  consider  having 
her  see  an  orthodontist  early,  because 
the  position  of  her  front  teeth  might 
hinder  the  eruption  of  other  perma¬ 
nent  teeth. 

I  learned  that  early  orthodontic 
treatment  could  not  only  enhance  my 
daughter’s  appearance,  but  would 
probably  save  us  a  lot  of  money  by 
correcting  problems  early. 

Then  another  of  our  reporters,  Jim 
Thompson,  caught  fire,  telling  me  his 
daughter  had  just  had  a  gum  im¬ 
plant — an  implant  from  a  cadaver,  no 
less. 

“It  sounds  strange,  I  know,”  he 
said,  “but  a  lot  of  kids  who  have 
braces  need  periodontal  work.  Skin 
grafts  have  been  used  for  years  for 
burn  victims.  Why  not  gum  trans¬ 
plants  for  dental  problems?” 

Yes,  why  not  indeed?  At  least  now 
he  was  interested  in  writing  a  dental 
story. 

If  Thompson  and  I  were  interested 
in  dental  techniques  because  of  our 
children,  then  maybe  readers  with 
children  would  be  interested  because 
of  theirs. 

And  many  of  our  readers  are  baby 
boomers  with  growing  boomlets  of 
their  own. 

Maybe  this  tabloid  would  be  well 
received  after  all. 

Statistics  provided  by  Jerry  Szorek, 
our  national  advertising  manager  who 
tabulates  the  information  provided  by 
the  Belden  Continuing  Market  Study 
every  two  .years,  indicated  readers 
might  indeed  be  receptive  to  a  dental 
health  tabloid. 

The  1985  survey  showed  about 
25%  of  the  179,200  readers  of  our 
Sunday  paper  would  give  health  and 
medicine  a  lot  of  space;  54%  said  they 
would  give  it  some  space;  16%  would 
give  it  a  little  space;  and  only  3% 
would  give  it  no  space. 


The  idea  sounded  better  all  the 
time,  but  putting  the  thing  together 
was  something  else  again.  We  didn’t 
know  if  the  dentists  whom  we  wanted 
to  advertise  would  support  the  effort 
or  not,  so  Pittman  couldn’t  tell  the 
editorial  department  if  we  were  going 
to  have  eight,  16,  or  24  pages. 

We  had  to  have  the  copy  ready  just 
in  case  we  did  have  a  lot  of  space  to 
fill,  though,  so  on  top  of  the  local 
stories  our  reporters  were  doing,  we’d 
need  some  filler  to  fall  back  on,  just  in 
case. 

Try  scrolling  the  wire  for  dental 
stories  sometime.  The  only  thing  we 
could  fine  was  a  New  York  Times  wire 
service  story  on  bad  breath. 

Finally,  the  problem  was  solved  by 
the  American  Dental  Association, 
which  had  copy  and  art  on  everything 
from  dental  plaque  to  Mr.  Rogers’  bi¬ 
cuspids  that  we  could  use. 

The  filler  problem  solved,  we 
could  think  about  the  cover.  What  to 
do  for  that?  A  cartoon  of  a  big  tooth? 
A  big  smile  with  the  teeth  shaped  like 
letters  spelling  Dental  Health?  A 
photo  of  a  dentist  bending  over  a  pa¬ 
tient? 

Finally,  inspired  by  a  photo  used  by 
an  area  hospital  for  a  piece  on  dentist¬ 
ry,  our  artist  drew,  in  pastels,  faces  of 
a  man  and  a  woman,  smiling  happily 
out  of  a  dark  background  at  the  read- 


‘‘Now  you’ll  have 
reporters  all  over  the 
country  mad  at  us  if  they 
get  stuck  doing  the 
stupid  thing.” 


The  woman  seemed  to  have  a 
strange  glint  in  her  eye  but  we  decided 
that  was  great — if  we  ever  did  a  men¬ 
tal  health  tabloid,  all  we’d  have  to  do 
was  change  the  “D”  to  an  “M”  in 
“Dental”  and  we  could  use  the  same 
sketch. 

Our  best  shot 

The  Erie  County  Dental  Associ¬ 
ation  seemed  to  want  nothing  to  do 
with  the  project. 

“We  just  didn’t  know  what  sort  of 
(Continued  on  page  21) 
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Editorial  Excellence: 
It's  a  tradition  with  the 
Chicago  Sun-Times 


FINLAND 

- 18^5  -  (9^5 - 


The  Sun-Times  named  No.  1  in  all  eateries 
of  the  Inland  Daily  Press  Association's 
1985  Editorial  Excellence  Contest 

The  experts  agree:  When  you  read  the  Sun-Times  editorials,  you're  reading 
the  best.  The  prestigious  competition,  sponsored  by  the  Inland  Daily  Press  for 
the  William  Allen  White  Foundation  at  the  University  of  Kansas,  is  judged  by 
U  of  K  journalism  faculty  members. 

They  praised  Sun-Times  editorials  for  the  "clear  and  provocative  fashion"  of 
their  styles  .  .  .  and  writers  for  "demonstrating  a  willingness  to  attack  a  variety 
of  local  issues." 

The  Sun-Times  takes  great  pride  in  this  latest  achievement .  .  .  and  salutes  its 
editorial  staff:  Krishna  Gaur,  Editorial  Page  Editor;  Ed  Gilbreth,  Cecil  Neth,  Roy 
Larson  and  M.  W.  Newman.  Together  they  demonstrate  the  Sun-Times 
continued  commitment  to  editorial  excellence. 

Sun-Tlmes 

The  Bright  One 


t 


NEWSPEOPLE  IN  THE  NEWS 


John  Gdson  left  the  Cincinnati 
Enquirer,  where  he  had  been  manag¬ 
ing  editor  since  1983,  to  join  The  Col¬ 
oradoan,  Fort  Collins,  as  executive 
editor. 

Gibson,  with  the  Enquirer  since 
1981,  served  as  assistant  managing 
editor,  sports  editor  and  assistant 
sports  editor.  He  began  his  career  as  a 
sports  writer  in  1%9  at  the  Fort  Myers 
News-Press. 


Casey  Ladowski,  a  23-year  veter¬ 
an  with  the  Chicago  Sun-Times,  was 
named  special  teams  advertising  man¬ 
ager.  He  started  as  a  classified  adver¬ 
tising  salesman  and  most  recently 
acted  as  sales  manager  for  the  classi¬ 
fied  advertising  department. 

Wayne  Kuhn  replaces  Ladowski 
as  man^^er  of  the  department.  Kuhn 
began  his  career  in  1971  with  the  San 
Antonio  Light  and  during  his  12-year 
stint  there  was  promoted  to  advertis¬ 
ing  manager.  In  1983  he  was  advertis¬ 
ing  representative  with  Country  Light 
magazine  and  moved  to  the  New  York 
Post  the  next  year  as  general  advertis¬ 
ing  manager,  staying  until  his  current 
appointment  with  the  Sun-Times. 


Therefe  a  big  news  source  for 

SMALL  BUSINESS 
facts  &  figures. 

Nnv 

National  Federation  of 
Independent  Business 

Call  Dave  Cullen  at 

(802)  884-9000 


John  Gibson 


Roy  Bode 


Shoryn  L.  Betz 


Roy  Bode  has  been  named  associ¬ 
ate  editor  of  the  Dallas  Times  Herald, 
a  newly  created  position.  He  will 
assist  with  editorial  recruiting,  special 
events  and  planning. 

Formerly,  Bode  was  assistant  man¬ 
aging  editor  with  responsibility  for 
city,  suburban  and  state  editorial 
st^s. 

A  native  Texan,  he  joined  the 
Times  Herald  in  1977  as  bureau  chief 
in  Washington,  D.C.  In  1979,  he 
moved  to  Dallas  as  state  editor  and 
the  next  year  was  promoted  to  his 
most  recent  post. 

♦  *  * 

John  Scotzin,  7 1 ,  state  capital  cor¬ 
respondent  for  the  Harrisburg  (Pa.) 
Patriot-News  newspapers  and  dean 
of  the  capital  newsroom,  retired  Janu¬ 
ary  3 1  after  34  years  on  the  beat  for  the 
Evening  News. 

Since  it  was  founded  in  1917,  the 
Evening  News  had  the  late  Charles 
G.  Miller  as  capital  correspondent 
for  its  first  32  years.  He  was  suc¬ 
ceeded  by  Scotzin  in  a  mark  of  con¬ 
tinuity  believed  to  be  unmatched  in 
American  journalism. 

All  told,  Scotzin  spent  52  years  on 
Harrisburg’s  Capital  Hill,  starting 
with  the  International  News  Service 
in  1932  and  later  working  for  the 
Associated  Press  and  the  old  Phi¬ 
ladelphia  Record.  He  took  time  out 
for  two  state  public  information  stints 
and  four  years  in  the  Army  during 
World  War  II  before  joining  the  Har¬ 
risburg  staff. 

♦  ♦  * 

Diane  Sipolski,  a  former  public 
information  director  for  the  New  Eng¬ 
land  Interstate  Water  Pollution  Con¬ 
trol  Commission  and  a  high  school 
English  teacher,  was  named  circula¬ 
tion  promotion  manager  of  the  Hart¬ 
ford  Courant.  She  joined  the  news¬ 
paper  in  1983  as  assistant  promotion 
manager  for  the  circulation  depart¬ 
ment. 


Sharyn  L.  Betz  has  been 
appointed  to  the  newly  created  posi¬ 
tion  of  features  editor  at  The  Sparks 
Newspapers,  Hayward,  CaliL,  as 
part  of  a  restructuring  of  the  editorial 
department. 

Formerly  Sunday  editor,  Betz 
brings  some  of  the  duties  she  per¬ 
formed  in  that  postion  to  her  new 
assignment  and  now  oversees  feature 
sections  and  the  features  copy  desk. 
Other  Sunday  duties  have  been 
reallocated. 

♦  ♦  * 

J.  Howard  Voeltz,  electronics 
superintendent  at  the  Los  Angeles 
Times,  was  appointed  engineering 
manager,  succeeding  George 
Nichols,  who  retired  after  39  years 
with  the  company.  Gordon 
Andersen,  electronics  supervisor,  re¬ 
places  Voeltz. 

Voeltz  joined  the  newspaper  in 
1%9  as  an  apprentice  engraver  and 
has  served  as  electronics  foreman  and 
production  superintendent. 
Andersen,  a  Times  employee  since 
1%3,  has  worked  as  electronics  tech¬ 
nician  leadman  and  department  su¬ 
pervisor. 

si.  *  ♦ 

Promotions  at  Lesher  Communica¬ 
tions,  Inc.,  Walnut  Creek,  Calif,  in¬ 
clude  the  following: 

Harry  Hopkins,  to  marketing  ser¬ 
vices  manager,  where  he  will  direct 
creative  services,  marketing  research 
and  promotions  activities. 

Tom  Ward,  to  national  advertising 
manager,  with  responsibility  for 
national  and  co-op  advertising  sales 
for  corporate  publications.  Steve 
Elkins,  to  retail  advertising  manager 
for  the  Contra  Costa  Times,  Walnut 
Creek,  and  John  Devlin  to  special 
projects  manager. 

Also  joining  the  management  team 
is  Kadi  Wills,  as  promotions  mana¬ 
ger.  She  was  with  the  Hyatt  Regency 
San  Antonio  as  director  of  public  rela¬ 
tions. 
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Roy  H.  Park,  president  and  chief 
executive  officer  of  Park  Com¬ 
munications,  Inc.,  Ithaca,  N.Y.,  will 
receive  an  honorary  Doctor  of  Laws 
degree  from  Ithaca  College  in  May. 

Park  has  been  a  member  of  the  col¬ 
lege  board  of  trustees  since  1973  and 
has  served  as  its  chairman  since  1982. 
He  will  deliver  the  commencement 
address  at  the  graduation  ceremonies 
for  the  class  of  1985. 

*  *  ♦ 

Randi  J.  Austin  has  been  named 
personnel  director  of  the  Lansing 
(Mich.)  State  Journal.  She  has  served 
as  organization  development  consul¬ 
tant  and  as  management  development 
specialist  for  Consumers  Power  Co. 
in  Jackson  and  previously  was  labor 
relations  consultant  for  the  Michigan 
Association  of  School  Boards. 


BILL  DAY,  editorial  cartoonist  for 
the  Memphis  Commercial  Appeal, 
moves  to  cartoonist  for  the  Detroit 
Free  Press  on  AAarch  25.  He  has  been 
in  AAemphis  since  1983. 

Da/s  first  full-time  job  as  an  edito¬ 
rial  cartoanist  was  with  the  Phi¬ 
ladelphia  Bulletin,  where  he  worked 
from  1980  to  1983,  when  the  news¬ 
paper  folded.  Prior  to  that,  he  had 
worked  part-time  as  a  cartoonist  and 
illustrator  for  newspapers  in  Florida, 
Michigan  and  New  York. 

A  native  of  Orange  County,  Cali¬ 
fornia,  Day  is  a  graduate  of  the  Uni¬ 
versity  of  Florida.  In  1983,  he  shared 
second  place  with  Herblock  for  the 
Robert  F.  Kennedy  Award  for  Disting¬ 
uished  Journalism  in  editorial  car¬ 
tooning. 


Virgil  Price  is  joining  the  Tampa 
Tribune  as  regional  general  manager, 
moving  from  the  St.  Petersburg 
Times,  where  he  has  been  advertising 
sales  representative  in  Citrus  and 
Hernando  counties  for  more  than  four 
years.  A  former  Tampa  resident,  he 
spent  12  years  as  head  of  advertising 
and  public  relations  for  Tampa  Elec¬ 
tric  Co. 

*  ♦  * 

Peter  T.  Flawn,  president  of  the 
University  of  Texas  at  Austin,  was 
elected  to  the  board  of  directors  of 
Harte-Hanks  Communications,  Inc., 
San  Antonio.  Dr.  Flawn  is  the  first 
outside  director  elected  to  the  Harte- 
Hanks  board  since  the  company  went 
private  last  September  in  a  leveraged 
buyout. 

*  ♦  * 

Richard  Johnston,  advertising 
manager  of  the  Racine  {Wis.)  Journal 
Times  for  four  years,  is  the  newly 
named  publisher  of  the  Kewanee  (Ill.) 
Star  Courier,  a  Lee  Enterprises  news¬ 
paper.  Before  joining  the  company  in 
1975,  he  worked  for  the  Marion  (Ind.) 
Chronicle  Tribune. 

♦  *  ♦ 

Michael  D.  Dorsher  has  been 
appointed  United  Press  International 
state  editor  for  Minnesota  and  North 
Dakota  in  an  expansion  of  the  Bis¬ 
marck  bureau. 

Dorsher,  who  will  be  based  in  Min¬ 
neapolis,  will  have  overall  news  re¬ 
sponsibility  for  both  states.  Sharon 
Kessler  was  named  manager  of  the 
Bismarck  bureau,  and  Joel  Bye,  a 
reporter  and  writer. 

Dorsher  had  been  state  editor  for 
North  Dakota  and  Bismarck  manager 
since  mid-1983.  Kessler  recently 
joined  UPI  after  working  as  a  news 
director  and  editor  for  KBMR  radio  in 
the  city.  Bye  most  recently  was  a  re¬ 
porter  at  KXMB-TV  in  Bismarck. 


Joe  Moss  was  promoted  to  Dallas 
Times  Herald  classified  manager,  a 
newly  created  position.  He  joined  the 
newspaper  in  1973  as  a  classified 
salesman  and  later  was  promoted  to 
recruitment  sales  manager,  telephone 
sales  manager  and  classified  outside 
sales  director. 


Two  executives  have  been  prom¬ 
oted  at  Anderson  (Ind.)  Newspapers 
Inc.  following  the  recent  death  of  the 
organization's  top  officer,  Robert 
W.  Jackson. 

Charles  W.  Laughlin,  general 
manager,  was  named  president  and 
publisher,  replacing  Jackson  in  those 
positions.  He  has  been  with  ANI  for 
36  years  and  will  be  responsible  for 
publishing  the  Anderson  Herald, 
Anderson  Daily  Bulletin,  Ionia 
(Mich.)  Sentinel-Standard,  and  South 
Haven  (Mich.)  Daily  Tribune. 

James  L.  Bannon  assumed  the 
newly  created  post  of  publications 
director  and  assistant  publisher.  He 
will  be  responsible  for  the  news  op¬ 
erations  of  the  Anderson  Bulletin  and 
Anderson  Herald. 

The  duties  of  Joe  Baker,  Bulletin 
managing  editor,  and  Jeff  Evans, 
Herald  managing  editor,  remain  un¬ 
changed. 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)  782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 

M  Years  Notien  Wide  RerseiMil  Service 


Don  Snider  is  the  new  Chicago 
Sun-Times  deputy  sports  editor.  He 
has  been  assistant  sports  editor  since 
last  April. 

He  started  with  the  Sun-Times  in 
1979  as  a  sports  layout  editor  after 
being  sports  director  of  the  Courier- 
Journal,  Louisville.  Earlier  he  work¬ 
ed  as  a  sports  writer  for  the  Indiana¬ 
polis  News  and  the  Milwaukee  Sen¬ 
tinel. 
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NEWSPEOPLE  IN  THE  NEWS 


Thomas  L.  Carlin  John  T.  Henry 


AAary  Junck  John  R.  Finnegan 


Senior  management  changes  at  St  Paui— 


Thomas  L.  Carlin,  president  and 
publisher  of  Knight-Ridder’s  St.  Paul 
Pioneer  Press  and  Dispatch,  will  re¬ 
tire  on  July  1  and  be  succeeded  by 
John  T.  Henry,  current  vice  presi¬ 
dent/general  manager. 

Henry,  named  associate  publisher 
in  February,  has  appointed  Mary 
Junck,  assistant  to  Knight-Ridder 
senior  vice  president/operations  Wil¬ 
liam  A.  OTT ,  as  senior  vice  president/ 
general  manager  of  the  all-day  paper, 
effective  April  1. 

John  R.  Finnegan,  vice  president/ 
editor,  was  promoted  to  senior  vice 
president/editor  in  February. 

Junck  will  be  responsible  for  all  the 
paper’s  business  operations  and  Fin¬ 
negan  for  both  the  news  and  editorial 


page  operations. 

Carlin,  63,  joined  the  Pioneer  Press 
and  Dispatch  in  1953  as  an  advertising 
salesman.  He  worked  in  a  number  of 
posts  in  production  and  on  the  busi¬ 
ness  side,  and  was  named  publisher  in 
1973  before  the  merger  of  the  Knight 
and  Ridder  newspaper  groups. 

Henry  joined  the  newspapers  in 
1955  as  a  classified  advertising  sales¬ 
man.  After  three  years  in  the  Air 
Force,  he  returned  and  advanced 
through  various  advertising  and  busi¬ 
ness  positions  to  business  manager 
and  then  general  manager. 

Junck  began  at  the  Charlotte 
Observer  in  1972  as  marketing  re¬ 
search  manager  and  was  retail  adver¬ 
tising  manager  until  she  joined  the 


Question: 

WHICH  EXERTS  MCXE  WEIGHT 
PER  SQUARE  mCH? 


□  A  loaded  18- wheel 
tractor-trailer. 

□  A  1 15-pound  woman 
in  high  heel  shoes.  ^ 

For  the  answer 
see  page  45. 


And  for  all  the  answers 
about  the  American 
trucking  industry,  call 
(703)  838-1966. 


FOUNDATION 


Trucks.  The  driving  force  behind  American  business. 

The  American  Trucking  Associations  Foundation.  Inc.,  2200  Mill  Road,  Alexandria.  Virginia  22314 


Miami  Herald  in  1977  as  advertising 
marketing  manager.  She  subsequent¬ 
ly  was  assistant  advertising  director 
before  assuming  her  most  recent  post. 

Finnegan,  with  the  newspapers 
since  1951,  first  as  a  reporter,  has 
worked  as  an  editorial  writer,  associ¬ 
ate  editor  and  assistant  to  the  execu¬ 
tive  editor.  He  served  as  executive 
editor  from  1970  to  1982  when  he  was 
named  vice  president/editor  with  re¬ 
sponsibility  for  both  the  news  and 
editorial  page  operations. 


Michael  K.  Stevens  has  joined 
the  Seattle  Times  advertising  staff  as 
retail  sales  manager.  He  was  with  the 
Colorado  Springs  Sun  where  he  held 
positions  as  account  executive, 
national  advertising  manager  and 
most  recently  advertising  manager. 
Prior  to  that  he  was  an  account  execu¬ 
tive  with  the  Mid-Missouri  Weekly 
Shopper. 

*  ♦  ♦ 

Shelby  Coffey  III,  assistant  man¬ 
aging  editor  for  national  news  at  the 
Washington  Post,  is  the  newly  named 
editor  of  U.S.  News  &  World  Report. 
He  replaces  Marvin  L.  Stone,  who 
announced  in  January  that  he  would 
retire  after  25  years  at  the  magazine. 

Coffey  is  expected  to  start  work  in 
April  after  Stone  leaves  the  magazine 
on  March  31. 

Mortimer  Zuckerman,  owner 
and  chairman  of  the  weekly  news 
magazine,  is  a  Boston  real  estate  de¬ 
veloper  who  also  owns  the  The  Atlan¬ 
tic  magazine. 

The  Washington  Post  story 
announcing  Coffey’s  move  to  U.S. 
News  said  that  it  is  “likely”  that 
Stone,  editor  since  1976,  will  take 
over  the  No.  2  spot  at  the  United 
States  Information  agency  under 
Charles  Z.  Wick.  The  magazine  had 
been  staff-owned  and  the  Post  story 
said  that  as  part  of  the  buy-out,  Stone 
“is  scheduled  to  be  paid  $4.2  mil¬ 
lion.” 

Coffey,  one  of  several  Post  editors 
mentioned  as  possible  successor  to 
Post  executive  editor  Benjamin  C. 
Bradlee,  has  been  with  the  paper 
since  1968,  first  as  a  magazine  writer* 
and  then  a  sportswriter. 

He  has  held  high-level  editorial 
jobs,  including  deputy  managing  edi¬ 
tor  for  features  and  the  past  two 
months,  assistant  managing  editor  for 
national  news. 
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Dental  sections 

(Continued  from  page  16) 


stories  were  going  to  be  written, 
whether  they’d  be  sensational  or  ac¬ 
curate  or  factual,”  said  David 
McDougall,  DDS,  president  of  the  as¬ 
sociation. 

So  as  it  turned  out,  the  association 
barely  bothered  to  return  our  phone 
calls,  let  alone  sponsor  an  advertise¬ 
ment  listing  all  the  members  of  the 
association,  as  we  had  hoped  it 
would. 

And  although  officially  the  associ¬ 
ation  holds  that  any  dentist  can  adver¬ 
tise  with  no  restrictions,  we  still  got 
reports  that  some  association  mem¬ 
bers  were  discouraging  their  peers 
from  buying  ad  space. 

The  whole  thing  was  pretty  contro¬ 
versial  among  the  DOS’s.  So  much 
so  that  in  a  number  of  cases  a  dentist 
would  order  an  ad  one  day,  cancel  it 
the  next,  then  the  following  day 
change  his  mind  again  and  say  he 
wanted  to  advertise  after  all. 

As  a  whole,  dentists  seemed  to  be  a 
pretty  touchy  bunch.  , 

One  was  all  upset  because  he  had 
gotten  our  promotion  letter  suggest¬ 
ing  he  might  want  to  advertise  in  the 
tabloid.  He  called  that  “coercion,” 
designed  to  force  dentists  to  buy  ad¬ 
vertising  even  if  they  didn’t  want  to. 
Another  was  mad  because  we  didn’t 
use  a  story  on  his  practice  he’d  had  his 
advertising  agency  prepare. 

At  one  point,  when  it  looked  as  if 
the  advertisers  were  going  to  be  few 
and  far  between,  it  was  suggested  that 
the  dental  section  just  be  rolled  into 
the  regular  Sunday  Magazine,  rather 
than  stand  on  its  own,  unsupported  by 
ads. 

Pittman  vetoed  that  idea,  however. 

“We’ve  got  to  give  it  our  best  shot 
this  year  so  the  dentists  will  want  to 
advertise  next  year,”  he  said,  like  a 
true  sportsman  (Our  Charles  Pittman 
is  the  one  and  the  same  who  was  All- 
American  running  back  for  Penn  State 
in  1969). 

“If  we  do  a  half-ass  job  this  year, 
who’s  going  to  want  to  bother  the  next 
time  around?  We’ll  just  consider  this 
tab  the  one  that  sets  the  stage  for  next 
year,  if  we  have  to.” 

The  finished  product 

As  it  turned  out,  we  didn’t  do  too 
badly,  with  an  ad  percentage  of  28%. 
The  tab  was  only  eight  pages  long, 
but  seemed  informative  and  attrac¬ 
tive,  nonetheless.  The  headlines  were 
rather  catchy,  if  1  do  say  so  myself — 
“Jaws”  by  George  Miller,  for  exam¬ 
ple,  and  for  Jim  Thompson’s  article 
on  cadaver  transplants:  “The  mouth 
you  save  may  be  .  .  .  someone 
else’s.” 

That  article  provoked  a  lot  of  com¬ 


ment  among  the  staff.  We  all  decided 
we  wouldn’t  want  to  have  a  gum 
transplant  from  a  San  Franciscoan. 

A  number  of  dentists  placed  ads  for 
the  “anxious  and  fearful  patient,” 
pushing  everything  from  intravenous 
sedation  to  nitrous  oxide  for  the  prac¬ 
tice  of  “gentle  dentistry.” 

One  dentist  wrote  a  short  article  de¬ 
scribing  the  bonding  process  and  in¬ 
cluded  “before”  and  “after”  photos 
in  the  ad. 

A  chiropractor  advertised  that  he 
treated  Temporal  Mandibular  Joint 
problems  that  could  cause  everything 
from  tingling  fingers  to  clicking  jaw- 
joints.  McDonalds  placed  a  big  ad  for 


a  “super  smile”  contest. 

Pittman  was  pleased  with  the  re¬ 
sults. 

“It  did  open  a  whole  new  market,” 
he  said.  “Dentists  never  advertised 
en  masse  before.” 

He  took  the  tabloid  to  the  February 
conference  of  the  Northeast  Classi¬ 
fied  Advertising  Manager’s  Associ¬ 
ation,  held  in  West  Springfield, 
Mass. 

“They  all  wanted  copies,”  he  said. 
“They  were  interested  because 
they’d  never  seen  one  done  and  want¬ 
ed  to  try  it  themselves. 

“They  hadn’t  been  able  to  get  the 
dentists  advertising  in  their  markets 
(Continued  on  page  24) 
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Financial  reports 

(Continued  from  page  15) 

Tribune  Co. 

The  Tribune  Co.  of  Chicago  said  its  net  income  for  1984 
increased  49%  to  $103  million  from  $69.3  million  a  year 
earlier.  Earnings  per  share  rose  35%  to  $2.55  from  $1.89. 

Revenues  for  the  year  were  $1.79  billion,  up  13%  from 
$1.59  billion  in  1983. 

For  the  fourth  quarter,  the  company’s  net  income  rose 
only  6%  to  $36  million  from  $34  million,  while  earnings  per 
share  were  up  5%  to  890. 

Fourth  quarter  revenues  were  up  14%  to  $501  million 
from  $439  million. 

Fourth  quarter  results  were  affected  by  relocation  and 
circulation  costs  and  a  $4.3  million  pretax  expense  for  an 
employee  buyout  program  at  the  New  York  Daily  News. 

The  company  also  had  a  higher  effective  tax  rate  in 
1984’s  final  quarter  than  in  1983. 

The  company’s  full-year  earnings  included  an  extraor¬ 
dinary  net  gain  of  $8  million  from  the  sale  of  real  estate  in 
New  York.  Excluding  this  gain,  net  income  for  the  year 
rose  37%  to  $95  million  and  earnings  per  share  increased 
24%  to  $2.35. 

In  newspaper  publishing,  operating  profits  for  1984  rose 
3%  to  $144.8  million  from  $140.1  million  in  1983.  News¬ 
paper  revenues  increased  12%  to  $1.27  billion  from  $1.14 
billion  in  1983. 

Newspaper  operating  profits  in  the  fourth  quarter  were 
$49.4  million,  down  15%  from  the  $57.9  million  recorded  in 
the  last  quarter  of  1983.  Newspaper  revenues  in  the  quar¬ 
ter  were  up  13%  to  $359.8  million. 

Tribune  Co.  newspapers  in  Chicago,  Fort  Lauderdale, 


Orlando,  Los  Angeles  and  Escondido  reported  earnings 
gains  for  the  year  averaging  more  than  35%. 

However,  profit  growth  for  the  group  was  held  down  by 
higher  costs  at  the  New  York  Daily  News,  employee  ter¬ 
mination  expenses  at  the  Peninsula  Times-Tribune  in  Palo 
Alto,  Calif.,  and  development  costs  at  Tribune  Media 
Services. 


Times  Mirror  Co. 

Times  Mirror  Co.’s  net  income  for  1984  increased  to 
$232.7  million,  or  $3.38  a  share,  up  from  $199.6  million,  or 
$2.90  a  share,  in  1983.  Revenues  for  the  year  rose  13%  to 
$2.8  billion  from  $2.9  billion  a  year  earlier. 

For  the  fourth  quarter.  Times  Mirror’s  earnings  reached 
$83.7  million,  or  $1.21  a  share,  up  from  $81.7  million,  or 
$1.19  a  share,  in  the  final  period  of  1983. 

Revenues  for  the  quarter  were  $748.7  million,  versus 
$690.2  million  in  1983’s  last  quarter. 

Full  year  and  fourth  quarter  results  benefited  from  a 
pretax  gain  of  $31.6  million,  or  300  a  share,  on  the  sale  of 
securities.  In  the  comparable  1983  periods.  Times  Mirror 
had  a  pretax  gain  of  $3 1 .8  million,  or  290  a  share,  from  the 
sale  of  the  New  American  Library  book  publishing  com¬ 
pany. 

The  company’s  operating  profits  for  1984  improved  by 
13%,  primarily  as  a  result  of  the  strong  performance  of  its 
newspapers. 

Newspaper  operating  profits  increased  to  $265.3  million 
in  1983,  up  from  $222.9  million  in  1983.  Particularly  strong 
results  were  recorded  by  the  Los  Angeles  Times,  Newsday 
and  the  Hartford  Courant. 

Classified  advertising  showed  significant  improvements 
in  all  newspaper  markets,  the  company  said. 


Faced  with  tough 
insurance  questions 
&  don’t  know  where 
to  find  the  answers? 


state  Farm’s  Reference  Notebook  of  Insurance 
Sources  may  point  you  in  the  right  direction. 

It’s  a  topical  insurance  guide  with  addresses  and 
phone  numbers  of  more  than  200  organizations, 
research  groups  and  people  who  know  the  facts 
about  insurance  and  related  subjects.  It  also  lists 
the  country’s  top  insurance  companies,  insurance 
trade  and  arson  associations,  and  more— over 
90  pages  of  organizations  that  can  help  you  with 
your  insurance  story. 

For  your  free  copy  just  write  or  call: 


Public  Relations  Dept. 

State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  Illinois  61701 
(309)766-2863 
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FOR  E&P  READERS  AND  ADVERTISERS 


More  than  half  of  the  important  events  in  the  newspaper  world — 
conferences,  conventions  and  trade  shows— take  place  during  the 
first  part  of  the  year.  With  interests  involving  every  segment  of  the 
industry,  Editor  &  Publisher  attends  and  follows  up  on  every  major 
gathering  with  special  distribution,  special  coverage,  or  both.  Here 
are  some  important  E&P  issue  dates  for  you: 


APRIL  6  American  Society  of  Newspaper  Editors,  Washington,  April  9-12. 

MAY  4  American  Newspaper  Publishers  Ass’n.,  Miami  Beach,  May  5-8. 

INCFO*  meeting.  Hot  Springs,  Virginia,  May  6-May  8. 

MAY  11  Newspaper  in  Education  Conference,  Toronto,  May  15-17. 

ANPA  Operations  Management  Conference  Planning  Issue. 

ANPA  Publishers  Post-Convention  Issue.  (The  whole  convention  story.) 
MAY  18  INPAt  Conference,  Boston,  MA,  May  19-22.  (E&P  Promotion  Awards.) 
MAY  25  Editor  &  Publisher  Annual  Advertising  Linage  Issue.  (1984  linage.) 
JUNE  8  ANPA  Operations  Management  Conference,  New  Orleans,  June  8-12. 

ICMA — Circulation  Managers  Conference,  Columbus,  OH,  June  9-13. 
JUNE  15  Operations  Management  Post-Conference  Issue.  (Complete  report.) 
JUNE  22  ANCAM — Classified  Managers  meeting.  New  Orleans,  June  23-27. 


Conventionally  speaking,  E&P  covers  the  entire  newspaper  terri¬ 
tory,  so  choose  the  meetings  and  issues  valuable  to  you,  and  make 
your  dates  with  us.  We’ll  take  you  there  in  style.  Call  Don  Pan/in, 
Ad  Manager,  at  21 2-675-4380. 

Editor  &  Publisher 

11  WEST  19TH  STREET,  NEW  YORK,  N.Y.  10011 


*INCFO,  Now  INFE— International  Newspaper  Financial  Executives 
flNPA— International  Newspaper  Promotion  Association 


Dental  sections 

(Continued  from  page  21) 


and  the  fact  that  we  did  it  successfully 
and  had  a  product  we  could  show  en¬ 
couraged  them.” 

Pittman  anticipates  that  next  year’s 
tabloid  will  be  1 6  or  24  pages  and  will 
have  considerably  more  advertising. 

The  dentists  themselves  seemed 
pleasantly  surprised. 

“I  was  extremely  pleased,”  said 
Tom  Galla,  DDS,  former  president  of 
the  Erie  County  Dental  Association. 
“Many  of  us  wouldn’t  have  thought 
of  throwing  a  big  ad  in  the  paper  be¬ 
fore,  but  advertising  in  a  section  like 
this,  totally  devoted  to  dentistry,  gave 
us  a  very  professional  way  of  letting 
people  know  what  we  could  do — 
without  us  seeming  to  be  hawking  our 
wares  on  the  street.” 

Galla  said  the  use  of  local  stories 
rather  than  canned  material  made  the 
section  much  more  attractive  to  den¬ 
tists:  “It’s  important  to  know  what 
the  ADA  says  about  a  treatment,  but 
can  it  be  done  locally,  and  what  do 
local  dentists  think  about  a  treatment, 
that’s  what  patients  want  to  know. 

“Next  year  I  think  the  response 
from  dentists  will  be  fantastic.” 

Many  dentists,  like  orthodontist 
Jack  Utley,  said  they  don’t  want  to 


have  to  begin  advertising,  but  if  com¬ 
petition  forces  them  to  do  so,  it  would 
be  in  a  “credible”  vehicle  like  the 
Times  Publishing  Company’s  Dental 
Health  section. 

Even  the  Erie  County  Dental  Asso¬ 
ciation  reacted  favorably,  once  the 
tabloid  appeared.  “It  wasn’t  bad,” 
McDougall  said. 

As  a  matter  of  fact,  he  said,  next 
year  the  dental  association  might  like 
to  sponsor  the  tabloid  on  a  “patron¬ 
age”  basis,  with  dental  association 
members  paying  for  the  cost  of  the 
product — printing,  paper,  labor,  the 
whole  thing — while  letting  the  news¬ 
paper  keep  the  advertising  revenue. 
‘  The  Erie  County  Dental  Association 
members  would  put  it  out  as  a  public 
service  and  then  pull  advertisers  like 
Crest  and  Colgate  into  it,”  he  said. 

“And  we  would  want  no  control  of 
what  articles  appeared  or  how  they 
were  written,”  he  added.  “The  only 
thing  we  would  want  is  that  if  a  con¬ 
troversial  article  was  to  appear,  both 
sides  of  the  story  would  be  covered.” 

What  about  the  reporters  on  the 
staff  who  were  so  set  against  the  proj¬ 
ect? 

Probably  the  most  typical  response 
was  this  one: 

“You  mean  you’re  writing  an  arti¬ 
cle  for  Editor  &  Publisher  about  the 
dental  tab?  Great.  Now  you’ll  have 


reporters  all  over  the  country  mad  at 
us  if  they  get  stuck  doing  the  stupid 
thing.” 

Ft.  Lauderdale 
dailies  aim  big 

In  Fort  Lauderdale,  Fla.,  they’re 
trying  to  break  records  in  a  big  way. 

The  Morning  Sun-Sentinel  and 
Evening  News  have  announced 
“firsts”  in  the  newspaper  business 
that  carry  a  lot  of  weight:  the  largest 
real  estate  section  “in  history”  and 
the  largest  Saturday  edition  “ever 
published  in  the  country.” 

The  160-page  real  estate  section  ran 
16,205  inches  of  paid  advertising,  said 
Shelley  Greenberger,  vice  president 
and  advertising  director.  Only  a  year 
ago,  the  newspapers  established  what 
they  believe  to  be  the  prior  record  — 
154  pages  and  16,090  inches  of  adver¬ 
tising. 

The  papers  also  have  debuted 
“Sunday  Plus  Real  Estate,”  a  new 
section  which  offers  advertisers  a 
second  real  estate  vehicle  on 
weekends.  The  premiere  issue  of  Sun¬ 
day,  Feb.  17,  contained  24  pages  and 
2,251  inches  of  paid  advertising. 

The  “largest  Saturday  newspaper 
ever  published  in  this  country”  ran 
268  pages  and  weighed  in  at  three 
pounds. 


"It  has  the  most 
mass  appeal. 

Everybody’s  got 

a  birthday!” 


Robert  Brown 
Sales  &  Marketing 
Manager  Tampa  Tribune 

You’re  right,  Robert!  Read¬ 
ers  get  personally  involved 
in  The  Birthday  Game,  be¬ 
cause  a  birthday  is  very  per¬ 
sonal.  There’s  just  something 
special  about  finding  your 
own  birthday  right  there  in 
the  newspaper. 


Maybe  that’s  why  The 
Birthday  Game  is  the  proven 
circulation  promotion.  It 
works,  because  people  like 
the  way  it  works. 

And  so  do  newspapers 
of  every  size  from  markets  of 
every  size.  Find  out  more. 
Call  us  and  get  the  facts. 

Or  call  Robert  Brown  in 
Tampa. 


Call  today:  (203)  562-1123. 
Or  write  Bill  Guthrie 
The  Jackson  Newspapers 
40  Sargent  Drive 
New  Haven,  CT  06511 
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NOW  WITH  THE  SPEED  AND  ACCURACY 
OF  ELECTRONICS- 


JI>IStJRflWCE 
J-OSS  DATA 


2  Use  the  IIAA’s  toll-free  number— 1-800- 
221-7917— (or 212-245-4250  in  New  "ferk 
State)— and  we  will  give  you  sources  for  infor¬ 
mation  on  any  insurance  subject  you 
are  covering. 

3  Refer  to  a  comprehensive  media  kit— 
FREE  for  the  asking.  It  contains  back¬ 
ground  information  on  the  Property/Casualty 
Industry  and  the  Independent  Agency  Sys¬ 
tem,  plus  a  directory  for  additional  source 
material,  an  alphabetical  list  of  State  Insur¬ 
ance  Commissioners  with  phone 
J^^numbers  and  a  list  of  top  insurance 

■  Complete  this  coupon  for 

3  your  computer  access  number 

■  and  your  FREE  media  kit! 


Here  are  3  ways  to  be  completely 
informed: 

1  Access  a  comprehensive  ELECTRONIC 
INSURANCE  RESOURCE  LIBRARY, 
created  by  the  Independent  Insurance  Agents 
of  America,  which  can  be  at  your  computer 
fingertips.  Just  complete  the  coupon  below  and 
we’ll  give  you  your  local  access  telephone  num¬ 
ber.  It  will  link  your  business  or  personal 
computer  with  modem  to  our  library  that 
includes  insurance  background  and  historical 
information,  loss 
statistics,  new 
cover- 

ages, 

regulations,  court 
decisions,  major 
catastrophes, 
industry  trends 
and  much  morel 


vouf^jMIqpenM 

tenriM^/MiNT 


Independent  Insurance  ^ents 
of  America 

iNCOfiPORAJHJ  100  Church  Street,  New  "York,  NY  10007 
Attn:  Ms.  Barbara  A.  Morris 

□  Please  send  me  our  local  access  number  to  your  com¬ 
puter  library,  and  background  information  on  utilizing 
the  system. 

□  Please  forward  a  FREE  media  kit. 


Name. 


Publication  or  Statioi 


Address. 
City _ 


State. 


Zip. 


LEGAL  BRIEFS 


Calif,  news  media 
suffers  defeat 

California  news  media  suffered  a 
nuyor  defeat  recently  when  the  state 
Supreme  Court  ruled  that  trial  judges 
can  close  preliminary  hearings  if  there 
is  a  “reasonable  likelihood”  that  an 
open  proceeding  would  jeopardize 
the  defendant's  right  to  a  fair  trial. 

Newspapers  and  other  media  have 
battled  for  years  against  a  rash  of 
closed  prelimin^  hearings  ordered 
by  lower  court  judges. 

The  high  court,  in  a  6-1  decision, 
declared  a  defendant  need  not  prove 
“substantial  probability”  of  damage 
to  his  fair  trial  rights,  a  standard 
sought  by  news  organizations. 

The  decision  grew  out  of  a  suit  by 
the  Riverside  Press-Enterprise  in  con¬ 
nection  with  the  preliminary  hearing 
for  Robert  R.  Diaz,  a  nurse  accused 
and  subsequently  convicted  of 
poisoning  12  elderly  patients.  At  the 
request  of  Diaz’s  attorneys,  a  judge 
barred  the  press  from  the  4 1  -day  hear- 
ing  and  ordered  the  transcripts 
se^ed. 

Press-Enterprise  lawyer  James  D. 
Ward  asked  the  court  in  the  paper’s 
suit  to  adopt  a  standard  set  forth  in  a 
1982  U.S.  Circuit  Court  decision  that 
requires  a  defendant  to  show  a  sub¬ 
stantial  probability  that  irreparable 
damage  to  his  fair  trial  will  result  from 
a  closed  hearing. 

State  Supreme  Court  Justice  Allen 
Broussard,  who  wrote  the  majority 
opinion,  said  the  U.S.  Court  decision 
was  not  applicable  in  the  Diaz  case. 
He  added  the  court  opted  for  the  low¬ 
er  standard  of  jeopardy  because  pre¬ 
liminary  hearing  evidence  “may  be 
one-sided  and  misleading”  since  only 
the  prosecution  presents  its  case. 

Even  if  the  reporting  is  factual, 
Broussard  wrote,  potential  jurors 
may  be  swayed  to  the  point  that  a  fair 
and  impartial  jury  cannot  be  found. 

The  decision  represents  a  substan¬ 
tial  setback  for  the  state’s  media 
which  in  1982  successfully  lobbied  for 
a  legislative  bill  that  supplanted  an 
1872  law  that  permitted  closed  hear¬ 
ings  on  the  defendant’s  demand. 
Under  the  new  law,  a  judge  is  able  to 
determine  whether  the  hearing  should 
be  open  or  closed. 

Michael  B.  Dorais,  general  counsel 
and  general  manager  of  the  California 
Newspaper  Publishers  Association, 
said  of  the  Supreme  Court  ruling: 

“We  would  have  preferred 
obviously  a  decision  which  made  it 
clear  that  hearings  such  as  the  one 
involving  the  Press-Enterprise  should 


be  open  except  under  the  most  un¬ 
usual  circumstances  and  we  sup¬ 
ported  the  Press-Enterprise  in  its  ac¬ 
tion. 

“We  will  observe  how  the  trial 
courts  use  the  increased  latitude  to 
determine  how  seriously  the  1982  bill 
has  been  damaged.  That  bill  requires 
the  showing  of  a  clear  and  present 
danger  to  a  defendant’s  fair  tri^  rights 
before  a  hearing  is  closed.” 

Libel  judgment 
is  affirmed 

A  state  appeals  court  upheld  a 
Somerset  County  (N.J.)  jury’s  deci¬ 
sion  to  award  $1.05  million  to  a  former 
bank  president  in  a  libel  case  involv¬ 
ing  the  Courier-News  Co.  in 
Bridgewater  Township. 

The  Appellate  Division  of  Superior 
Court  affirmed  Superior  Court  Judge 
Robert  E.  Gay  nor’ s  rulings  that  Mayo 
S.  Sisler  of  Franklin  Township  was 
not  a  public  figure  and  that  the  con¬ 
duct  of  reporter  Sam  Meddis  and  the 
newspaper  would  be  measured  by  a 
negligence  standard. 

Meddis  now  works  for  USA  Today, 
which,  like  the  Courier-News,  is  a 
Gannett  paper. 

Charles  W.  Nutt  Jr.,  executive  edi¬ 
tor  of  the  newspaper,  said  he  ex¬ 
pected  the  paper  to  appeal  to  the  New 
Jersey  Supreme  Court. 

Sisler  sued  after  1981  articles  about 
the  alleged  under-collaterization  for  a 
loan  by  his  former  employer,  Franklin 
State  Bank.  The  newspaper  printed 
two  retractiops  explaining  inaccur¬ 
acies  in  its  articles  and  acknowledging 
the  paper’s  “oversight,”  the  court  de¬ 
cision  said. 

Sisler  was  awarded  $200,000  in 
compensatory  damages  for  injuries  to 
his  reputation  and  $850,000  for  his 
financial  losses  resulting  from  dam¬ 
age  to  his  reputation. 

Wash,  shield  law 
terms  defined 

Journalists  who  receive  confiden¬ 
tial  information  may  invoke  common 
law  privilege  at  a  criminal  trial  and 
refuse  to  disclose  the  information  or 
indentify  sources,  the  Washington 
State  Supreme  Court  has  ruled. 

But  the  decision  is  not  the  absolute, 
constitutionally-based  shield  the 
state’s  media  had  hoped  to  get, 
according  to  the  Allied  Daily  News¬ 
papers  Association  in  the  Northwest. 

The  court  said  the  privilege  of  with¬ 
holding  confidential  information  and 


sources  must  be  balanced  against  a 
criminal  defendant’s  right  to  a  fair 
trial  and  is  dependent  on  the  ‘  ‘journal¬ 
ist’s  ability  to  meet  a  vague,  four-part 
test,”  Allied  noted  in  its  Bulletin. 

The  case  involves  a  reporter  for  the 
Everett  Herald  in  connection  with  a 
local  trial. 

According  to  the  Allied  Bulletin, 
the  Supreme  Court’s  decision  pro¬ 
vided  that  to  earn  confidentiality  pri¬ 
vilege,  a  reporter  must  show  that  (1) 
the  communication  originated  in  a 
confidence  that  it  would  not  be  dis¬ 
closed;  (2)  The  element  of  confiden¬ 
tiality  must  be  essential  to  the  full  and 
satisfactory  maintenance  of  the  rela¬ 
tionship  between  (the  reporter  and 
the  source);  (3)  “The  relation  must  be 
one  which  in  the  opinion  of  the  com¬ 
munity  ought  to  be  sedulously  fos¬ 
tered;”  and  (4)  “The  injury  that 
would  inure  to  the  relation  by  the  dis¬ 
closure  of  the  communication  must  be 
greater  than  the  benefit,  thereby 
gained  for  the  correct  disposal  of 
litigation.” 

Soviet  paper  sued 
by  U.S.  exporter 

The  Soviet  Union  and  one  of  that 
country’s  leading  newspaper,  Izves- 
tia,  have  been  sued  for  $320  million  by 
a  California  export-importer  who 
charges  he  was  falsely  accused  of 
being  an  American  spy. 

Raphael  Gregorian,  owner  of  the 
California  International  Trade  Corp. 
in  Palo  Alto,  claimed  in  the  Los 
Angeles  federal  court  suit  that  Izves- 
tia  branded  him  as  a  spy  last  October. 

Subsequently,  he  related,  the 
Soviet  Ministry  of  Foreign  Trade 
withdrew  his  company’s  license  for 
doing  business  in  that  country. 

Gregorian,  55,  had  imported  medi¬ 
cal  and  laboratory  equipment  into 
Russia  for  14  years. 

His  attorney,  Gerald  Kroll,  said 
that  as  a  result  of  the  spy  charges  and 
the  closure  of  Gregorian’s  Moscow 
office,  some  U.S.  firms  dealing  with 
Gregorian  have  refused  to  honor  con¬ 
tracts  involving  “hundreds  of 
thousands  of  dollars.” 

According  to  Kroll,  Gregorian’s 
business  has  been  virtually  “wiped 
out”  because  of  the  spy  charges. 

Gregorian  is  an  naturalized  citizen, 
who  was  bom  in  the  Soviet  Union. 

Kroll  said  he  filed  the  suit  in  Los 
Angeles  federal  court  under  the  Fore¬ 
ign  Sovereign  Immunities  Act,  which 
^lows  claims  against  other  nations  if 
they  are  commercial  in  nature. 
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V 


Unparalleled  choice  of  newspaper  mailroom  equipment 


INSERTING  MACHINES 

□  227-E  -  14,000  per  hour.  Inserting  machine  for  newspapers  and  shared  mail.  Also  handles  tabloids, 
quarter-folds,  pre-inserted  packages.  Ideal  for  small  to  medium  dailies  and  weeklies.  Add  stations 
as  requirements  grow. 

□  227-8-14,000  per  hour.  Inserting  machine  similar  to  227-E.  Includes  central  lubrication  and 
automatic  reject  for  non-stop  operation.  Can  be  equipped  for  selective  inserting  for  geographic  zoning, 
alternate  feed  or  double  production. 

□  275  MODULAR  Inserting  Machine  •  38,000  per  hour.  Microprocessor  controlled.  Modular  design.  On¬ 
line  or  off-line  operation.  Single  or  dual  delivery. 

□  320  Automatic  Infeed  System  -  for  Model  275  Modular  Inserting  Machine  —  Allows  the  inserting 
machine  to  run  in  line  with  the  press.  Designed  for  high  output  newspaper  mailrooms. 

TV-PROGRAM  STITCHERS 

Fully  automatic  stitching  lines  which  fold,  stitch,  trim,  and  deliver  booklets  ready  for  inserting  into 
newspapers.  Eliminates  the  need  for  quarter-folding  on  press. 

□  MINUTEMAN-TV  -  7,200  per  hour.  □  321-TV  -  10,000  per  hour.  □  335-TV  -  12,000  per  hour. 
COUNTER  STACKERS 

□  APOLLO  - 14,000  per  hour.  Compensating  Counter  Stacker  for  efficient  delivery  of  stitched  TV  programs. 

□  310-20  -  20,000  per  hour.  Compensating  Counter  Stacker  for  inserting  machines  and  total  market 
coverage  applications,  or  for  off-line  mailing  and  automatic  zip  sorting.  Programmable. 

□  310-25  -  25,000  per  hour.  Compensating  Counter  Stacker  for  small  newspaper  or  commercial 
presses.  Programmable. 

□  285  -  40,000  per  hour.  Counter  stacker  for  preprints,  inserts,  supplements,  and  commercial  work. 

□  259  DYNAMO  -  78,000  per  hour.  Compensating  Counter  Stacker  for  newspaper  inserts,  Sunday 
magazines,  and  comics.  Heavy-duty,  for  3-shift  operation. 

□  288  Compensating  Counter  Stacker  -  70,000  per  hour.  Compensating  Counter  Stacker  for  newspapers, 
preprinted  sections  and  commercial  work.  Squeeze  rollers,  shingle  aligner  and  bin  joggers  standard. 

MISCELLANEOUS 

□  ZIPMASTER  -  Automatic  Zip  Sorting  System  for  newspapers  and  total  market  coverage  applications. 
Operates  in  line  with  inserting  machine,  TV  program  stitcher,  or  automatic  feeder.  Includes  optical 
mark  reader,  microprocessor  and  stacker. 

□  DAVERIO  CONVEYOR  -  Versatile  press-speed  conveyor.  Takes  newspapers,  preprints,  magazines 
and  supplements  from  press  to  mailroom.  Grips  product  on  outer  edge. 

□  ITM  Folder  -  11,500  per  hour.  For  parallel  or  quarter  folding  of  supplements,  catalogs,  and  direct  mail. 

□  311  RotaiY  Trimmer  -  75,000  per  hour.  Trims  products  in  line  with  press.  Ideal  for  Sunday  magazines, 
press  finished  TV  programs,  catalogs,  and  commercial  work. 

□  K  &  J  Palletizer  -  Automates  material  handling  at  the  stacker  delivery  of  a  press.  Eliminates  physical 
work  and  lifting  of  tons  of  finished  products.  Handles  strapped,  shrink-wrapped  or  loose  stacks. 

□  PrintRoll  System  -  For  on-line  inserting.  Fully  automatic  processing  of  main  sections  with  buffering 
capability  eliminates  overflow  stacking.  Automatic  roll  storage  and  retrieval  of  preprints. 

□  JETROUTER  -  Ink  Jet  Addressing  System  with  stacker  for  zip  code  sorting.  For  high-volume  total 
market  coverage  mail  programs  or  general  addressing,  in-line  with  the  press  or  off-line. 
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OBITUARIES 


Nat  Caij)well,  72,  who  won  the 
Pulitzer  Prize  in  1962  for  national  re¬ 
porting,  was  killed  February  1 1  when 
his  automobile  went  off  a  bridge  into  a 
lake  at  his  home. 

Caldwell  worked  for  the  Nashville 
Tennessean  for  51  years.  He  won  the 
Pulitzer  with  Gene  S.  Graham  for 
“exclusive  disclosure  and  six  years  of 
detailed  reporting  of  the  undercover 
cooperation  between  management  in¬ 
terests  in  the  coal  industry  and  the 
United  Mine  Workers.” 

*  *  * 

Jess  Gorkin,  71,  editor  of  Parade 
Magazine  for  29  years  prior  to  his  re¬ 
tirement  in  1978,  died  February  19  of  a 
heart  attack  at  his  winter  home  in 
Long  Boat  Key,  Florida. 

A  graduate  of  the  University  of 
Iowa,  Gorkin’s  first  major  newspaper 
job  was  in  1936  as  editor  of  the  Daily 
Iowan,  which  at  that  time  was  the  dai¬ 
ly  for  Iowa  City  as  well  as  the  uni¬ 
versity.  From  1937  to  1941,  he  was 
associate  editor  of  Look  Magazine  in 
New  York.  During  World  War  II, 
Gorkin  was  with  the  Office  of  War 
Information,  where  he  originated  and 
edited  a  picture  magazine  for  distribu¬ 
tion  in  ffiendly  and  occupied  coun¬ 
tries. 

In  1947,  he  joined  Parade  and  after 
two  years  as  managing  editor  was 
named  editor.  Gorkin  gradually  ex¬ 
panded  Parade’s  coverage  on  domes¬ 
tic  and  national  scenes  and  often 
traveled  abroad  himself  to  interview 
world  leaders. 

In  1978,  he  became  editor  of  50  Plus 
Magazine  and  then  rejoined  Parade  in 
1983  as  a  consulting  editor. 

During  his  tenure  as  editor.  Parade 
grew  from  a  Sunday  magazine  distri¬ 
buted  to  a  handful  of  newspapers  to  a 
circulation  of  25, 153,000  in  135  news¬ 
papers. 

*  *  ♦ 

Ralph  Ingersoll,  84,  retired 
magazine  and  newspaper  publisher 
and  founder  of  PM,  the  only  major 
daily  to  refuse  advertising,  died 
March  8  in  Mount  Sinai  Medical  Cen¬ 
ter  in  Miami  Beach. 

During  his  career  he  had  served  as 
managing  editor  of  The  New  Yorker 
and  Fortune  magazines  and  as  vice 
president  of  Time  Inc.  He  resigned 
from  Time  in  1939  to  help  start  PM  in 
New  York  City.  It  had  no  advertising 
and  relied  on  a  five-cent  newsstand 
price,  when  other  New  York  papers 
cost  two  cents. 

Ingersoll  left  PM  in  1946  when 
financial  backer  Marshall  Field  in¬ 
sisted  on  taking  advertisements.  The 
paper  folded  two  years  later.  Ingersoll 


began  making  investments  in  small¬ 
town  newspapers  in  1948,  starting 
with  the  Middletown  (N.Y.)  Times- 
Herald  and  the  Port  Jervis  (N.Y.)  Un¬ 
ion-Gazette.  In  the  early  50s  Ingersoll 
joined  Texas  millionaire  Charles 
Marsh  in  starting  an  investment  com¬ 
pany.  When  they  split,  Ingersoll’s 
share  became  Ingersoll  Publishing 
Co.  His  eldest  son,  Ralph  Ingersoll  II, 
is  president  of  the  company  which 
owns  dailies  and  weeklies  around  the 
country. 

During  World  War  II,  Ingersoll  en¬ 
tered  the  Army  as  a  private  and 
moved  up  to  lieutenant  colonel.  He 
was  on  the  planning  staff  for  the  inva¬ 
sion  of  Europe — first  under  Gen. 
Jacob  Devers  and  later  with  Field 
Marshall  Bernard  Montgomery — and 
also  served  under  Gen.  Omar  Brad¬ 
ley.  In  1946  he  published  “Top  Sec¬ 
ret,”  a  book  critical  of  the  strategies 
used  by  Gen.  Dwight  David 
Eisenhower  and  Montgomery. 

Ingersoll  had  studied  mining 
engineering  at  Yale  University  and 
worked  as  a  miner  in  California,  Ari¬ 
zona  and  Mexico  in  the  early  20s.  He 
returned  to  New  York  and  got  a  re¬ 
porting  job  at  the  New  York  Amer¬ 
ican,  staying  a  year,  and  then  free¬ 
lancing  briefly  before  joining  The 
New  Yorker  as  a  reporter. 

In  a  forthcoming  book  “Ralph  Ing¬ 
ersoll:  A  Biography”  to  be  published 
by  Atheneum  in  June,  biographer  Roy 
Hoopes  credits  Ingersoll  with  de¬ 
veloping  the  idea  for  Life  magazine 
and  for  making  the  magazine  an  im¬ 
mediate  success.  When  Henry  Luce 
made  him  publisher  of  Time,  in  his 
disappointment,  Ingersoll  turned  his 
mind  to  starting  a  new  and  different 
newspaper  which  became  PM  in  1940. 
*  ♦  ♦ 

W.J.  Pennington  ,  publisher  of  the 
Seattle  Times,  died  March  15, 
apparently  drowning  when  his  small 
boat  capsized  off  Whidbey  Island  in 
Puget  Sound.  Efforts  to  revive  him 
after  he  was  pulled  from  the  water 
failed. 

Pennington  relinquished  his  title  as 
president  of  the  Times  in  January  but 
remained  publisher  and  chief  execu¬ 
tive  officer  and  continued  to  have  re¬ 
sponsibility  for  the  news  and  editorial 
departments. 

*  ♦  ♦ 

Lee  Pollock,  70,  the  former  presi¬ 
dent  of  TESCO-TKS,  a  major  news¬ 
paper  press  company,  died  February 
5  of  a  heart  attack. 

Before  joining  TESCO,  he  was  vice 
president  of  Mid-West  S^es,  R.  Hoe 
Company,  for  a  number  of  years. 


Carol  Sutton,  51,  who  became 
the  first  woman  to  head  a  major  Amer¬ 
ican  newspaper  in  1974  when  she  was 
named  managing  editor  of  the 
Courier-Journal,  Louisville,  died  at 
home  on  February  19  of  cancer.  She 
had  been  senior  editor  of  the  Courier- 
Journal  and  the  Louisville  Times  since 
1979. 

Sutton,  recently  named  to  the  Ken¬ 
tucky  Journalism  Hall  of  Fame,  was 
to  have  been  inducted  at  the  Universi¬ 
ty  of  Kentucky  next  month. 

Shortly  after  graduation  from  the 
University  of  Missouri  in  1955  and 
hoping  to  be  a  Courier-Journal  repor¬ 
ter,  she  took  the  only  job  available — 
that  of  secretary  to  executive  editor 
James  S.  Pope,  Sr.  A  year  later  she 
became  a  reporter. 

In  1963,  she  was  appointed  editor  of 
the  Women’s  World  section.  In  the 
next  11  years  Sutton  transformed 
those  pages  which  had  focused  on 
household  tips  and  society  news  into 
one  of  the  nation’s  leading  feature 
sections.  In  1971,  the  section  won  the 
J.C.  Penney-University  of  Missouri 
first  place  award  for  excellence 
among  dailies  and  two  years  later, 
Sutton  won  a  Penney-Missouri  award 
for  her  investigative  story  on  the 
fashion  industry’s  lavishing 
“freebies”  on  reporters  covering 
New  York  shows.  Her  story  helped  to 
revolutionize  journalistic  ethics  and 
accelerated  drafting  of  ethics  codes 
nationally. 

She  renamed  the  women’s  section 
Accent  after  she  became  managing 
editor  in  1974,  an  appointment  which 
made  her  a  national  celebrity,  much  in 
demand  as  a  speaker.  In  1976,  she  was 
on  Time  magazine’s  Women  of  the 
Year  cover.  That  year  she  became 
assistant  to  editor  and  publisher  Bar¬ 
ry  Bingham,  Jr.,  and  undertook  a 
study  of  trends  to  prepare  the  Louis¬ 
ville  papers  for  the  future.  As  senior 
editor  of  the  newspapers,  she  directed 
recruitment  of  minority  journalists, 
and  the  percentage  of  black  profes¬ 
sionals  on  the  news  and  opinion-page 
staffs  rose  from  less  than  3  percent  to 
10  percent.  She  became  the  first  white 
member  of  the  National  Association 
of  Black  Journalists. 

While  in  a  variety  of  positions  in  the 
newspaper  profession,  Sutton  was  a 
discussion  leader  for  the  American 
Press  Institute  and  chairman  of  Pulit¬ 
zer  Prize  juries,  and  served  on  selec¬ 
tion  committees  for  Nieman  Fellows 
at  Harvard  and  for  Great  Lakes  Dis¬ 
trict  selection  committee  for  Rhodes 
Scholars,  among  other  advisory  acti¬ 
vities. 
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How  Jack  Anderson  turned 
630,000  I^rade  readers  intowiters. 

.  On  January  20,  1985  Parade  Magazine  published  an  article  by  its 
Washington  Bureau  Chief  Jack  Anderson  on  government  waste.  The 
article  contained  a  coupon,  addressed  to  the  Citizens  Against  Waste 
Foundation,  that  asked  readers  to  protest  excessive  government  spending.  # 
The  response  has  been  extraordinary.  Coupons  are  pouring  in  by 
the  hundreds  of  thousands,  along  with  letters  and  petitions.  Jack 
Anderson  and  Parade  have  stmek  a  nerve. 

And  it’s  precisely  this  kind  of  provocative  journalism— the  kind 
that  induces  readers  to  put  down  a  magazine  and  pick  up  a  pen— that 
makes  Parade  the  most  widely  read  magazine  in  America. 


NEWS/TECH 


Computer-to-plate  project  to  end 

Pioneer  test  at  Utica  newspapers  dies  after  more  than  two  years 


By  George  Gameau 

Despite  significant  success,  a 
pioneering  computer-to-plate  project 
at  two  New  York  State  daily  newspa¬ 
pers  will  die  next  month,  the  victim  of 
a  contractual  disagreement,  accord¬ 
ing  to  executives  involved  in  the  pro¬ 
ject. 

The  pioneering  computer-to-plate 
test  at  the  Utica,  N.Y.,  Daily  Press 
and  Observer-Dispatch  will  end  April 
30,  two  years  and  four  months  after  it 
began,  with  the  removal  of  computer- 
driven  laser  platemaking  equipment, 
Sal  DeVivo,  publisher  said.  The 
equipment  is  vidued  at  $700,000. 

The  newspapers,  owned  by  Gan¬ 
nett,  have  been  negotiating  for  con¬ 
ventional  typesetting  equipment  that 
will  output  fully-composed  newspa¬ 
per  pages  on  paper  or  film,  DeVivo 
said. 

Since  January  1983,  the  newspa¬ 
pers,  aver^ng  24  pages  daily,  have 
been  printing  with  plates  made  by  a 
computer-driven  laser.  But  not  all 
page  information  came  direct  from 
computers.  Plate-ready  ads,  and 
some  news  graphics  have  been  pro¬ 
cessed  through  coincident  imaging. 

Fully  implemented,  computer-to- 
plate  technology  would  reduce  staff¬ 
ing  in  platemaking  operations  as 
pagination  is  doing  in  composing 
rooms. 


The  end  of  the 
computer-to-plate  test  at 
Utica  was  viewed  as  a 
business  decision,  not  a 
vote  of  no  confidence  In 
the  technology. 


The  end  of  the  computer-to-plate 
test  at  Utica  was  viewed  as  a  business 
decision,  not  a  vote  of  no  confidence 
in  the  technology.  Nevertheless,  it  is  a 
serious  setback  to  implementing 
direct-to-plate  technology  in  daily 
newspaper  production  and  will  likely 
postpone  whatever  role  it  will  even¬ 
tually  play. 

“The  development  of  computer-to- 
plate  technology  will  continue  — 
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though  not  necessarily  at  Utica,’’  De¬ 
Vivo  said.  “I  think  it  proved  success¬ 
ful  in  many  ways  at  Utica. 

“We  would  have  liked  to  continue 
developing  computer-to-plate,’’  De¬ 
Vivo  said.  “We  babysat  the  project 
for  two  years  and  went  through  a 
number  of  traumatic  moments.  And  a 
lot  of  time  and  effort  was  put  into  it. 
It’s  somewhat  of  a  letdown.  .  .  There 
is  some  disappointment  here.’’ 

The  demise  of  the  Utica  computer- 
to-plate  project  resulted  from  a  tan¬ 
gled  situation  after  EOCOM,  the 
manufacturer  of  the  platemaking 
equipment,  was  sold  in  the  midst  of 
the  Utica  project. 

American  Hoechst  Corp.  of  Som¬ 
erville,  N.J.,  last  June  sold  EOCOM 
to  Gerber  Scientific  Inc.  of  South 
Windsor,  Conn.,  for  $6  million.  Ger¬ 
ber  did  not,  however,  acquire 
Hoechst’s  liabilities,  such  as  the  com¬ 
mitment  to  Utica. 

The  sate  left  Hoechst  —  and  the 
newspapers  —  in  tenuous  positions: 
Hoechst  had  a  commitment  to  Utica, 
but  it  had  sold  the  company  that  could 
fulfill  that  commitment,  EOCOM. 
The  newspapers  had  an  agreement 
with  Hoechst,  EOCOM’s  former 
owner,  but  it  would  not  be  honored  by 
Gerber. 

Ultimately,  a  deal  fell  through  on 
the  transfer  from  Hoechst  to  Gerber 
of  EOCOM’s  contractual  obligations 
to  the  newspapers. 

Executives  on  all  three  sides  said 
the  stumbling  block  to  a  new  agree¬ 
ment  under  which  Gerber  would  con¬ 
tinue  the  development  was  a  clause  in 
the  original  contract  that  allowed  the 
newspapers  to  pull  out  of  the  agree¬ 
ment  at  any  time  and  receive  a  com¬ 
plete  refund. 

Gerber  refused  to  accept  that 
clause,  reasoning  that  it  made  bad 
business  sense  to  invest  in  a  project 
that  could  be  refused  and  returned  at 
any  time.  And  the  newspapers  in¬ 
sisted  that  the  clause  remain. 

“It  was  their  decision,’’  DeVivo 
said,  referring  to  Gerber.  “They  de¬ 
cided  since  Gerber  purchased 
EOCOM  from  American  Hoechst 
that  they  didn’t  want  to  take  on  the 
obligations  and  responsibilities  that 
went  with  the  sale  —  and  one  of  them 


was  the  Utica  project  .  .  .  Certain 
contractual  obligations  were  made 
and  the  new  owners  don’t  feel  they 
can  live  with  those.’’ 

The  association  of  the  companies 
ends  without  ill  feeling,  DeVivo  said, 
after  candid  discussions  on  how  to  best 
serve  each  one’s  interests. 

Jeff  Sills,  a  Hoechst  accounts  man¬ 
ager  who  was  involved  with  the  proj¬ 
ect,  said  that  Hoechst  went  so  far  as  to 
offer  Gerber  the  complete  value  of  the 
contract  —  some  $700,000  worth  of 
equipment  should  the  newspapers 
back  out  —  to  take  over  the  project. 
But  still  the  deal  was  too  open-ended 
and  specifications  too  vague  for  Ger¬ 
ber  to  take  on  the  risks. 


“The  development  of  " 
computer-to-plate 
technology  will  continue 
—  though  not  necessarily 
at  Utica,"  DeVivo  said.  “I 
think  it  proved  successful 
in  many  ways  at  Utica.  ” 


It  was  estimated  that  completion  of 
the  terms  of  the  original  contract  was 
six  weeks  to  a  year  and  up  to  several 
hundred  thousand  dollars  away. 

“It’s  unfortunate  this  had  to  hap¬ 
pen,”  said  Sills.  “We  feel  badly  be¬ 
cause  the  development  of  the  (com¬ 
puter-to-plate)  technology  is  impor¬ 
tant  to  Gannett  and  the  industry,  but 
we  were  not  in  a  position  to  do  any¬ 
thing.” 

“The  system  is  viable  as  a  produc¬ 
tion  tool  because  it  is  producing  news¬ 
papers  every  day,”  said  Owen 
McBrien,  product  manager  for  what 
are  now  Gerber’s  LASERITE 
platemakers.  He  said  the  decision  to 
remove  them  “should  not  necessarily 
cast  doubt  on  the  viability  of  the  tech¬ 
nology.” 

The  pagination  system  installed  by 
Hastech,  Inc.  of  Manchester,  N.H., 
will  remain  at  Utica.  Robin  Hallowell, 
a  spokesperson  for  Hastech,  said  the 
change  to  film  or  paper  output  would 
be  accomplished  with  minimal  effort. 
The  Utica  newspapers  have  been 
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negotiating  to  acquire  Monotype  full- 
page  typesetting  equipment. 

The  decision  to  terminate 
Hoechst’s  involvement  means  about 
$700,000  worth  of  equipment  —  in¬ 
cluding  a  LASERITE  V  double-truck 
laser  platemaker,  a  LASERITE  100- 
FLUV  and  two  electronic  page  image 
composing  units  that  interface  with 
the  Hastech  equipment  —  will  be  re¬ 


moved  by  Hoechst  and  a  refund  will 
be  paid  to  the  newspapers,  according 
to  Hoechst  and  Gerber  executives. 

DeVivo  declined  to  identify  what 
was  needed  to  satisfy  the  original 
agreement,  saying,  “It  serves  no  pur¬ 
pose  to  articulate  the  minutia  of  the 
outstanding  items.”  He  also  declined 
to  discuss  the  financial  details. 


David  Ryan,  vice  president  of 
marketing  for  Gerber  Scientific  In¬ 
strument  Co.,  said  that  the  system 
was  still  incapable  of  generating  such 
required  items  as  round  cornered 
boxes  and  tinted  backgrounds.  Addi¬ 
tional  hardware,  software  and  mem¬ 
ory  were  also  needed  to  make  ad 
make  up  equipment  recognize  data 
formats. 


ANPA  survey:  Color  scanners  a  growing  trend 


More  than  100  American  newspap¬ 
ers  own  scanner  technology  for  separ¬ 
ating  colors  from  graphics  for  process 
color  printing,  and  the  trend  is  grow¬ 
ing,  according  to  an  industry  survey. 

The  survey,  by  the  American 
Newspaper  Publishers  Association, 
found  that  36  newspapers  planned  to 
buy  scanners  within  a  year  and 
another  84  were  considering  buying 
scanners,  which  can  cost  from 
$100,000  to  $400,000. 

Whereas  10  years  ago  comparative¬ 
ly  few  newspapers  printed  process 
color,  and  even  less  employed  expen¬ 
sive  color  scanners  to  make  separa¬ 
tions,  the  popularity  of  newspaper 
color  has  apparently  mulitplied  the 
use  of  color  scanners  manyfold,  both 
at  large  newspapers  and  small. 

“We  are  just  now  seeing  the  first 
wave  of  a  new  technology  in  the  news¬ 
paper  industry,  with  the  first  100  scan¬ 
ners  being  put  into  use  and  the  suc¬ 
cess  they’ve  had.  I  can  predict  you 
will  see  a  drastic  increase  in  the  num¬ 
ber  of  (newspaper)  scanner  users  over 
the  next  two  years,”  said  John  Har¬ 
rington,  who  headed  the  survey  for 
the  ANPA. 

The  trend  toward  producing  more 
and  finer  color  graphics  in  newspa¬ 
pers  has  been  stimulated  in  large  mea¬ 
sure  by  USA  Today,  executives  in 
newspapers  and  electronics  have  told 
E&P. 

Scanners  can  produce  color  separa¬ 
tions  faster  and  better  than  direct 
screen  and  camera  techniques.  They 
can  correct  colors,  compensate  for 
shadows  and  unwanted  tints,  and 
more  sophisticated  models  can  per¬ 
form  all  sorts  of  intricate  tasks. 

The  ANPA  survey  polled  1,400 
ANPA  members  and  received  600  re¬ 
sponses.  It  was  completed  in  January 
and  was  dated  Feb.  28. 

The  survey  found  that  color  adver¬ 
tising  still  played  a  minor  role  com¬ 
pared  with  color  editorial  graphics. 
While  12  newspapers  said  they  did  21 
or  more  separations  a  week  for  ads,  63 
said  they  did  21  or  more  for  editorial 
graphics. 

More  than  30  newspapers  reported 
making  color  separations  commer¬ 
cially  or  for  circulars  as  a  means  of 


offsetting  costs. 

One-third  of  the  newspapers  re¬ 
sponding  to  one  question  said  they 
planned  to  use  their  scanners  as  part 
of  an  overall  page  makeup  system. 
The  rest  said  their  scanners  would 
stand  alone. 

Of  the  four  companies  whose  scan¬ 
ners  were  found  in  newspaper  back 
shops.  Royal  Zenith  and  Hell  were 
tied  as  the  most  popular  with  39  in¬ 
stallations  each.  Crosfield  was 
second  with  20  installations  and  DS 
America  equipment  was  found  in 
three. 

The  light  sources  of  choice  were 
xenon,  45;  argon  laser,  37;  helium  las¬ 
er,  3;  and  others,  10. 

Scanners  exposing  film  through 
screens  were  more  popular  than  dot¬ 
generating  machines  by  a  7-2  margin. 
The  most  popular  screen  rulings  in 
descending  order  were  85, 100, 65  and 
others. 

The  overwhelming  majority  of  re¬ 
spondents  said  they  used  under  color 
removal  of  less  than  30%.  Regarding 
color  corrections,  33  newspapers 


made  corrections  on  50%  of  their 
separations,  26  said  they  made  cor¬ 
rections  very  little  and  24  said  they 
corrected  color  most  of  the  time.  The 
vast  majority  of  separations  were 
made  from  transparancies,  with  color 
prints  following  a  distant  second. 

The  most  common  proofing  system 
was  Color  Key,  followed  by  Chroma 
Check,  Naps  and  Cromalin. 

The  printing  techniques  used  by  re¬ 
sponding  newspapers  were  offset,  81 ; 
letterpress,  25;  DiLitho,  six;  and  flex¬ 
ography,  three. 

Film  and  chemistry  systems  used 
with  scanners  were,  in  order  of  the 
amount  of  users:  Du  Pont,  Kodak, 
Fugi,  Chemco,  and  Agfa.  Processors 
were  Log  E,  Pako,  Du  Pont,  Kodak 
and  Agfa. 

While  few  problems  were  noted  af¬ 
ter  scanning  systems  were  estab¬ 
lished,  newspapers  mentioned  the  fol¬ 
lowing  hassles:  faulty  bulbs,  circuit 
board  failures,  lasers  burning  out, 
power  supply  failure,  drifting  high¬ 
lights  and  problems  refining  settings 
and  programs. 
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Reuters  tries  to  boost  its  U.S.  presence 


By  George  Gameau 

Reuters,  the  London-based  inter¬ 
national  news  and  information  ser¬ 
vice,  is  trying  to  boost  its  presence  in 
American  newspapers  with  a  shor¬ 
tened  version  of  news  service. 

Reuters  substantially  increased  its 
presence  in  the  U.S.  newspaper  scene 
when  it  bought  United  Press  Interna¬ 
tional’s  non-U. S.  photo  operations 
last  year.  In  January  it  began  sending 
Rueters  photos  from  around  the 
world  using  UPI’s  U.S.  distribution 
network. 

Used  by  comparatively  few  of  the 
larger  metropolitan  U.S.  dailies,  Reu¬ 
ters  now  is  making  a  bid  for  smaller 
U.S.  newspapers  with  a  new, 
abbreviated  version  of  its  regular 
news  service.  The  new  service  is  de¬ 
signed  for  newspapers  with  circula¬ 
tions  of  100,000  or  less. 

The  service,  which  early  this  year 
was  being  tested  at  six  newspapers,  is 
about  one-fifth  the  size  of  the  regular 
service,  or  10,000  words  a  day  instead 
of  50,000.  It  provides  a  mixture  of 
news  briefs  and  features  from  the  reg¬ 
ular  Reuters  report  and  can  be  sup¬ 
plemented  by  photos  from  Reuters. 

The  service  costs  “quite  a  lot  less,” 
said  James  Outman,  manager  of 
media  services,  declining  to  elabo¬ 
rate.  Rates  are  based  on  the  subscri¬ 
ber’s  circulation. 

“We  intend,  if  we  have  our  way,  to 
become  a  premiere,  a  principal,  news 
operation  in  the  United  States,”  Des¬ 
mond  Maberley,  Reuters  editor  and 
deputy  manager  for  North  America, 
said  in  a  recent  interview. 


Maberley  said  that  Reuters  last 
year  increased  its  list  of  newspaper 
subscribers  by  50%,  adding,  among 
others,  the  Detroit  News  and  San 
Diego  Union.  He  declined  to  say  how 
many  subscribers  Reuters  had  here. 


‘We  intend,  if  we  have 
our  way,  to  become  a 
premiere,  a  principai, 
news  operation  in  the 
United  States,”  Desmond 
Maberiey,  Reuters  editor 
and  deputy  manager  for 
North  America,  said  in  a 
recent  interview. 


Nevertheless,  Reuters  has  a  long 
way  to  go  to  catch  up  to  its  competi¬ 
tors  in  the  news  wire  business  in  the 
U.S.  The  Associated  Press  has  about 
1,300  member  dailies.  United  Press 
International  has  more  than  800  news¬ 
paper  subscribers.  And  the  E&P  In¬ 
ternational  Yearbook’s  most  recent 
listing  had  Reuters  with  15  U.S.  daily 
subscribers. 

Maberley  said  there  has  been  grow¬ 
ing  interest  in  recent  years  in  national 
and  international  news,  where  Reu¬ 
ters  has  historically  provided  strong 
coverage. 

Reuters  currently  has  about  100 
news  bureaus  worldwide,  including 
14  in  the  U.S. 

“If  we  identify  the  need  for  more 


bureaus  ...  we  will  open  them,” 
Maberley  said. 

Reuters  derives  more  than  90%  of 
its  revenue  from  the  sale  of  financial 
information  services. 

Abitibi  seeks  to 
buy  competitor 

Abitibi-Price  Inc.,  the  giant  Cana¬ 
dian  papermaker,  has  said  it  will  try  to 
buy  control  of  Barbecon  Inc.,  a  com¬ 
petitor. 

Abitibi  has  offered  to  buy  4.5  mil¬ 
lion  outstanding  shares  of  Barbecon, 
whose  shareholders  would  have  the 
option  of  taking  $1 1 .50  a  share  or  one 
Series  F  Preferred  share  of  Abitibi. 
The  preferred  shares  would  have  an 
annual  dividend  of  940  and  will  be 
retractable  at  $11.50  a  share  after  12 
months  at  the  holder’s  option. 

“The  acquisition  of  Barbecon  will 
enhance  the  opportunities  for  Abitibi- 
Price  in  the  paper  distribution  and  en¬ 
velope  markets,”  according  to  BeAid 
K.  Koken,  president  and  chief  operat¬ 
ing  officer  of  Abitibi. 

Barbecon  is  a  major  distributor  of 
printing  papers  in  Canada  and  that  na¬ 
tion’s  largest  producer  of  envelopes. 

The  offer  was  mailed  to  holders  of 
Barbecon’ s  class  A  and  B  stocks  in 
February.  The  offer  will  be  condition¬ 
al  on  acceptance  by  holders  of  90%  of 
each  class  and  will  end  March  27. 

At  least  3.9  million  of  the  outstand¬ 
ing  shares  of  Barbecon  have  been 
committed  for  transferral  under  terms 
of  the  offer,  Abitibi  said. 
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Screening  out  low-frequency  emissions 

New  shield  for  VDT  screens  Is  Introduced,  as  the  controversy 
continues  as  to  whether  emissions  pose  a  health  hazard 


By  George  Gameau 

The  inventors  of  a  transparent 
shield  that  fits  over  computer  screens 
say  it  blocks  out  98.5%  of  controver- 
si^  low-frequency  emissions. 

Low-frequency  emissions,  which 
also  emanate  from  televisions,  are 
suspected  to  be  a  health  hazard,  but 
studies  have  been  unable  to  conclu¬ 
sively  link  emissions  from  computer 
screens  with  any  health  problems. 

An  estimated  10  million  Americans 
use  computers  with  video  display  ter¬ 
minals,  known  as  VDTs,  and  their 
possible  health  effects  have  become  a 
subject  of  controversy  in  the  work¬ 
place. 

The  shield.  Sentinel  VDT  Body- 
Guard,  was  developed  by  Japanese 
inventor  Kenichi  Noda  and  was 
announced  and  demonstrated  recent¬ 
ly  in  Washington,  D.C.,  by  Sentinel 
Bio-Tech  Products  of  Hyannis, 
Mass.,  and  Mitsubishi  International 
Corp.  of  Japan. 
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“Considering  the  widespread  con¬ 
cerns  by  people  who  work  closely 
with  VDTs  every  day,  we  believe  that 
manufacturers  and  consumers  alike 
will  be  pleased  that  there  is  now  a 
shielding  device  that  works,”  said 
John  Bambara,  Sentinel  Bio-Tech 
president. 


'T/ie  lury  Is  still  out  as 
to  whether  there  are  any 
potential  hazards  (from 
VDT  radiation)  at  all,”  he 
said,  adding  that  the 
shield  was  a  response  to 
what  was  perceived  as  a 
problem. 


The  shield  is  being  offered  by  Sen¬ 
tinel  in  sizes  to  fit  many  VDTs.  It 
costs  from  $160  for  a  12-inch  black- 
and-white  shield  to  $240  for  a  16-inch 
color  one.  Sentinel  added  to  Noda's 
invention  a  ground-wire  system  to 
drain  electric  charges  collected  by  the 
shield. 

The  shield’s  makers  said  it  blocks 
low-level  radiation  emanating  from 
computer  screens.  Emissions  radiate 
from  terminals  in  all  directions, 
however.  They  said  its  effectiveness 
was  confirmed  by  nuclear  chemist 
Hari  D.  Sharma  in  his  Canadian  labor¬ 
atories  and  in  independent  tests  by 
Dayton  Brown  Inc.  of  New  York. 

A  recent  study  by  a  commission  of 
the  Rhode  Island  legislature  con¬ 
cluded:  ”...  to  date,  there  appears 
to  be  no  conclusive  evidence  which 
indicates  any  detrimental  effects  on 
terminal  users  from  radiation. 
However,  the  Commission  further 
notes  that  since  potential  harmful 
effects  from  radiation  still  represent 
an  area  of  concern,  further  scientific 
studies  should  be  conducted  in  this 
area.” 

Though  a  large  body  of  research 
shows  that  scientists  have  found  no 
conclusive  evidence  of  health  risks 
from  VDTs,  the  National  Institute  of 
Occupational  Safety  and  Health  in 
July  is  scheduled  to  start  a  four-year 
study  on  the  subject. 

There  have  been  allegations,  raised 
in  Congressional  hearings,  that  preg¬ 


nancy  and  birth  problems  and  skin 
rashes  stemmed  from  VDTs.  Labor 
unions  have  made  VDT  safety  a  prior¬ 
ity  and  21  states  are  considering  leg¬ 
islation  to  protect  computer  users 
from  radiation. 

The  Computer  and  Business  Equip¬ 
ment  Manufacturers  Association,  a 
computer  trade  group,  termed  the 
shield  “absolutely  unnecessary,” 
saying  computer  screens  pose  “no 
danger  whatsoever.” 

Charlotte  LeGates,  a  spokesperson 
for  CBEMA,  said,  “There  are  no 
dangerous  emissions  coming  from 
VDTs  and  we  urge  the  public  to  be 
very  wary  of  advertising  implying 
there  are.”  She  said  the  campaign  to 
sell  the  shields  capitalized  on  “scare 
stories”  about  VDTs  and  provided  an 
example  of  ‘  ‘how  a  company  can  prey 
on  people’s  fears.” 

Eyestrain  from  overwork  or  Im¬ 
properly  lighted  terminals,  as  well  as 
uncomfortably  designed  worksta¬ 
tions,  were  the  only  problems  CBE¬ 
MA  acknowledged. 

Thomas  Lauria  of  the  Washington 
public  relations  firm  of  Ernest  Witten¬ 
berg  Associates  Inc. ,  speaking  for  the 
shield’s  manufacturers,  said  no  health 
claims  were  being  made  concerning 
the  shields.  He  said  if  people  were 
concerned  about  the  possible  effects 
of  low-level  emissions  they  might  be 
interested  blocking  them. 

“The  jury  is  still  out  as  to  whether 
there  are  any  potential  hazards  (from 
VDT  radiation)  at  all,”  he  said, 
adding  that  the  shield  was  a  response 
to  what  was  perceived  as  a  problem. 

“If  there  is  a  problem,  it  is  going  to 
fall  on  the  people  who  work  with  com¬ 
puters  all  day,”  he  said. 

He  noted  that  computer  operators 
sit  closer  to  screens  than  television 
viewers. 

Lauria  said  Mitsubishi  had  been 
selling  10,000  of  the  shields  a  month  in 
Japan. 

The  screens  are  designed  to  block 
low-level  electromagnetic  radiation 
between  100  and  100,000  cycles  per 
second,  Lauria  said. 

The  emissions  from  VDTs  are  a 
fraction  of  the  standard  allowed  by 
Federal  Communications  Commis¬ 
sion  regulations. 


36 


EDITOR  &  PUBLISHER  for  March  23,  1985 


Atex  terminals  make  it  to  Hollywood 


While  celebrity  hopefuls  in  many 
fields  aspire  to  the  bright  lights  of  Hol¬ 
lywood,  only  the  lucky  few  get  the  big 
break,  the  ticket  to  film  stardom. 

Such  is  the  story  of  a  troupe  of  Atex 
computer  terminals  that  left  their  East 
Coast  jobs  to  appear  with  John  Tra¬ 
volta  and  Jamie  Lee  Curtis  in  Perfect, 
a  film  to  be  released  this  summer. 

The  terminals  had  on-camera  ex¬ 
perience,  but  it  was  slim:  bit  parts 
with  the  late  John  Belushi  in  Con¬ 
tinental  Divide,  a  movie  about  a  tough 
Chicago  columnist,  and  a  tv  commer¬ 
cial  for  the  Boston  Globe.  Neverthe¬ 
less,  without  so  much  as  an  audition 
or  a  screen  test,  they  got  the  job. 

Perfect  joins  a  growing  number  of 
films  about  journalists  in  recent 
years,  including  Absence  of  Malice, 
The  Year  of  Living  Dangerously,  The 
Killing  Fields  and  this  year’s  The 
Mean  Season. 

Perfect  follows  the  exploits  of  a 
young  reporter  who  meets  and  ro¬ 
mances  an  exercise  teacher  while  re¬ 
searching  a  trend  piece  for  Rolling 
Stone  magazine.  It  takes  a  look  at 
contemporary  journalism  and  modem 
sexual  mores. 

In  the  Columbia  Pictures  film,  Tra¬ 
volta  plays  Adam  Lawrence,  an  ambi¬ 
tious  Rolling  Stone  reporter.  Curtis 
plays  aerobics  instructor  Jessie  Wil¬ 
son.  Jann  Wenner,  Rolling  Stone  edi¬ 
tor  and  publisher,  portrays  Mark 
Roth,  a  fictional  editor  at  the  maga¬ 
zine. 

Making  a  cameo  appearance  in  the 
film  is  the  Jersey  Journal,  a  Jersey 
City,  N.J.,  newspaper  where  Travol¬ 
ta’s  character  begins  his  journalism 
career  as  a  harried  obituary  writer. 
The  front  of  the  newspaper  building  in 
busy  Journal  Square  was  bedecked 
with  a  30-foot  Christmas  wreath  and 
man-made  snow  for  the  shot.  Journal 
editor  Steve  Newhouse  said  he  en¬ 
joyed  watching  famed  cinematog¬ 
rapher  Gordon  Willis  at  work. 

The  1 1  Atex  terminals  play  them¬ 
selves.  In  real  life.  Rolling  Stone  uses 
an  Atex  central  processing  unit  sup¬ 
porting  24  terminals.  Atex  systems 
are  used  by  prominent  newspapers 

NEH  gives  grant  for 
cataloguing  papers 

The  American  Antiquarian  Society 
announced  it  has  received  a  $280,000 
grant  from  the  National  Endowment 
for  the  Humanities  to  continue  its 
cataloguing  of  newspapers  through  a 
shared  computer  network. 


around  the  world. 

Much  of  the  movie  was  filmed  in 
Culver  City,  Calif.,  instead  of  at  Roll¬ 
ing  Stone’s  New  York  City  headquar¬ 
ters.  But  representatives  of  Atex  and 
the  magazine  convinced  the  produc¬ 
ers  to  preserve  the  authenticity  of  the 
set. 

“The  system  lived  up  to  its  press 
clippings,’’  gushed  Gary  Kalkin,  a 
publicity  agent  for  the  film.  “Its  per¬ 
formance  was  dynamic,  versatile,  and 
powerful.  Once  the  system  was  in¬ 


stalled,  we  realized  that  the  look  and 
feel  of  a  cluttered,  frantically  paced 
Rolling  Stone  newsroom  would  not 
have  been  complete  without  them.’’ 

Eight  of  the  terminals  had  no  lines 
—  no  electric  lines  or  lines  of  type  — 
because  no  data  processor  was 
shipped  to  support  them.  The  other 
three,  remote  workstations  with 
built-in  disk  drives,  made  their  lines 
glow  before  all  were  returned  to  Atex 
home  offices  in  Bedford,  Mass.,  and 
regional  offices  in  New  York. 
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Problems  handling  a  rush  of  last-minute  ads? 

San  Diego  dailies  think  they’ve  found  a  cost-efficient  solution 

By  George  Gameau  The  improvements  in  DEC  hard-  of  %  terminals,  76  of  which  are  used 

ware  and  software  are  being  en-  by  ad  takers.  But  on  Thursday  and 

The  San  Diego  Union  and  Tribune  gineered  by  Newspaper  Systems,  Friday  afternoons  the  system  gets 

found  they  were  was  losing  “substan-  Support  &  Engineering  Associates  of  swamped  with  callers  wanting  to 

tial  amounts”  of  money  because  their  Stockton,  Calif.,  which  was  estab-  place  classified  ads  for  the  weekend, 

classified  ad  system  bogged  down  in  a  lished  two  years  ago  to  provide  ser-  When  the  system  nears  capacity,  it 

rush  of  ads  pouring  in  late  in  the  week  vices  for  and  supplies  of  DEC  hard-  slows  down  and  calls  get  backed  up. 

for  weekend  editions.  ware  and  software.  The  system  could  not  handle  addi- 

Rather  than  buy  a  whole  new  classi-  The  project  involves  what  in  the  tional  terminals, 

fied  ad  computer  system,  the  Union-  language  of  computers  is  being  called  Wallis  and  Chuck  Apgar,  classified 
Tribune  Publishing  Co.,  owner  of  the  “VAX  migration,”  or  the  evolution  ad  director,  said  a  telephone  tracking 

Copley  newspapers,  opted  to  upgrade  of  DEC  equipment  from  the  PDP  line  system  showed  that  at  peak  hours  up 

its  Digital  Equipment  Corp.  comput-  of  16-bit  processors  to  the  more  to39% — orTOOaday — ofthecallers 

ers  and  software.  New  equipment  powerful  and  more  reliable  32-bit  got  tired  of  waiting  on  “hold”  for  up 

and  configurations  and  revised  soft-  VAX  processors.  to  10  minutes  and  hung  up. 

ware  are  designed  to  double  the  sys-  The  NSSEA  project  at  San  Diego  is  Though  the  system  could  not  track 

tern’s  capacity.  And  as  a  bonus,  being  watched  by  other  DEC  users  in  how  many  called  back,  it  was  esti- 

two  computers  pulled  from  the  classi-  the  newspaper  industry  —  100  news-  mated  at  least  some  turned  to  other 

fied  system  will  be  recycled  to  boost  papers  use  DEC  software  and  many  newspapers  to  place  ads.  A  “substan- 

the  capacity  of  the  newspapers’ sepa-  more  use  DEC  computers  —  who  will  tial”  sum  of  money  was  being  lost, 

rate  editorial  departments  by  about  likely  face  the  need  to  upgrade  their  Apgar  said. 

50%,  according  to  Trevor  Wallis,  PDP-based  systems  to  VAX.  It  is  the  Classified  ads  account  for  about  a 
director  of  computer  systems  for  first  example  of  revamping  DEC’s  third  of  ad  revenues  at  major  metro- 

Union-Tribune.  software  for  VAX  and  is  likely  to  be  a  politan  dailies. 

The  dramatically  improved  com-  model  for  similar  DEC  system  im-  What  NSSEA  is  doing  is  rewriting 
puter  power,  Wallis  said,  will  cost  provements,  Wallis  said.  about  a  third  of  the  DEC  Classified 

only  about  one-third  of  the  price  of  a  The  newspapers’  present  system  Management  System  software  and 
new  classified  ad  computer  system.  can  handle  1 ,000  ads  an  hour  on  a  total  adding  new  computers. 
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Chemco  has 
direct  paste-up  to 


26  X  36"  plate  with 

Chemco  ha.s  led  the  way  with  inno¬ 
vative  systems  that  produce  litho¬ 
graphic  plates  directly  from  paste-ups. 
I'odav,  various  filmless 


The  system’s  existing  pair  of  DEC 
PDP-1  l/70s  will  go  to  the  editorial  sys¬ 
tem,  where  one  will  increase  on-line 
capacity  by  50%,  allowing  additional 
terminals  for  the  separate  news¬ 
rooms,  and  the  other  will  be  a  “hot” 
backup,  Wallis  said. 


The  dramatically 
improved  computer 
power,  Wallis  said,  will 
cost  only  about  one-third 
of  the  price  of  a  new 
classified  ad  computer 
system. 


They  will  be  replaced  by  four  PDP- 
11  /  84s  linked  to  a  VAX  11/780,  an 
advanced  minicomputer  that  will  act 
as  database  manager  for  the  PDPs. 
The  new  classified  system  is  designed 
to  handle  2,000  ads  an  hour  from  192 
terminals. 

The  system  is  planned  to  startup 
in  July  without  interruption  to  opera¬ 
tions.  No  retraining  of  ad  takers  will 
be  necessary.  Wallis  said  the  ad  tak¬ 
ers  “won’t  notice  any  difference  ex¬ 
cept  the  system  should  be  a  lot  faster 
when  it  gets  busy  on  Friday  after¬ 
noon.” 


Apgar  said  the  improvements  are 
part  of  an  effort  to  capture  a  larger 
share  of  the  private  classified  ad  mar¬ 
ket  —  ads  for  cars,  pets,  ^rage  sales 
and  such  —  in  the  San  Diego  area. 

Unlike  some  computer  projects, 
this  one  will  put  more  people  to  work. 
Apgar  estimated  10  to  12  part-time  ad 
takers  would  be  hired  to  run  added 
terminals. 

Apgar  said  estimates  were  that  the 
newspapers  would  recover  the  money 
invested  in  the  classified  system  in  18 
months  to  two  years.  Though  neither 
would  name  the  price,  Apgar  said  the 
investment  was  well  worth  the  return. 

Cost  cutting  leads  to 
layoffs  in  Bristol 

Citing  cost  cutting  needs,  Loren 
Ghiglione,  who  recently  acquired  the 
Bristol  Press  Publishing  Co., 
announced  the  layoffs  of  20  em¬ 
ployees  and  ended  the  publication  of 
one  weekly  and  a  daily  zoned  edition 
of  the  20,000  daily  Bristol  Press. 

The  daily,  1,200  circulation  Valley 
Press  edition  of  the  parent  newspaper 
was  established  seven  years  ago  to 
cover  Farmington,  Avon,  Simsbury 
and  Canton  on  a  daily  basis. 

The  6,600  weekly  circulation  Plain- 
ville  News  was  also  terminated. 


Abitibi  to  make 
plant  Improvements 

Abitibi-Price  Inc.  will  spend  $138 
million  over  the  next  two  years  on 
improvements  to  two  paper  mills  in 
Quebec,  Canada,  as  part  of  a  move  to 
boost  production  of  higher-quality 
papers. 

Abitibi,  a  leading  supplier  of  news¬ 
print  and  other  kinds  of  paper,  will 
spend  $28  million  to  convert  one  of 
three  newsprint  machines  at  its  Alma 
mill  into  a  maker  of  lightweight  paper 
for  catalogues  and  directories. 

At  its  Kenogami  mill  in  Jonquiere, 
the  company  will  spend  $110  million 
on  improvements  to  equipment  used 
to  make  clay-filled  and  unfilled  super- 
calendered  papers  for  the  gravure  and 
heat-set  offset  printing  industries. 

Bernd  Koken,  Abitibi  president, 
said  the  investments  are  in  response 
to  market  demand  and  are  consistent 
with  strategies  to  produce  more  high¬ 
er-quality  papers,  in  addition  to  its 
core  newsprint  business. 

“Over  the  next  few  years,  we  ex¬ 
pect  to  become  an  important  supplier 
of  uncoated  supercalendered  printing 
papers,  with  our  primary  focus  being 
on  the  top  end  of  the  quality  spec¬ 
trum,”  he  said. 


the  Wg  ideas  in  \ 

plate  Kchnology. 

a  single  exposure. 


systems  of  this  type  using  direct  plate 
imaging  are  saving  time  and  money 
in  more  than  200  installations  around 
the  world. 


Now  we’ve  taken  another  giant 
step  forward.  Our  Power  Plater  7 
system  produces  plates  up  to 
26  X  36”  in  size. 


A  Truly  Direct  System 

Unlike  other  “automatic” 
systems,  the  Power  Plater  7 
doesn’t  require  any  image 
transfer  to  film  or  blankets. 
You  can  go  from  paste-up 
to  plate  in  less  than  3 
minutes,  without  any 
of  the  time,  labor  or 


supplies  associated  with  film  or 
other  intermediate  processes. 

Superb  Images 

You  get  excellent  reproduction  of 
100  line  .screen  halftones.  VYhat’s 
more,  the  100%  accurate  pin  regis¬ 
tration  system  reduces  pre.ss  paper 
waste  and  makes  high  quality  color 
work  simple  and  easy.  The  plates 
offer  pre.ss  runs  in  exce.ss  of  100,000 
impre.ssion.s. 

More  Options 

If  you  need  more' 
automation  now  or  in 
the  future,  there  are 
options  available  that 


/ 

can  upgrade  your  Power  Plater  7  to 
meet  your  .specific  production  needs. 
If  you  don’t  require  the  large  format 
capability  of  the  Power  Plater  7.  our 
New.s- Plater  .system  is  an  excellent 
alternative. 

The  point  is.  if  you’re  thinking  of 
platemaking  automation,  you  should 
be  talking  to  Chemco. 


“Technology  To 
Improve  Your  Image“ 

Charles  Street*Glen  Cove,NY31542*.516  676-4000 


Public  Access  Videotex 

Many  of  these  systems  have  newspaper  affiliations 


Public  Access  Videotex  (PAV)  sys¬ 
tems  are  being  placed  throughout  the 
United  States  and  Canada. 

They  are  called  “public  access”  be¬ 
cause  the  terminals  are  located  in  pub¬ 
lic  places  such  as  malls,  hotels  and 
airports. 

PAV  services  are  targeted  to  the 
tourist  trade,  area  residents  or  both, 
depending  on  the  location  of  the  ter¬ 
minals  and  the  content  of  the  data 
base. 

These  systems  integrate  various 
technologies  —  microcomputer, 
videotex  and  videodisc  —  to  provide 
information  and  advertising  in  a  text 
and/or  video  format.  PAV  services 
are  designed  for  information  retriev¬ 
al,  electronic  merchandising,  electro¬ 
nic  messaging  and  transactional  ser¬ 
vices  such  as  electronic  shopping. 
Terminals  fitted  with  printers  can  pro¬ 
vide  the  user  with  coupons  and  even 
directions  to  a  restaurant  or  shop 
listed  in  the  data  base. 

PAV  services  are  free  to  the  user. 
Revenue  comes  from  the  information 
providers  and  advertisers  who  usual¬ 
ly  pay  some  type  of  fee  for  their 
listing. 

Many  of  the  public  access  videotex 
services  currently  in  operation  are 
owned  by  newspaper-affiliated  com¬ 
panies. 

Newspapers  in  the  PAV  business 


see  it  as  an  extension  of  their  role  in 
collecting,  packaging  and  disseminat¬ 
ing  information  and  advertising.  For 
others,  public  access  videotex  offers 
a  way  to  experiment  with  the  technol¬ 
ogy  at  a  low  cost.  Some  newspapers 
see  public  access  videotex  as  a  busi¬ 
ness  with  money-making  potential. 

Whatever  the  reason  for  their  in¬ 
volvement,  companies  in  the  public 
access  videotex  business  see  it  as  a 
way  to  introduce  and  familiarize  the 
consumer  with  videotex  technology. 

The  marketing/new  technology  de¬ 
partment  of  the  Newspaper  Advertis¬ 
ing  Bureau  conducted  a  survey  of  sys¬ 
tem  operators,  system  developers 
and  equipment  suppliers  in  the  public 
access  videotex  business.  The  in¬ 
formation  collected  in  this  survey  was 
used  to  compile  a  directory  which  the 
Bureau  has  published.  The  following 
is  a  brief  description  of  the  public  ac¬ 
cess  videotex  services  and  companies 
edflliated  with  newspapers. 

PAV  System  Name:  Teleguide 
Start-up:  October  1982 
Company: 

Infomart 

164  Merton  Street 
Toronto,  Ontario  M4S  3A8 

Infomart,  majority  owned  by  Cana¬ 
dian  publisher  Southam  Inc.,  laun¬ 


ched  a  public  access  videotex  service 
in  Toronto. 

Since  its  October  1982  start-up. 
Teleguide  has  grown  to  a  600  terminal 
network.  Users  can  access  the  ser¬ 
vice  for  a  guide  to  dining,  entertain¬ 
ment,  accomodations  and  area  attrac¬ 
tions. 

Teleguide  is  financially  supported 
from  advertising.  There  are  now  ab¬ 
out  500  information  providers  on  the 
system  who  pay  a  fee  for  their  listing 
in  the  data  base.  Between  eight  and  1 1 
million  pages  in  the  Teleguide  system 
are  accessed  per  month. 

Infomart  has  licensed  the  Teleguide 
software  to  several  U.S.  companies 
operating  PAV  systems  in  Phoenix, 
San  Francisco  and  Sacramento. 

PAV  System  Name:  Shoppers  Touch 

Video  Guide 

Start-up: 

March  1984  (Shoppers  Touch) 

June  1984  (Video  Guide) 

Company: 

Tribune  Media  Services 
633  N.  Orange  Ave. 

Orlando,  Fla.,  32801 

Tribune  Media  Services  (TMS),  a 
subsidiary  of  the  Tribune  Co.  of  Chi¬ 
cago,  operates  two  public  access  ser¬ 
vices  in  Orlando  —  Shoppers  Touch 
and  Video  Guide. 

Shoppers  Touch,  an  interactive 
computerized  information  service, 
was  installed  in  a  Orlando  mall  in 
March,  1984. 

Videoboards,  located  in  the  mall, 
display  advertising  messages  and 
news  headlines.  Mall  shoppers  can 
use  the  touchscreen  terminals  to  call 
up  a  mall  directory,  gift  ideas,  sale 
items,  public  transportation  sche¬ 
dules,  entertainment  suggestions, 
breaking  news,  sports  and  weather. 
Shoppers  Touch,  accessed  6,000 
times  a  day,  is  advertiser-supported. 

The  equipment  used  for  Shoppers 
Touch,  a  joint  venture  of  TMS  and 
VideoNet  of  New  York,  was  de¬ 
veloped  by  Cableshare. 

Video  Guide,  launched  in  June 
1984,  is  an  electronic  information  ser¬ 
vice  aimed  at  the  tourist  trade.  Ter¬ 
minals  are  located  in  15  Orlando 
hotels  which  offer  information  on 
area  restaurants,  activities,  attrac¬ 
tions,  the  community  and  news.  Us¬ 
ers  can  request  a  hard  copy  print  out 
with  directions  and  sometimes  a  dis- 


WORKING  TOGETHER 


More  and  more  independent  daily  newspapers 
are  turning  to  PAGE,  Publishers  Associated  to 
Gain  Economy.  PAGE  is  a  purchasing  cooperative 
with  the  power  to  negotiate  big  contracts  for 
small  dailies  and  newspaper  groups. 

Instead  of  trying  to  purchase  those  common^ 
used  production  supplies  independently,  join  with 
other  newspapers  to  purchase  what  you  need  at  a 
lower  cost  PAGE  has  proven  the  way  for  papers 
to  profit  in  the  80s  and  help  independent 
newspapers  to  thrive  independently. 


PUBUSHERS 
ASSOCIATED 
TO  GAIN 
ECONOMY 


900  East  Eighth  Avenue,  Suite  300 
King  of  Prussia,  PA  19406 
1-800-468-9568 

In  Pennsylvania;  (215)  337-8888 
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count  coupon  is  included.  Video 
Guide  is  advertiser  supported. 

PAY  Systems  Name:  El  Dorado  Tele¬ 
guide 

Start-Lp:  September,  1984 
Company: 

El  Dorado  Teleguide 
1303  J  Street,  Suite  400 
Sacramento,  Calif.,  95814 

El  Elorado  Teleguide,  a  public  ac¬ 
cess  electronic  information  service, 
went  operational  in  September  1984. 
Thirty-five  terminals  have  been 
placed  throughout  Sacramento,  Lake 
Tahoe  and  Reno  in  hotels,  shopping 
areas,  convention  centers  and  casi¬ 
nos.  By  year-end  1985,  El  Dorado 
Teleguide  plans  to  have  100  terminals 
in  use. 

The  advertiser-supported  service 
contains  3,200  pages  of  information 
on  restaurants,  hotels,  local  events, 
areas  of  interest  and  advertising.  El 
Dorado  Teleguide  is  targeted  to  area 
residents  and  therefore,  has  a  strong 
emphasis  on  community  information 
in  the  data  base. 

The  Teleguide  software  is  licensed 
to  El  Dorado  Teleguide,  a  subsidary 
of  McClatchy  Newspapers,  by  In- 
fomart  of  Canada. 


PAY  System  Name:  Teleguide  Metro 
Phoenix 

Start-Up:  September  1984 
Company: 

R/G  Cable 
1035  E.  Jefferson 
Phoenix,  Ariz.,  85034 


Teleguide  Metro  Phoenix  is  a  public 
access  videotex  system  operated  by 
R/G  Cable,  a  division  of  Phoenix 
Newspapers  Inc. 

Seventy-five  Teleguide  terminals 
are  located  throughout  the  Metro 
Phoenix  area  in  airports,  hotels  malls, 
shopping  centers,  public  buildings 
and  tourist  attractions.  An  estimated 
200  terminals  will  be  in  place  by  late 
1985. 

By  using  the  terminal  keyboard,  us¬ 
ers  can  access  up  to  17  categories  of 
information  including  restaurants, 
night  life,  sports  &  recreation,  busi¬ 
ness  &  finance,  movies,  transporta¬ 
tion  &  tours,  community  &  govern¬ 
ment,  visitor  &  convention  informa¬ 
tion  and  relocating  to  Metro  Phoenix. 

The  service  receives  financial  sup¬ 
port  from  the  information  providers 
who  pay  a  fee  for  their  listing,  storage 
&  processing,  page  creation  and  page 
changes/updates.  Teleguide  software 
is  licensed  to  R/G  Cable  by  Infomart 
of  Canada. 

PAY  System  Name:  Touch 
Start-Up:  July,  1983 


Company: 

Mall  Media  Services 
Merchants  Plaza 
P.O.  Box  7033 
Indianapolis,  Ind., 46207 

In  July  1983,  Melvin  Simon  & 
Associates  and  Harte-Hanks  Com¬ 
munications  Inc.,  introduced  their 
“Touch”  system  in  Ingram  Park 
Mall,  San  Antonio,  Texas.  While 
Harte-Hanks  still  maintains  an  equity 
interest  in  the  service,  Melvin  Simon 
&  Associates  has  assumed  the  full 
operational  responsibility  for  Touch 
through  its  subsidiary.  Mall  Media 
Services  (MMS). 

The  Touch  service  consists  of  four 


videoboards  and  seven  Cableshare 
touchscreen  terminals  located 
throughout  the  mall.  The  videoboards 
display  advertising  messages  in  the 
form  of  computer-generated  text  and 
graphics.  Shoppers  can  use  the  ter¬ 
minals  to  access  a  mall  director  or 
information  on  mall  merchandise, 
mall  events,  weather,  news,  real 
estate,  classified  ads,  gift  guides  and 
sale  items.  MMS  will  add  videodisc  to 
bring  full  motion  video  to  the  Touch 
system. 

Touch  is  accessed  1 10,000  times  a 
week.  The  service  receives  advertiser 
support  from  businesses  located  in- 
(Continued  on  page  42) 


A  STATE-OF-THE-ART  REPORT 

FLEXOGRAPHY 
FOR  NEWSPAPERS 


The  m€9St  eomprehensiye/teehnieal 
analysis  of  FlexogTaphie  pHntiHg 
by  newspapers  axallahle  to  Hate. 


Attend  the  FTA  Forum ...  an  in-depth  technical  presentation  and 
analysis  of  Flexo  for  newspapers. 


•  Color  reproduction  in  the  newspaper  pressroom 

•  Laser  engraved  rolls 

•  Inks:  for  Flexo  on  newsprint 

•  Ink  delivery  systems— two  panels  examining  the  two  major  systems 
in  use 

•  Results  of  Washington  Post  study 

•  Update  on  newspaper  plates.  Including  composite  plates 

•  Results  of  the  Greater  Buffalo  Press  Plate  Test 

•  Press  registration  systems 


All  sessions  will  include  audience  participation  in  a  hard  hitting 
Question  and  Answer  format. 

Speakers  and  panelists  include:  Larry  MarPert,  Miami  Herald;  Jerry  Polk, 
Long  Beach  Press  Telegram;  Ariyn  Renkes,  Washington  Post;  John 
Terrano,  Greater  Buffalo  Press;  Tom  Pendergast,  Providence  Journal,  and 
many  other  specialists  in  presses,  inks  and  plates. 


wHaN:  April  SO-May  2 
WNBM:  Clarion  Hotel,  St.  Louis,  MO 
pass:  $300  for  FTA  members,  $S50  for  non-members 
ANPA  members  receive  FTA  member  rate 
Call  or  write  for  details 


FLEXOGRAPHIC  TECHNICAL  ASSOCIATION,  Inc., 

95  West  19th  Street,  Huntington  Station,  N  Y.  11746 
(51 6)  271  -4224  Telex:  971 328 
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Public  Access  Video 

(Continued  from  page  41) 

side  and  outside  of  the  mall. 

PAV  System  Name:  Bay  Area  Tele¬ 
guide 

Start-Up:  December,  1SI83 
Company: 

Chronicle  Videotex  Inc. 

901  Mission  Street 

San  Francisco,  Calif.,  94103 

Bay  Area  Teleguide  was  launched 
in  the  San  Francisco  area  in  Decem¬ 
ber  1983.  The  public  access  informa¬ 
tion  service  is  operated  by  Chronicle 
Videotex  Inc.,  a  subsidiary  of  Chroni¬ 
cle  Information  Services,  Inc. 
(Chronicle  Publishing  Co.) 

As  of  December  1984,  approx¬ 
imately  200  Bay  Area  Teleguide  ter¬ 
minals  have  been  placed  in  hotels, 
malls,  airports  and  other  high  traffic 
locations.  Bay  Area  Teleguide  is 
aimed  at  the  tourist  trade. 

The  4,000  page  data  base  contains  a 
calendar  of  events  and  information  on 
retail  shopping,  weather,  restaurants, 
transportation  schedules  and  points 
of  interest.  Revenue  comes  from  over 
100  information  providers  on  the  sys¬ 
tem  who  pay  a  fee  for  their  listing. 

The  Teieguide  software  is  licensed 


...only  with  your  new 
1985  MPS  catalog! 


$8.00 
WORTH  OF 
FREE 

MERCHANDISE 

COUPONS 

for 

print  production 
equipment 
&  supplies 

96  pages  ol  supplies  used  every  day  in  prim 
production  work . .  grid  sheets,  transfer  type, 

I  vexes,  light  tables,  border  tapes,  etc 


Send  for  free  catalog 
and  S8.00  merchandise  coupons 
today' 

Ftps 

MIDWEST  PUBLISHERS 
SUPPLY  COMPANY 

4640  N  Olcott  Ave .  Chicago,  IL  60656 
1  312  867-4646 


to  Chronicle  Videotex  Inc.  by  Infor- 
mart  of  Canada. 

PAV  System  Name:  VideoTimes 
Start-up:  August  1983 
Company: 

Quad  City  Times 
320  W.  Kimberly  Road 
Davenport,  Iowa,  52806 

The  Quad  City  Times,  a  division  of 
Lee  Enterprises  Inc.,  operates  a  pub¬ 
lic  access  videotex  system  called 
VideoTimes  at  the  Northpark  Mall  in 
Davenport,  Iowa.  VideoTimes 
consists  of  eight  Cableshare  touch¬ 
screen  terminals  and  five  videoboards 
distributed  throughout  the  mall. 
Shoppers  can  use  the  touchscreen  ter¬ 
minals  to  call  up  sale  information, 
store  locations,  a  brand  name  direc¬ 
tory,  a  restaurant  guide,  a  gift  guide,  a 
calendar  of  events,  maps,  news, 
weather,  sports,  stock  summaries  and 
horoscopes.  The  data  base  contains 
over  1,500  pages  of  information.  The 
videoboards  display  a  continuous  cy¬ 
cle  of  advertising  messages  in  the 
form  of  color  animated  computer 
graphics. 

The  service  is  100%  advertiser  sup¬ 
ported.  There  are  over  60  advertisers 
on  VideoTimes  which  is  accessed  ab¬ 
out  90,000  times  a  week. 

The  Quad  City  Times  plans  to  make 
VideoTimes  available  in  additional 
locations  such  as  banks,  stores,  and 
other  malls. 

PAV  System  Name:  MetroGuide 
Start-up:  Fall  1984 
Company: 

Courier  Communications  Corp. 

525  West  Broadway 
Louisville,  Ky.,  40202 

Courier  Communications  Corp.,  a 
subsidiary  of  the  Courier-Journal  and 
Louisville  Times  Co.,  began  operation 
of  their  public  access  computerized 
information  service  in  the  fall  of  1984. 

The  service,  called  MetroGuide  In¬ 
formation  Centers,  provides  informa¬ 
tion  about  the  Louisville  area  for  resi¬ 
dents  and  tourists.  The  computer  ter¬ 
minals,  housed  in  a  kiosk,  are  located 
in  hotel  lobbies,  convention  facilities, 
transportation  hubs,  shopping  cen¬ 
ters  and  other  high  traffic  areas. 

An  easy-to-use  keypad  allows 
users  to  call  up  information  about 
restaurants,  hotels,  entertainment, 
things  to  do,  points  of  interest, 
transportation  and  retail  sales. 

Courier  Communications  Corp. 
planned  to  have  15  to  20  terminals  in 
operation  by  the  end  of  1984. 

Information  providers  on  Metro¬ 
Guide  pay  an  annual  fee  to  Courier 
Communications  Corp. 


Morris  expands  its 
writing  program 

Morris  Communications  has  ex¬ 
panded  its  writing  coach  programs  to 
all  the  newspapers  in  the  group. 

Morris  Florida  dailies,  Florida 
Times-Union  and  Jacksonville  Jour¬ 
nal,  were  the  first  in  the  group  to  par¬ 
ticipate  in  the  writing  program.  Mor¬ 
ris  has  now  expanded  the  writing 
program  to  include  its  newspapers  in 
Georgia,  Texas  and  Alaska. 

The  program  includes  having  a 
writing  coach  for  each  newspaper. 

Weekly  debuts  in 
Santa  Clara  Valley 

Metro,  a  new  weekly  in  California’s 
Santa  Clara  Valley,  which  includes 
San  Jose,  began  publishing  on  March 
7. 

The  newspaper  will  emphasize  en¬ 
tertainment,  the  arts  and  in-depth 
articles  on  issues  in  the  news,  said 
publishers  Dan  Pulcrano  and  David 
Cohen. 

Cohen  was  formerly  associate  pub¬ 
lisher  of  the  LA.  Weekly.  Pulcrano  is 
publisher  and  founder  of  Los  Gatos 
Weekly  and  will  be  Metro’s  editor. 

The  weekly  is  distributing  40,0(X) 
copies  for  free  at  area  retail  stores, 
restaurants,  college  campuses,  high 
tech  firms  and  nightclubs. 

Electonic  signs  give 
news  in  local  mall 

The  Quincy  (Mass.)  Patriot  Ledger 
in  November  began  distributing  news 
and  information  over  electronic  signs 
at  South  Shore  Plaza,  a  regional  shop¬ 
ping  mall  in  Braintree. 

The  signs,  called  MallCasters,  are 
16-color  computerized  billboards  that 
display  multicolored  messages  and 
computerized  graphics. 

Marketed  by  (TolorMedia  Inc.  of 
Pembroke,  the  12-foot  by  2 '/2-foot 
MallCasters  are  situated  in  two  loca¬ 
tions  in  the  Plaza,  near  the  mail’s  in¬ 
formation  booth. 

A  total  of  36  messages  are  displayed 
every  10  minutes,  alternating  be¬ 
tween  ads  for  mall  stores  and  news 
and  information  provided  by  the  Pa¬ 
triot  Ledger. 

Local,  national  and  international 
news,  sports  and  weather  updates  are 
transmitted  from  a  computer  con¬ 
nected  by  telephone  lines  to  the  mall 
from  the  newspaper’s  main  office^ 
The  newspaper’s  cable  editors  are  re¬ 
sponsible  for  the  updates. 
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ELECTRONIC 

MORGUE 


Why  do  so  many  newspa¬ 
pers— large  and  small— 
choose  VU/TEXT  as  their  elec¬ 
tronic  library  system?  Because 
VU/TEXT  was  developed  by 
newspaper  people  fornews- 
paper  people.  We’re  there 
with  full  technical  support  and 
the  experience  to  get  your 
library  up  and  keep  it  running, 
with  proven  hardware  and 
software  to  handle  a  large 
volume  of  data  smoothly,  and 
on-site  training  for  librarians 
and  reporters. 

Once  online,  your  staff  can 
access  your  database  pius 


many  other  newspapers— full 
text— using  any  modem- 
equipped  F>c  or  terminal,  or 
even  your  own  text  editing 
system. 

VU/TEXT  will  market  your 
database  regionally  and 
nationwide,  with  advertising, 
public  relations,  direct  mail, 
telemarketing  and  a  direct 
sales  force. 

No  wonder  papers  like  The 
Boston  Globe.  Chicago  Tri- 
bune  and  Houston  Post  chose 
VU/TEXT.  No  wonder  VU/TEXT 
is  the  world's  largest  full  text 
newspaper  databank. 


VU/TEXT 

A  Knight-Ridder  Company 
VU/TEXT  Information  Senrices.  Inc. 
1211  Chestnut  St..  Philadelphia,  PA  19107 


To  find  out  more  about  making  your  morgue  a  better 
resource  for  your  editoriai  staff,  caii  Joe  DiMarino 
800-258-B080,  in  PA,  (215)  665-3307. 


l|)09t 
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Shop  Talk 

(Continued  front  page  60) 


mated  tax  underpayment  if  you  pay  in 
taxes  100%  of  the  tax  shown  on  last 
year’s  return,”  Richards  explains. 
“But  there  is  a  caveat.  This  ‘safe  har¬ 
bor’  only  applies  if  you  had  a  tax 
liability  last  year.” 

So  in  any  year  that  your  income  is 
rising,  you  need  only  pay  the  same 
amount  of  taxes  paid  in  the  year  be¬ 
fore. 

For  example,  Richards  says,  ‘‘as¬ 
sume  a  writer  earns  a  steady  income 
for  the  first  quarter  of  1985.  If  that 
income  is  great  enough  that  his  tax 
liability  would  be  $500  for  the  quar¬ 
ter,  he  must  file  a  voucher  and  send 
the  tax  owed.” 

Quarterly  tax  liability  is  deter¬ 
mined  by  multiplying  net  income  in  a 
quarter  by  11.8%.  That  yields  the  So¬ 
cial  Security  tax  owed.  Then  our  wri¬ 
ter  must  consult  the  self-employed 
schedule  to  find  the  amount  of  income 
tax  owed.  All  quarterly  net  income 
greater  than  $2,300  is  taxable. 

Richards’  next  assumption  is  that 
our  ghostwriter  reaps  a  windfall  of 
$10,000  in  net  income  for  the  second 
quarter.  ‘‘At  that  point,”  she  says, 
‘‘the  writer  can  consider  the  safe  har¬ 
bor.  After  estimating  the  tax  due,  he 
finds  that  the  taxes  he  owes  this  quar¬ 
ter  exceed  last  year’s  taxes.  He  should 
only  pay  last  year’s  amount  and  invest 
the  rest,”  Richards  says. 

Richards  warns,  however,  that  our 
writer  should  be  prepared  to  pay  his 
full  tax  bill  by  April  15.  Meeting  the 
safe  harbor  requirement  only  exempts 
him  from  the  13%  ‘‘Form  2210” 
penalty  for  underpaying  estimated 
taxes.  ‘‘Come  April  15,”  Richards 
say,  ‘‘he’ll  have  to  be  cash  liquid  to 
pay  his  taxes.” 

Why  worry  over  meeting  the  safe 
harbor  limits?  ‘‘It’s  just  as  easy  (for 
you)  to  put  that  money  in  a  special 
account  and  earn  some  interest  that 
you  can  keep,”  she  says  with  a  smile. 
‘‘Why  should  the  IRS  get  it  instead?” 

Keeping  your  money  away  from 
the  IRS  involves  creative  tax  plan¬ 
ning,  according  to  Noparstak  and 
Richards. 

Regardless  of  our  success  as  a  self- 
employed  wordsmith,  ‘‘tax  planning 
can  be  beneficial,”  Richards  says.  It 
‘‘may  produce  significant  benefits 
(even)  for  individuals  whose  income 
is  modest.” 

Planning  begins  with  keeping  prop¬ 
er  records  of  expenses  such  as  office 
supplies,  phone  calls,  laundry  and 
cleaning,  and  travel  and  entertain¬ 
ment.  More  important,  however,  is  to 
look  for  long-term  strategies. 

The  place  not  to  turn  for  that  kind 


of  tax  advice  is  the  IRS.  ‘‘The  IRS 
bears  no  responsibility  for  mistakes  it 
may  make,”  Noparstak  says.  ‘‘So 
you  will  have  to  pay  all  interest  and 
penalties  that  may  result.” 

Instead,  Noparstak  and  Richards 
say  professionals,  such  as  them¬ 
selves,  can  help  devise  a  plan  that  in¬ 
corporates  three  basic  ingredients: 
“bunching”  itemized  deductions,  in¬ 
vesting  in  IRAs  and  designing  Keogh 
plans. 

The  most  basic  way  to  build  tax 
savings  is  to  bunch  itemized  deduc¬ 
tions  in  a  given  year  to  take  advantage 
of  extraordinary  personal  expenses. 

A  method  commonly  used  by  all 
taxpayers,  bunching  requires  you  al¬ 
ternate  between  taking  the  standard 
deductions  and  itemizing  deductions 
every  second  year. 

Assuming  a  steady  income,  Rich¬ 
ards  says  family  crises  such  as  unfore¬ 
seen  medical  expenses  can  become  a 
tax  advantage. 

“Take  a  look  at  Schedule  A  (item¬ 
ized  deductions)  to  see  whether  your 
expenses  are  high  enough  to  qualify 
for  itemizing,”  Richards  advises. 


Should  you  find 
yourself  face-to-face  with 
an  IRS  auditor,  just 
remember  to  hum  that 
tune:  “What  you  write  is 
what  you  get.” 


Expenses  must  exceed  $3,400  for 
married  persons  filing  joint  returns, 
$2,300  for  single  persons,  and  $1 ,700 
for  married  persons  filing  separately 
to  qualify  for  itemizing. 

‘  ‘Then  look  to  see  which  of  the  oth¬ 
er  deductions  listed  on  the  form  you 
can  take  advantage  of.  For  example, 
you  could  double  your  contribution  to 
your  church  or  synagogue ,  ’  ’  Richards 
says. 

“But  be  sure  to  send  them  a  letter 
telling  them  you’re  giving  two  years’ 
contribution  in  one,”  she  warns. 
‘  ‘The  letter  helps  them  with  their  bud¬ 
get  so  they  don’t  expect  the  same 
amount  every  year,”  she  explains. 

And  the  bunching  helps  with  your 
budget  by  reducing  your  tax  liability. 

Keogh  plans  are  another  way  to  re¬ 
duce  your  tax  liability,  but  they  also 
build  an  investment.  Pension  plans 
specifically  for  the  self-employed, 
Keogh  contributions  are  deductible 
from  taxable  income. 

You  can  contribute  25%  of  the  net 
income  derived  form  self- 
employment  to  a  Keogh  plan,  up  to  a 
maximum  of  $30,000. 

Almost  everyone  knows  that  IRA 


contributions  up  to  $2,000  per  person 
are  also  deductible  from  taxable  in¬ 
come.  But  Richards  says  there  is  a 
less  well-known  IRA  strategy  avail¬ 
able  to  married  writers. 

“Does  your  spouse  contribute  to 
the  work  you  do,  say  type  your  manu¬ 
scripts?  Why  not  pay  for  the  ser¬ 
vice?”  Richards  asks.  “Then  put  that 
money  in  an  IRA,  and  you’ve  reduced 
your  taxable  income  and  built  an  in¬ 
vestment.” 

Even  greater,  say,  than  if  your 
spouse  were  unemployed  and  made 
the  maximum  $250  spousal  contribu¬ 
tion  to  your  IRA.  And  your  happy 
family  now  qualifies  for  the  marital 
deduction  of  10%  of  the  lowest  in¬ 
come. 

All  it  takes  to  reap  the  rewards  of 
tax-planning  is  a  little  creativity, 
something  well  within  the  capability 
of  any  self-employed  writer,  Nopar¬ 
stak  and  Richards  say. 

Should  you  find  yourself  face-to- 
face  with  an  IRS  auditor,  just  remem¬ 
ber  to  hum  that  tune:  “What  you  write 
is  what  you  get.” 

Denver  Post  enters 
publishing  venture 
with  cable  company 

The  Denver  Post  and  United  Cable 
of  Colorado  have  joined  in  the  pub¬ 
lication  of  a  weekly  television  and 
cable  guide. 

A  Post  spokesman  said  the  publica¬ 
tion,  which  begins  March  31,  is  the 
most  comprehensive  guide  of  its  kind 
provided  by  a  daily  newspaper  and 
the  first  cooperative  venture  between 
a  metropolitan  newspaper  and  a  ma¬ 
jor  cable  organization. 

The  section,  called  TV/Cable  Week, 
will  be  a  regular  part  of  the  Sunday 
Post.  In  addition,  all  of  United 
Cable’s  approximately  125,000  sub¬ 
scribers  will  receive  the  publication 
as  part  of  their  subscription  package. 

Bristol,  Va.  papers 
merge;  go  all-day 

Bristol  Newspapers  has  discon¬ 
tinued  its  evening  daily,  the  Virginia- 
Tennessean',  and  converted  its  morn¬ 
ing  Bristol  Herald-Courier  into  a  four 
edition,  all-day  newspaper  with  about 
45,000  daily  circulation. 

The  Herald-Courier  was  also  rede¬ 
signed,  with  more  graphics  and  color 
on  the  front  page,  a  new  Tiffany  bold 
typeface  for  its  new  flag  and  a  Helois 
bold  headline  type  for  better  reada¬ 
bility. 

The  newspaper  also  increased  its 
coverage  of  agriculture  and  local 
news. 
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Another  computer-to-plate  test  in  the  works 


By  George  Garneau 

The  feat  of  producing  press-ready 
printing  plates  directly  from  comput¬ 
ers  was  partly  proven  at  daily  news¬ 
papers  in  Utica,  N.Y.  before  they 
abandoned  the  program  (see  related 
story  page  32),  but  a  young  financial 
daily  in  California  has  made  a  major 
investment  in  a  continuing  attempt  to 
make  computer-to-plate  technology 
work  in  daily  production. 

Though  Investor’s  Daily  has  had  its 
hands  full  since  its  launching  nine 
months  ago,  it  has  spent  more  than  $1 
million  on  computer-to-plate  equip¬ 
ment  that  it  wants  to,  but  as  yet  has 
been  unable  to,  exploit  fully  in  pro¬ 
duction. 

“The  technology  is  there.  We  have 
the  capability  of  going  directly  to 
plate  .  .  .  It’s  just  that  there  are  a  lot 
of  little  things  involved  in  the  produc¬ 
tion  of  a  daily  newspaper  .  .  .  that 
have  got  to  be  worked  into  the  sys¬ 
tem,”  according  Stan  Russell,  pro¬ 
duction  editor. 

Russell  and  others  involved  in  im¬ 
plementing  computer-to-plate  say  it 
works,  but  details  prevent  it  from 
realizing  its  full  potential  under  the 
unforgiving  conditions  of  daily  news¬ 
paper  production. 

“The  system,  as  far  as  going  from 
the  front-end  system  to  plate,  works. 
But  we  have  concerns  about  proofing 
the  page  before  it  goes  to  plate  and  the 
ability  to  manipulate  graphics  before 
they  go  to  plate.” 

Russell  cited  the  difficulty  of  accu¬ 
rately  scanning  ads  and  graphics  into 
page  layouts  composed  on  a  separate 
system.  Page  layouts  are  generated 
on  a  pagination  system  by  Hastech 
Inc.  Plates  are  made  on  a  Datrax  com¬ 
puter-to-plate  system  by  Crosfield 
Data  Systems  Inc.  in  conjunction 
with  a  Lasercomp  raster  image  pro¬ 
cessor  by  Monotype  Inc. 

The  inability  to  proofread  and  to 
place  graphics  with  precision,  before 
platemaking,  resulted  in  too  many 
plate  makeovers,  Russell  said.  There¬ 
fore,  instead  of  making  finished  plates 
directly  from  computers.  Investor’s 
Daily  typesets  partially  composed 
pages  and  pastes  in  ads  and  some 
graphics.  The  fully  composed  pages 
are  then  scanned  into  the  Crosfield 
laser  platemaking  system  to  be  output 
as  press-ready  plates. 

Russell  said  that  the  lack  of  a 
graphics  subsystem  on  which  to  man¬ 
ipulate  graphics  and  text,  before  they 
are  merged  in  preset  positions  on  the 
plate,  has  impeded  faster  imple- 
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mentation  of  the  computer-to-plate 
system. 

Nevertheless,  William  O’Neil,  the 
newspaper’s  owner,  said  he  is  com¬ 
mitted  to  making  the  newspai^r’s 
production  as  automated  as  possible. 

“It’s  our  intention  to  be  as  totally 
automated  as  we  can  and  use  the 
(computer-to-plate)  equipment  as  it 
was  meant  to  be  used,”  O’Neil  said  in 
a  telephone  interview  recently.  “The 
purpose  is  to  automate  from  begin¬ 
ning  to  end  as  much  of  the  process  as 
we  can  so  as  to  have  fewer  people 
needed  to  put  the  paper  together.” 

Carried  to  its  conclusion,  pagina¬ 
tion,  or  the  composing  on  computer 
screens  of  all  the  elements  for  com¬ 
plete  newspaper  pages,  eliminates  the 
need  for  composing  rooms.  Compu¬ 
ter-to-plate,  fully  implemented,  eli¬ 
minates  the  need  for  most  most  hu¬ 
man  platemakers. 

Investor’s  Daily  is  currently  pro- 
ducin^j  about  22  pages  a  day  on  laser 
platemakers  in  West  Los  Angeles, 
where  there  are  two  readers  and  two 
writers,  and  at  a  contract  print  shop  in 
Somerset,  N.J.,  where  there  is  one 
reader  and  a  writer. 

Larry  Rissan,  national  sales  mana¬ 
ger  for  Crosfield  Data  Systems,  said 
computer-to-plate  technology  has 


proven  it  can  work  in  newspapers  and 
is  “here  and  alive  and  looking  for  a 
time  and  a  place  to  happen.” 

At  Investor’s  Daily,  however,  com- 
puter-to-plate  will  have  to  wait  until 
later  this  year  at  the  earliest,  due  to 
what  O’Neil  called  “other  priori¬ 
ties.” 

“We’re  trying  to  get  a  paper  out 
every  day  and  see  that  it’s  correct 
.  .  .  Once  we  get  other  production 
problems  straightened  out,  we’ll 
spend  time  in  working  with  the  Cros¬ 
field  system,”  Russell  said. 

Oldest  press  club 
is  100  years  old 

The  Milwaukee  Press  Club,  oldest 
in  the  nation,  will  celebrate  its  100th 
anniversary  on  November  8. 

The  club  will  hold  a  centennial  din¬ 
ner  on  Nov.  9  which  will  feature 
nationally  known  speakers  on  the 
topic  “Changing  Press,  Changing 
Public,  Changing  Power.” 

Enhancing  the  celebration  will  be 
the  club’s  move  this  spring  to  new 
quarters  in  the  Germania  Building,  a 
restored  tum-of-the-century  building 
in  the  hear  to  downtown. 


Answer: 

THEY  BOTH  EXERT  ABOUT 
65  POUNDS  PER  SQUARE  INCH. 


For  the  question  see 
page  20. 

And  whenever  you  have 
questions  about  the  J 
American  trucking 
industry,  call 
(703)838-1966. 


Trucks.  The  driving 
force  behind 
American  business. 


FOUNDATION  IWIBIW 


The  American  Trucking  Associations  Foundation.  Inc..  2200  Mill  Road.  Alexandria,  Virginia  22314 


SYNDICATES 


Over  200  newspapers  at  the  age  of 

It  didn’t  take  long  lor  ‘Robotman’  cartoonist  Jim  Meddick  of 
United  Feature  Syrtdicate  to  hit  It  big  In  the  comic  field 
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Newspapers  can  sometimes  contain  extremely  shocking  material. 


By  David  Astor 

If  you  divide  his  subscriber  list  by 
his  age,  cartoonist  Jim  Meddick  has 
about  nine  newspapers  for  every  year 
of  his  life. 

Meddick  is  23,  making  him  one  of 
the  youngest  talents  ever  signed  by 
United  Feature  Syndicate.  And  his 
“Robotman”  strip  had  over  200  pa¬ 
pers  when  it  started  five  weeks  ago — 
with  UFS  noting  at  the  time  that  this 
was  the  largest  introductory  client 
roster  ever  for  one  of  its  comics. 

How  Meddick  reached  this  point  at 
such  a  young  age  is  a  story  that  dates 
back  to  the  late  1970s,  when  compos¬ 
er/producer/performer  Peter  Shelley 
created  the  Robotman  character. 
Meddick  was  a  Connecticut  high 
school  student  at  the  time,  and — like 
virtually  everyone  else  in  the  world — 
had  never  heard  of  the  “lovable, 
cuddly”  mechanical  creature. 

Meddick  went  on  to  attend 
Washington  University  in  St.  Louis, 
where  he  majored  in  fine  arts  and  de¬ 
veloped  several  comics.  His  first 
effort  was  “Temporary  Insanity,”  his 
second  was  “Toga”  (featuring  a  Ro¬ 
man  motif),  and  his  third  was  “Paper¬ 
back  Writer.”  The  last  strip,  which 
chronicled  a  free-lancer’s  attempts  to 
survive  in  a  large  city,  was  selected 
one  of  the  ten  best  in  the  country  in 
the  Chicago  Tribune's  student  car¬ 
toonist  contest. 

After  graduating  in  1983,  Meddick 
sent  samples  of  “Paperback  Writer” 
to  sever^  syndicates.  One  of  them 
was  UFS,  which  did  not  like  the  strip 
enough  to  buy  it  but  was  impressed 
with  Meddick’s  ability.  He  began  get¬ 
ting  spot  assignments  and  then,  in 
February  1984,  was  hired  full-time  as 
a  resident  political  cartoonist  and 
illustrator  for  Newspaper  Enterprise 
Association  (which,  like  UFS,  is  a  di¬ 
vision  of  Scripps-Howard's  United 
Media  Enterprises). 

While  Meddick  was  still  in  college, 
Peter  Shelley  put  together  an  ani¬ 
mated  Robotman  video  complete 
with  an  original  score.  Then  he 
approached  United  Media  for  licens¬ 


'Robotman'  cartoonist  Jim  Meddick 
(photo  by  David  Astor). 

ing  and  marketing  support.  United 
was  very  interested,  and  a  massive 
and  multifaceted  program  was  map¬ 
ped  out  for  the  property.  There  would 
be  television  specials  (the  first  one  is 
slated  for  this  spring),  licensed  pro¬ 
ducts  (there  are  now  over  40  manufac¬ 
turers  creating  such  items  as  dolls  and 
greeting  cards),  a  record  album, 
books — and  a  comic. 

Meddick  was  asked  to  develop  a 
strip  starring  Robotman,  and  came  up 
with  a  concept  that  UFS  liked.  It  in¬ 
volved  placing  the  character  in  a  sub¬ 
urban  setting,  where  he  is  found  by  an 


average  kid  named  Oscar  Milde  (Un¬ 
ited  managing  editor-comics  Sarah  A. 
Gillespie  suggested  the  last  name). 
Robotman  becomes  a  member  of  the 
Milde  household,  which  includes 
Oscar’s  mother  and  father  as  well  as 
his  “hip”  older  brother  Gary. 

How  did  Meddick  come  up  with  his 
human  characters?  The  cartoonist 
said  Gary  is  “sort  of  a  conglomerate” 
of  his  four  older  brothers,  and  that 
Oscar  is  somewhat  like  he  was  as  a  kid 
growing  up  in  the  suburban  Connecti¬ 
cut  town  of  Weston  (where  Meddick 
still  lives).  Much  of  Robotman’s  basic 
personality  was  already  in  place  be¬ 
fore  it  was  even  known  that  he  would 
star  in  a  comic,  but  Meddick  partly 
modeled  the  relationship  between  the 
little  mechanical  creature  and  Oscar 
on  the  relationship  between  the  robot 
and  boy  in  the  old  Lost  in  Space  tele¬ 
vision  series. 

The  age  of  Robotman  (who  came  to 
Earth  from  “a  magical  place  in 
another  dimension”)  is  not  certain, 
but  Meddick  said  he  is  basically  child¬ 
like.  Many  things  seem  new  to  the 
gentle  and  “slightly  befuddled’’ 
robot,  which  can  explain  why  he  gets 
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Peter  Shelley,  who  created  the  Robotman 
character. 

into  situations  such  as  falling  in  love 
with  a  washing  machine. 

Being  able  to  feel  love  is  just  one 
example  of  how  the  “user-friendly” 
Robotman  is  more  than  an  amalgam  of 
nuts  and  bolts.  He  helps  Oscar  with 
school  projects,  offers  to  aid  Mr. 
Milde  with  his  income  tax,  peruses 


newspapers,  reads  horror  books 
(which  scare  him  terribly),  and  cries 
(motor  oil)  tears  when  sad. 

The  way  Robotman  acts  more  like  a 
person  than  a  machine  is  a  major 
reason  why  the  character  (and  his 
comic)  are  getting  so  popular,  noted 
Meddick,  who  observed  that  the  char¬ 
acter  makes  today’s  new  technology 
seem  less  threatening.  “People  can 
relate  to  this  robot,”  he  said.  “He 
seems  human.  He  has  flaws.” 

Robotman  does  have  some  very 
nonhuman  aspects  too,  such  as  a 
“limitless  memory  bank”  and  the 
ability  to  use  the  propeller  on  top  of 
his  head  to  fly  through  the  air.  But 
Meddick  said  he  only  spotlights 
Robotman ’s  superpowers  when  it  re¬ 
lates  to  a  gag — as  when  the  character 


King  offers  the  work  of  Jim  Morin 


The  work  of  Miami  Herald  editorial 
cartoonist  Jim  Morin  is  now  being  dis¬ 
tributed  by  King  Features  Syndicate. 

King  said  Morin  has  an  initial  client 
list  of  75  papers,  including  the  Los 
Angeles  Times,  San  Francisco  Ex¬ 
aminer,  Denver  Post,  Chicago  Tri¬ 
bune,  and  Philadelphia  Inquirer. 

“I  don’t  go  for  gags — 1  go  for 
issues,”  said  Morin,  who  is  doing  five 
syndicated  cartoons  a  week.  “The 
prerequisite  for  good  ideas  is  out¬ 
rage — the  angrier  you  are  about 
something,  the  better  .  .  .  .” 

Morin  has  been  with  the  Herald  for 
five  years.  Before  that,  he  worked  at 
the  Richmond  (Va.)  Times-Dispatch 
and  Beaumont  (Tex.)  Enterprise  & 
Journal.  His  cartoons  have  also 
appeared  in  the  New  York  Times, 
Time,  Newsweek,  U.S.  News  & 
World  Report,  London  Sunday 
Times,  and  other  publications. 

In  1979,  Morin  received  the  Over¬ 
seas  Press  Club’s  award  for  best  car¬ 
toons  on  foreign  affairs.  The  follow¬ 
ing  year,  he  was  awarded  OPC’s 
“Citation  for  Excellence.”  Morin’s 
first  book.  Famous  Cats,  was  pub¬ 
lished  in  1982.  His  second  book,  Jim 
Morin’s  Field  Guide  to  Birds,  is  due 
out  this  year. 


Chocolate  pop  story 

A  recent  column  by  Bob  Greene  of 
Tribune  Media  Services  set  off  a  tor¬ 
rent  of  sales  for  the  Canfield  Beverage 
Co.  of  Chicago. 

Greene  mentioned  in  the  piece  that 
one  of  the  ways  he  keeps  his  weight 
down  is  by  taking  a  “swig”  of  Can- 

(Continued  on  page  48) 


Jim  Morin 

Morin  is  a  graduate  of  the  School  of 
Fine  Arts  at  Syracuse  University.  He 
also  studied  at  the  John  Cass  School 
of  Art  in  London. 


helped  out  Mr.  Milde  by  serving  as  a 
traffic  helicopter. 

Meddick — who  does  “Robotman” 
at  home  on  Mondays,  Tuesdays,  and 
Wednesdays  (he  still  works  for  NEA 
on  Thursdays  and  Fridays  doing  illus¬ 
trations  and  a  weekly  politick  car¬ 
toon) — noted  that  United  gives  him  a 
great  deal  of  autonomy  on  “Robot- 
man.”  But  there  are  some  general  pa¬ 
rameters  that  Meddick  tries  to  stay 
within.  This  includes  keeping  the 
humor  aimed  at  a  mass  audience  by 
not  letting  it  get  too  collegiate  and 
“wacky.”  Meddick  has  also  been 
advised  to  stick  with  a  small  number 
of  characters  in  the  strip  for  the  time 
being. 

The  cartoonist  said  he  would  even¬ 
tually  like  to  introduce  more  charac¬ 
ters  into  “Robotman.”  Meddick 
noted  that  he  admires  the  way  Charles 
M.  Schulz  has  a  number  of  important 
characters  besides  Snoopy  and  Char¬ 
lie  Brown  in  “Peanuts,”  which  is  also 
distributed  by  UFS. 

Meddick  said  other  cartoonists  he 
likes  include  Jim  Davis  of  “Garfield” 
(UFS),  Kevin  Fagan  of  “Drabble” 
(UFS),  Gairy  Trudeau  of  “Doones- 
bury”  (Universal  Press  Syndicate), 
Berke  Breathed  of  “Bloom  County” 
(Washington  Post  Writers  Group), 
Johnny  Hart  of  “B.C.”  (News  Amer¬ 
ica  Syndicate),  Jeff  MacNelly  of 
“Shoe”  and  editorial  cartoons  (Tri¬ 
bune  Media  Services),  and  Mike  Pe¬ 
ters  of  “Mother  Goose  &  Grimm” 
(TMS)  and  editorial  cartoons  (UFS). 
Peters,  a  Washington  University 
alumnus,  helped  Meddick  when  the 
future  “Robotman”  cartoonist  was 
attending  WU. 


OFfTHE  LEASH 


Comic  panels  of 
uncurbed 
imagination 
from  UFS. 


For  rates  and  availability, 
call  Brad  Bushell 

V.P.  and  Salat  Managar 

at  1-800-221-4816 

(in  New  York  State,  212-092-3700). 


United  Feature  Syndicate 


Man  domesticates  The  Chicken  (centuries 
later,  eggs  were  found  to  be  edible). 


A  division  of  Urtitod  Modia 
A  Scripps  Howard  company 
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field’s  diet  chocolate  fudge  soda  in¬ 
stead  of  eating  chocolate  cake  or 
cookies.  Then,  in  the  nine  days  after 
the  column  appeared,  the  company 
sold  more  of  the  drink  than  it  did  in  all 
of  1984. 


“Some  people  go  into  journalism 
because  they  want  to  drive  corrupt 
public  officials  from  office,’’  said 
Greene,  whose  column  appears  in 
over  100  papers.  “Some  people  go 
into  journalism  because  they  want  to 


meet  the  most  wonderful  and  glamor¬ 
ous  men  and  women  in  the  country. 
Me?  I  forgot  why  I  went  into  joum^- 
ism.  But  somehow  I  never  quite  en¬ 
visioned  that  it  would  be  to  unwitting¬ 
ly  sell  a  lot  of  chocolate  soda  pop.’’ 


United  now  syndicating  Jimmy  Marguiies’  cartoons 


The  work  of  Houston  Post  editorial 
cartoonist  Jimmy  Marguiies  will  be 
distributed  by  United  Feature  Syndi¬ 
cate  beginning  March  25. 

Marguiies’  cartoons  have  appeared 
in  the  New  York  Times,  Washington 
Post,  Chicago  Tribune,  Los  Angeles 
Herald  Examiner,  Des  Moines  Regis¬ 
ter,  Tampa  Tribune,  U.S.  News  & 
World  Report,  National  Review,  and 
other  publications.  They  have  also 
been  featured  on  the  McNeil-Lehrer 
show. 

Bom  in  Brooklyn  in  1951,  Margu¬ 
iies  is  the  son  of  artists.  His  mother,  a 
watercolor  painter,  worked  as  a 
fashion  illustrator.  His  father  is  a 
graphic  artist  at  an  ad  agency,  as  well 
as  a  calligrapher  and  photographer. 

Marguiies  began  drawing  editorial 


The  Soviets  admire  AAorx. 


cartoons  at  Carnegie-Mellon  Uni¬ 
versity  in  Pittsburgh,  from  which  he 
received  a  degree  in  graphic  design. 
Upon  graduating  in  1973,  he  joined 
Rothco  Cartoons  of  Yonkers,  N.Y. 
Marguiies  later  free-lanced  for  the 
Bergen  County,  N.J.,  Record  and 


Jimmy  Marguiies 


worked  for  the  Journal  Newspapers, 
a  group  of  dailies  in  Maryland  and 
Virginia. 

The  cartoonist  has  received  awards 
from  such  organizations  as  the 
National  Newspaper  Association. 


Davis,  Parker,  Peters 
on  final  Reuben  slate 

The  three  nominees  for  this  year’s 
Reuben  Award  from  the  National 
Cartoonists  Society  are  Jim  Davis  of 
“Garfield”  (United  Feature  Syndi¬ 
cate),  Brant  Parker  of  “The  Wizard  of 
Id”  (News  America  Syndicate),  and 
Mike  Peters  of  “Mother  Goose  & 
Grimm”  (Tribune  Media  Services) 
and  editorial  cartoons  (United). 

The  winner  of  the  Reuben,  which 
honors  the  “Outstanding  Cartoonist 
of  the  Year,”  will  be  named  at  an 
April  29  dinner  in  New  York  City’s 
Plaza  Hotel.  Also  presented  that  night 
will  be  ten  Category  Awards.  The 
nominees  include: 

•  Dik  Browne  of  “Hagar  the  Horri¬ 
ble”  (King  Features  Syndicate),  Cathy 
Guisewite  of  “Cathy”  (Universal 
Press  Syndicate),  and  Fred  Lasswell 
of  “Barney  Google  and  Snuffy 
Smith”  (King)  for  best  humor  strip. 

•  Milt  Caniff  of  “Steve  Canyon” 
(King  and  News  America),  John  Cul¬ 
len  Murphy  of  “Prince  Valiant” 
(King),  and  Leonard  Starr  of 


lEETjy  ID€€IPANcriEiLII)|( 

Now'n’ogether  Again”...  For  the  First  Time! 

By  The  Walker  Brothers. 

Call  Larry  Olsen  to  get 
BETTY  BOOR  and 
FEUX  "together  again”  a 
in  your  comic  ^  Vv 
pages!  ^  ^ 

.  iX  -{r 
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“Annie”  (Tribune)  for  best  story 
strip. 

•  Walter  Frehm  of  “Ripley’s  Be- 
lieve-It-Or-Not”  (King),  Bob  Thaves 
of  “Frank  &  Ernest”  (Newspaper  En¬ 
terprise  Association),  and  Jack  Tippit 
of  “Amy”  (Cowles  Syndicate)  for  best 
syndicated  panel. 

•  Jim  Borgman  (King),  Pat 
Oliphant  (Universal),  and  Don  Wright 


(Tribune)  for  best  editorial  cartoons. 

•  Dick  Dugan  {Cleveland  Plain 
Dealer),  Bill  Gallo  (New  York  Daily 
News),  and  Murray  Olderman  (NEA) 
for  best  sports  cartoons. 

Awards  will  also  be  given  to  car¬ 
toonists  in  the  magazine  gag,  special 
feature,  comic  book,  animation,  and 
advertising  and  illustration  cate¬ 


gories. 

The  NCS’s  annual  Reuben  maga¬ 
zine — The  Cartoonist! — will  have  a 
“college”  theme.  This  reflects  the  de¬ 
cision  by  the  NCS  Board  of  Gov¬ 
ernors  and  Executive  Council  to 
approve  the  establishment  of  a 
permanent  archive  for  NCS  records 
in  Ohio  State  University’s  Library  of 
Communication  and  Graphic  Arts. 


Work  of  Boston  Globe  political  columnist  is  offered 


Political  columnist  David  Nyhan  of 
the  Boston  Globe  is  now  being  distrib¬ 
uted  twice-weekly  by  United  Feature 
Syndicate. 

He  has  taken  over  the  column  of 
Morton  Kondracke,  who  recently  be¬ 


came  Washington  bureau  chief  for 
Newsweek. 

Recent  Nyhan  columns  have  talked 
about  such  topics  as  President 
Reagan’s  economic  policies,  Amer¬ 
ican  military  expenditures,  and  the 
farm  crisis.  In  one  piece,  he  wrote: 


Fiction  Network  reaches  20-miiiion  miiestone 


The  Fiction  Network  now  syndi¬ 
cates  short  stories  and  novel  excerpts 
to  20  million  newspaper  readers, 
according  to  editor  Jay  Schaefer. 

Among  FN’s  clients  are  the  maga¬ 
zines  of  the  Washington  Post,  Boston 
Globe,  Detroit  News,  Detroit  Free 


Press,  Milwaukee  Journal,  Baltimore 
Sun,  and  Arizona  Republic. 

FN — based  at  P.O.  Box  5651,  San 
Francisco,  Calif.  94101 — syndicates 
new  fiction  by  nationally-known,  re¬ 
gionally-known,  and  previously  un¬ 
published  writers. 


“For  every  dollar  spent  worldwide  on 
family  planning  and  population  con¬ 
trol,  governments  spend  $600  on 
arms.  The  way  things  are  going,  we 
will  need  weapons  to  defend  our  land, 
food  and  water  against  billions  of  peo¬ 
ple,  many  yet  unborn,  who’ll  lack 
land,  food  and  water  of  their  own.” 

Born  in  Boston  in  1941,  Nyhan 
graduated  from  Harvard  in  1962.  He 
began  his  newspaper  career  in  1964  at 
the  Salem  (Mass.)  Evening  News, 
joined  Associated  Press  in  1966,  and 
came  to  the  Globe  in  1970. 

At  the  Globe,  Nyhan  has  been 
White  House  correspondent,  con¬ 
gressional  correspondent,  national 
reporter,  and  labor  writer. 


Look  indiatfs  new 
from  NEA! 


Ben 

Wattenberg 


The  columnist  who's  made  his 
reputation  revealing  the  real 
America  now  joins  the  NEA  service! 

Your  readers  may  know  him  as  the 
author  of  the  bestseller  The  Good 


News  Is  the  Bad  News  Is  Wrong. 
Or  they  may  be  Wattenberg  fans 
from  the  days  of  his  hit  PBS  tele¬ 
vision  series.  But  people  from  all 
over  respond  to  Wattenberg 
because  he,  more  than  any  other 
columnist,  writes  from  their 
perspective  about  what  is  right 
with  America. 

Ben  Wattenberg:  weekly  columns 
that  speak  to  —  and  from  — 
today's  America. 


Give  your  newspaper  the  NEA  advantage 

For  rates  and  availability  of  the  NEA  service,  call  Brad  Bushell,  vice  president  and  sales  manager, 
toll  free  at  1-800-221-4816  (in  New  York  state,  212-692-3700). 

■■■■■  Newspaper  Enterprise  Association 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


AUTOMOTIVE 


Car  Problems?  David  Hornblower 
answers  reader's  questions  in  his  popu¬ 
lar  Car  Care  Hotline  column.  For  sam¬ 
ples,  rates:  Box  8483,  Editor  &  Pub- 


BANNED  BOOKS  DISPLAY  BANNED! 
Protest  meeting  banned  by  librarians! 
E&P  has  not  covered  this  vitai  cen- 


TIMELY  NEWS,  features  and  columns 
on  health  and  medical  topics  for  a 
remarkably  low  price.  Columns  ready  to 
run  on  childrens'  health,  consumer 
drugs  and  healthful  travel,  dental  care 
and  fitness.  Weekly  package  of  6000 
plus  words.  Can  be  mailed  or  sent  elec¬ 
tronically.  AP  style.  Send  for  sample  or 
free  trial.  International  Medical  Tribune 
Syndicate,  600  New  Hampshire  Ave. 
NW,  Washington.  DC  20037. 


QARDENING 


Weekly  SURVIVAL  GARDENING  column 
new  intensive  environmental  approach. 
By  ecologist/biologist/Writer  Jonn  Free¬ 
man.  50  years  experience.  ECO  Fea¬ 
tures,  Box  69193,  W.  Hollywood,  CA 
90069,  (213)  274-0954. 


UFESTYLES 


"ALL  TOGETHER  NOW".  Brisk,  topical, 
fun.  Theme;  how  associations  and  clubs 
can  help  reader  find  information,  share 
interests,  more.  Weekly.  500  words. 
Cheshire  Company,  Box  2219,  West 
S^nngfield,  VA  22152.  (703)  425- 


"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S  13th,  Temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pa^.  Camera  ready.  Star  photos. 
Our  11th  year.  Cineman  Syndicate,  7 
Charles  Crxjrt,  Middletown  NY  10940; 
(914)  692-4572. 

_ TELEVISION _ 

GIVE  YOUR  PAPER  an  off-beat  weekly 
T.V.  column  by  a  media  junkie  who 
doesn't  pull  any  punches.  Write  M.D.K. 
Publishing,  Box  99,  Vandalia,  OH 
45377.  1 


FIRST  PERSON,  INTERNATIONAL 
ADVENTURES.  1000  words.  Weekly. 
For  samples,  rates  contact  Julie  Snyder, 
PO  Box  1 07 1 .  Soquel ,  CA  95073.  (408) 
429-8152. 


REAL  ESTATE 


HOUSE  CALLS-Sun-Times,  Houston 
Post,  The  Register.  Miami  Herald,  90 
others.  Lively,  lucid,  800-word  Q&A 
weekly  on  real  estate.  10th  year,  8 
national  awards.  Box  18447,  Rochester, 
NY  14618;  (716)  473-4973. 


PROPERTY  LINES-Consumer  oriented 
news,  advice  by  editor  of  top  California 
real  estate  journal  FREE  to  ^lifornia 
newspapers  (with  attribution).  For  sam¬ 
ples  write  first  tuesday.  Box  20068, 
Riverside,  CA  92516.  (714)686-8005. 


SPORTS  COLUMNS  for  your  weekly  or 
small  daily  are  now  offered  by  former 
Inside  Sp<^s  writer.  For  details  and  free 
sample,  write:  SportStyle,  101  Hurd 
Ave.,  Stratford,  CT  06497. 


METRO  EDITOR,  Marathoner  explores 
all  aspects  of  fitness  in  weekly  column. 
Box  8645,  Editor  &  Publisher. 


WEEKLY  SCIENCE  COLUMN  800  words 
plus  editorial  cartoon.  Concepts,  profiles 
precis,  reader  queries.  Relevant,  witty, 
painless.  3rd  year.  Samples:  lienee 
Swdicate,  PO  Box  5636,  Portland,  OR 
97228.  (503)  224-8338. 


Feature 

your  features  in 
Features  Available 


BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

TYPESETTING  CO.  for  sale  St.  Louis, 
MO  location,  well  established  accounts. 
Latest  equipment.  Staff  in  place. 
$228,000  gross.  Very  profitable. 
Reasonably  priced.  Outstanding  growth 
potential.  Call  (314)  664-7444. 

CONFIDENTIAL  PROFESSIONAL  SER¬ 
VICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  8225,  Savannah,  GA 

31412  (912)  236-1596. 

WEEKLY  NEWSPAPER  in  state  capital 
within  Zone  2  needs  investors  for  expan¬ 
sion.  Includes  printing  plant.  Reply  Box 
8460,  Editor  &  Publisher. 

EDWIN  0.  MEYER  ASSOCIATES 

Appraisers,  Brokers,  Consultants 

7200  Hermitage  Rd.,  Richmond,  VA 

23228 

Ed  0.  Meyer  (804)  266-1522 

NEWSPAPER  APPRAISERS 

Robin  R.  Lind  (804)  784-3713 

Frank  L.  Thomas  (919)  563-3365 

_  APPRAISALS  FOR  THE  WEST 

Rod  Whitesmith,  (206)  892-7196 

Box  4487,  Vancouver,  WA  98662 

Fournier  Media  Service  Inc. 
AppraisahBrokerageConsulting 

John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 

NEWSPAPER  APPRAISALS  for  estate 
plartning,  tax,  partnership,  loan,  depre- 

Office  (503)  389-3277 

sonal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 

JAMES  W.  HALL,  JR. 

Newspaper 

Sales,  Appraisals,  Consultations 

Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

NEWSPAPER  BROKERS 

(^Ob)  bbb-/iyH 

Above  Average 
PERFORMANCE 

SYD  S.  GOULD  &  COMPANY 

Rte  1,  Box  146,  Theodore,  AL  36582 
(205)  973-1653 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 

Over  550  Newspaper  Sales 

ROBERT  N.  BOLITHO 

PO  Box  7133,  Shawnee  Mission  KS 

66207.  Office:  (913)  381-8280 

BILL  MATTHEW  COMPANY  conducts  i 

professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights;  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

NEWSPAPER  BROKERS 

Over  300  Newspapers  Sold 

25  Years  of  Sen/ice 

W.  B.  GRIMES  &  CO. 

Brokers*Consultants*Appraisers 
James  A.  Martin  Associates 
Columbus  Office:  (614)  889-9747 

PO  Box  798,  Dublin  OH  43017 

Washington,  D.  C.  20005 
(202)  628-1133 

Pacific  NW  Newspaper  Associates 

Brokers«Consultants*Appraisers  ^ 

Daily  and  Weekly  Newspapers 

Box  4487,  Vancouver,  WA  98662 

James  A.  Martin  Associates 
Columbus  Office:  (614)  889-9747 

PO  Box  798,  Dublin  OH  43017 
Serving  the  USA 

SOUTHWESTERN  U.S.  NEWSPAPERS, 

$35K  to  $1.7  million.  Free  information. 

Bill  or  Ed  Berger,  ATN  Inc.,  1801  Ex¬ 
position  Blvd.,  Austin,  TX  78703,  (512) 
476-3950. 

CRIBB  MEDIA  SERVICE 

John  T.  Cribb,  Box  1220,  Townsend  MT 
59644;  (406)  266-4223. 

1  EDITOR  &  PUBLISHER 

11  West  19th  St. 

New  York,  N.Y.  10011 

ATTENTION  ADVERTISERS: 

Due  to  the  Easter  Holidays  our  office  will  be 
closed  Friday,  April  5.  Thank  you,  the  Classi¬ 
fied  Department. 
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ANNOUNCEMENTS 


NEWSPAPER  BROKERS  \ 


TO  BUY  OR  SELL 
A  MIDWEST  NEWSPAPER 
you  need 

ROY  HOLDING  &  ASSOCIATES 
•Brokers  'Appraisers 

PO  Box  212,  Galva,  IL  61434 
Office  Phone  309-932-2270 
Dave  Kramer  217-7B4-4736 
Roy  Holding  305-335-9082 

WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 

NEWSPAPER  CONSULTANTS 

Are  you  maximizing  your  NEWSPAPER 
SALES  AND  PROFITS?  Are  you  staffed 
properly?  Are  you  marketing  to  your  ful¬ 
lest  potential?  Are  your  costs  in  line?  Let 
me  help  you  answer  these  questions.  I 
have  20  +  years  of  “hands  on"  experi¬ 
ence  in  all  areas  of  newspaper  manage¬ 
ment.  Write  in  strict  confidence  to  Box 
8669,  Editor  &  Publisher. 

NEWSPAPERS  FOR  SALE 

ARIZONA  WEEKLY  community  tabloid, 
two  years  old,  circulation  25K,  sunny, 
booming  Phoenix  area.  Total  price 
$25,000.  (602)  843-1999  or  P.O.  Box 
6034,  Glendale,  AZ  85312. 

AWARD-WI N Nl NG  WEEKLY  in  beautiful 
Northern  California.  Excellent  news¬ 
paper;  great  life  style  for  the  owner,  unli- 
mited  potential.  1984  gross  about 
$150,000;  sales  price  $95,000.  Write 
Box  8609,  Editor  &  Publisher. 

COMMUNITY  NEWSPAPER  OPERA- 
TION  in  western  Restor  area.  Growth  in¬ 
come  $800,000  in  last  12  months.  In¬ 
cludes  great  growth  potential.  Write  Box 
8665,  Editor  &  Publisher. 

CAR  CRASH  makes  forced  quick  sale 
necessary.  Weekly  grossing  $150,000 
in  1983,  available  to  man  and  wife  team 
for  $1000  down,  owner  financed.  Fast 
action  needed.  ATN  Inc.,  Bill  Berger, 
1801  Exposition  Blvd.,  Austin,  T)(  i 
78703,  (512)  476-3950.  I 

_ i 

Do  you  live  in  a  1  newspaper  town?  Make  I 
big  money,  create  competition,  start  a 
weekly.  We  sold  our  paper.  We  have  all 
the  latest  equipment  for  sale.  Call  (419) 
332-8037. 

OHIO  SHOPPER  plus  TMC  delivery  sys- 
tem  (in  plastic  bags).  Gross  $260,000 
in  1984,  estimated  $400,000  in  '85. 
$250, OOO  firm.  Box  8603,  Editor  & 
Publisher. 

SO.  CALIFORNIA  20,000  twice  weekly, 
beautiful  college,  coastal  town.  Adjudi¬ 
cated,  major  accounts.  $380,000  gross 
1984.  One  x  gross,  terms.  Box  8660, 
Editor  &  Publisher. 

TIRED  OF  LIVING?  In  sub-zero  climate 
and  decadent  economic  area? 

THE  LAND  OF  PLEASANT  LIVING  beck¬ 
ons!  Move  to  prosperous-sunny  South¬ 
east. 

WE  HAVE  17  WEEKLIES  from  $75K  to 
million  and  half-  and  our  list  is  growing!  | 
TELL  US  YOUR  NEEDS  and  financial  I 
capabilities  and  all  three  of  us  will  go  to  i 
work  for  you!  I 

EDWIN  0.  MEYER  ASSOCIATES  i 

Appraisers,  Brokers,  Consultants  ; 

7200  Hermitage  Road,  Richmond,  VA  i 

Ed.  0.  Meyer...  (804)  266-1522  ; 

Robin  R.  Lind..  (804)  784-3713  ' 

Frank  L.  Thomas.(919)  563-3365 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


WELL-ESTABLISHED  MONTHLY-  , 
controlled  circulation  to  the  administra¬ 
tive  and  teaching  community  in  Illinois.  | 
15,000  circulation.  Operate  from  your  i 
home  or  as  add  ition  to  your  current  news-  i 
paper  operation.  Write  stating  interest  to  I 
Publisher,  PO  Box  766,  Lake  Forest,  IL 


WELL  ESTABLISHED  weekly  shopper 
grossing  $140,000  and  profitable.  Ex¬ 
cellent  potential  for  substantial  growth. 
Only  shopper  serving  Aspen,  Glenwood  I 
Springs  and  Vail,  Colorado  area.  Price  { 
includes  all  equipment  and  office  lease.  | 
Owner  will  carry  on  favorable  terms  with  | 
substantial  amount  down,  (303)  945- 1 
2445.  i 

- 1 

NEWSPAPERS  WANTED 

WELL  RESPECTED,  growing  Canadian 
daily  newspaper  with  cash  seeks  to 
purchase  smaller  newspapers  (5000- 
10,000  circulation).  Write  or  phone  i 
Arthur  Weeks,  Sterling  Newspapers, 
LTD,  PO  Box  10079,  Pacific  Center, 
Vancouver,  B.C.  V7Y1B6.  (604)  682- 
7755. 

PUBUCATIONS  WANTED  ! 

AWARD  WINNING  EDITOR  and  execu- ; 
tive  seek  general  magazine  or  weekly 
newspaper.  Advertising  revenue  area  of  I 
$400,000.  Prefer  mid-Atlantic  state.  I 
Write  Box  8596,  Editor  &  Publisher  ! 

EDUCATIONAL  | 

LEARN  TO  EDIT.  The  National  Copy  Edi- 1 
tors  School  at  the  University  of  Southern  i 
California  teaches  advanced  copy  edit- 1 
ing  and  headline  writing  by  correspond¬ 
ence.  Write  NCES,  DEPT.  Ill,  PO  Box 
1196,  Thousand  Oaks,  CA  91360.  I 

- 1 

MAGAZINE  OPPORTUNITY  j 

OPPORTUNITY  EXISTS  for  financier/ 
partner  for  a  soon-to-publish  monthly  re¬ 
gional  business  magazine  serving  a 
dynamic  and  growing  industrial/ 
agricultural/financial,  350,000  plus 
population  area,  single  ADI.  No  other 
regional  business  publication  serves 
area.  Excellent  staff  ready  to  go.  Reply  to 
Box  8672,  Editor  &  Publisher. 

PUBUCATIONS  AVAILABLE 

"HOW  TO  MAKE  $100,000  A  Year  pub¬ 
lishing  Newsletters."  Free  details.  Box 
34312,  Betheseda  MD  20817. 

“HOW  TO  SELL  MAGAZINE  ARTI- 
CLES.”  Sample  issue,  $3.00.  The 
FREELANCE  FORUM,  PO  Box  35,  De-, 
Imar,  NY  12054.  i 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


BUILD  AND  HOLD  C'RCULATION  AND 
DEVELOP  ALL  RELATED  FUNCTIONS 
From  carrier  to  mail,  from  phone  and 
crew  solicitations  to  stop  savings  prog¬ 
rams,  voluntary  payment  and  other  con¬ 
version  programs.  Promotion,  single 
copy  sales,  MBO  and  financial  manage¬ 
ment,  as  well  as  personnel  development, 
specialized  training,  and  more.  Hands 
on  consultation  from  an  internationally 
reown  expert.  KEVIN  S.  PAPPERT,  Cir¬ 
culation  Consultant  for  Newspapers; 
(313)  683-2963. 

VERIFY  100%  of  your  starts  to  assure 
quality  of  order,  proper  delivery  and 
complete  customer  satisfaction.  Stop 
Saver,  Carrier  Recruitment  and  Renten- 
tion  Programs  also  receiving  national 
attention.  Let  us  show  you  why  we  cur¬ 
rently  have  83  successful  projects 
underway.  For  information  call  or  write 
BobBensman,Ver-A-FastCorp.,  11315 
Edgewater  Drive,  Cleveland,  OH  44102, 
(216)  651-2000. 


Non-heat  set  web  printer  wishes  to  be¬ 
come  part  of  national  printing  network. 
Contact  Mr.  K.  Lesnar  1-800-843- 
6805. 

TYPESETTING  SERVICES 

TYPESETTING,  layout,  black  and  white 
camera  work  and  four  color  separation. 
Quick  turn  around.  Contact  Dale  at 
(605)  339-2383. 

CONSULTANTS 

M&S  Canadian  Web  Consultants.  Pro¬ 
fessionals  in  Web  pressroom  equipment 
and  personnel  evaulation.  Maintenance 
and  training  program,  installations  and 
repairs.  Phone  (705)  673-6607. 


I  EQUIPMENT  &  SUPPLIES 


i  COMPUTERS 


FOR  SALE 

New  twin  star  washout  unit  NAPP  system 
fortwin  star  plate  processor.  Never  used. 
For  more  details  calls  Best  Publishing 
Co.,(213)  548-4545. 

COMPUTER  SOFTWARE 

ADmanager 

New  -  for  the  small  weekly: 

Apple  lie,  3(X)  accounts,  $1500 
ADmanager  is  a  newspaper  advertising 
scheduling,  billing,  and  sales  reporting 
software  system  for  microcomputers.  It 
runs  on  Apple,  IBM,  and  CP/M.  Com¬ 
plete  hardware/software  package  avail- 
!  able.  Writeorcallforbrochureand report 
!  package.  Sunlight  Software,  PO  Box 
;  100,  ForesNille,CA  95436;  (707)  887- 
I  7141. 

I  PROBLEM  WITH  your  billing?  Our  pub- 
I  lisher  developed  packages  will  fit  easily 
I  into  your  office.  Single  or  multi-zone  ver- 
!  sions  available  for  the  IBM  PC  or  TANDY 
I  microcomputers.  Our  BASIC-4(X)  starter 
I  system  costs  under  $6000.  This  in- 
;  eludes  the  computer,  printer  and  billing 
i  software  for  up  to  4(X)  customers.  Call  or 
,  write  to  Jim  Sutton  or  Steve  Kuckuk, 

I  Publisher  Control  Systems,  223  W  5th, 
!  Shawano  Wl  54166;  (715)  526-6547. 


TWO  TWICE  MONTHLY  controlled  cir- 1 
culation  newspapers,  one  suburban,  one  ; 
business,  in  major  Texas  metro  area. ! 
573K  buys  both  plus  real  estate,  owner ! 
financing.  ATN,  Inc.,  Bill  or  Ed  Berger,  I 
1801  Exposition  Blvd.,  Austin,  TX 
78703,  (512)  476-3950.  ' 

EDITOR  &  PUBLISHER  for  March 


INDUSTRY  I 
SERVICES  I 

CIRCULATION  SERVICES 

ATTENTION  CIRCULATION  EXECU¬ 
TIVES  FACT:  Every  newspaper  our  com¬ 
pany  worked  for  in  1983  AND  1984 
showed  an  increase  in  paid  circulation! 
Not  a  bad  record.  Join  the  list  of  winners 
and  get  in  on  the  increase.  Use:  Dan 
Campbell  and  Associates,  the  telephone 
sales  specialists.  Write  or  call,  you'll  be 
glad  you  did.  3864  Center  Road,  Bruns¬ 
wick,  Ohio  44212  (216)  225-7440. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 

23,  1985 


EQUIPMENT 
8l  supplies 

CAMERA  i  DARKROOM 

SQUeeze  Lenses  for  SAU/TAB,  fixed  low 
%  shrink  or  2  to  25%  computer-aided 
variable  for  quick  and  easy  dimension 
control.  Also  REPAIRING  and  OPTIMIZ¬ 
ING  of  process  camera  lenses.  Herb 
Carlbom  at  CK  Optical,  PO  Box  1067, 
Redondo  Beach,  (5a  90278.  (213)  372- 
0372 

CIRCULATION  SOFTWARE 

CIRCULATION  $1395.  Address  labels, 
subscription  postcard  billing,  PO  statis- 
tics;  paid/free/total-market/ 
combinations.  IBM  compatible; 
TRS80III,  4,  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO  Sys¬ 
tems,  Inc.,  PO  Box  68,  Gridley,  CA 
95948.(916)846-3661. 

_ COMPUTERS _ 

EDITORIAL  FRONT-END  (Sll  system 
44)  equipment. 

2-128K  CPU  main  frames,  mass  mem¬ 
ory,  large  disk  adapter. 

6-GA  440  /  460  IPU’s. 

4-multiplexors  for  extended  I/O. 
Miscellaneous  internal  adapters  and  I/O 
cards.  All  in  excellent  condition.  For  de¬ 
tails  call  Dale  Berry  at  (602)  271-8114, 
The  Arizona  Republic/Phoenix  Gazette. 

E&P 

CLASSIFIEDS 

212-675-4380 


i  Display  ad  scheduling  and  billing. 

:  Classified  ad  typesetting  and  billing 
!  Circulation  management. 

Typesetting  interface  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys- 
.  terns.  IBM,  DEC  and  most  other  micro¬ 
computers.  Demo  disks  available.  Free 
•  brochures  and  sample  reports.  Pacific 
:  Sun  Computer  Systems,  Box  5553,  Mill 
:  I  Valley,  CA  94942;  (415)  383-4500. 

i  i  TSS/  80 

I  Typesetting  Front  End  System 

I  •  Powerful,  easy  to  use  Text  Editor 
i  •  Flexible,  user-definable  typesetter 
i  code  system 

;  •  Supports  multiple  ^pesetters 
i  •  Wire  capture  -  stories  accessible  by 
;  priori^,  category,  key-word 

•  Classified  Advertising 

•  Remote  bureau  support 

■  I  •TSS/80isavailableformostCP/Mand 
MS-DOS  computsr  systems 
■ !  •  TSS/  80  is  available  on  a  fault-tolerant 
r  multi-user,  multiprocessor  shared-file 
I  system  suporting  up  to  50  users  and  8 
)  typesetters 

•  TSS/  80  Bureau  System 

) 

,  Electric  Knowledge,  Inc. 

PO  Box  9033 

Charlottesville,  VA  22906-9033 
(804)  971-9747 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler-Hammer,  I,  II,  III  stackers 
Baldwin  Count-O-Veyors  106’s 
Truck  Loaders 
Sheridan  48P 
45°  and  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
5  feeder  heads  and  one  main 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


FOR  SALE:  Chesire  Labeling  Machines 
to  handle  North/South  labels  or  Compu¬ 
ter  Printouts,  Multi  Wide  Labels.  Sav¬ 
ings  in  the  thousands.  In  New  York  tele¬ 
phone  (516)  667-0200;  outside  New 
York  1-800-645-5240. 


EQUIPMENT  <•  SUPPLIES 


2  Ferag  bottom  wrappers 
2  Ferag  burKlIe  storage  units 
2  Ferag  center  chain  conveyors 
2  Jampol  roller  top  conveyors  with  apron 
2  90°  curb  conveyors 
2  Ferag  outbeat  conveyors 
Available  in  1985.  Call  Bill  Owen  or 
Paul  Rollins),  Fayetteville  NC  Observer- 
Times.  (919)  323-0610  or  323-4848. 

GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  noachines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-01%. 

KANSA  320  inserting  machine;  model 
401-1;  4  pockets  with  quarter-fold  kit; 
inserts  up  to  10,0(X)  per  hour.  Was  re¬ 
built  at  factory  last  year.  Contact;  Jay 
Treadway,  Faribault  Daily  News,  514 
Central  Avenue,  Faribault,  MN.  Phone 
(507)  344-4383.  Asking  price: 
$27,500. 

•  24-P.  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed  pro¬ 
duction;  refurbished  and  installed  in 
your  plant;  training  program  included. 

•  FOR  SALE;  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•  WANTED  TO  BUY:  48-P  and  72-P  late- 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


REMANUFACTURED  Sheridan  72P, 
48P  and  24P  Inserters. 
Remanufactured  Sheridan  MS  &  HH 
hoppers. 

NEW  Folded  Edge  First  Delivery  System 
for  Sheridan  Inserters. 

Muller  227  and  227E  Inserters. 

Muller  231  Counter  Stackers. 

Sta  Hi  251  and  257  &>unter  Stackers. 
Sta  Hi  Telescopic  Truck  Loaders. 

Cutler  Hammer  Conveyor,  Bottom  Wraps 
3n{j  Pdccrs 

Signode  ML2EE  and  MLN2A  Tying 
Machines. 

Hall  Monitor  Counter  Stackers  and  com¬ 
plete  line  of  New  Hall  Mailroom  equip¬ 
ment. 

All  remanufactured  equipment  is  factory 
guaranteed  with  one  year  warranty. 
Mechanical  installation  services  also 
provided. 

WANTED  TO  BUY:  MAILROOM  EQUIP¬ 
MENT  AND  COMPLETE  MAILROOM 
SYSTEMS. 

GRAPHIC  MANAGEMENTS 
ASSOCIATES,  INC. 
Newspaper  Mailroom  Systems  Division 
11  Main  Street 

Southboro,  MA  01772  (617)  481-8562 


_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


COmPUTER  TERMINALS 

USED  COMPUTER  TERMINALS:  Harris 
#1000  and  1020  -  3  each.  Also  spare 
parts.  Best  offer  (913)  381-1010  x82, 
Marilyn. 


PHOTOTYPESETTING 

AM,  CG  TYPESETTERS:  Buy,  Sell,  Rent 
$l50  month  and  up.  Brokerage  10%. 
30  day  warranty.  Weber  (216)  729- 
2858. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESEUING  \ 


AM  6400  DIGITIZED,  Preview,  TC,. 
256K,  Rules  Plus,  RMFL,  512K  RAM, 
766D  Proc.,  166  Fonts  Plus  34  from  AM 
Stock,  2^rs,  PM  A,  $32,500.  BOB 
WEBER  (216)  831-0480. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600  I 
(614)  846-7025 


2  Comugraphics  2961s  and  2-4961  TL 
models,  2  comugraphics  KDTs  available 
immediately.  Wire  stripper.  Spare  parts. 
Singer  perforator,  IBM  Composer, 
Addressograph,  Graphotypes.  Best 
offer.  Jerry  Clark,  (703)  862-4139. 

CG  PERMAKWIK  RC  PROCESSOR, 
NEW,  $2695; 

CG  COMPUKWIK  I  PROC.  RECON¬ 
DITIONED,  $600; 

Log  E  17  RC  PROCESSOR,  Mint, 
Bob  Weber  (216)  831-0480 


CG  DISPUY  COMPOSITION  SYSTEM, 
complete  with  Videosetter,  U.C.  With 
Preview,  Controller,  $15,000; 
UNISETTER  HR,  $6500. 

Bob  Weber  (216)  831-0480 

COMP  II,  6-24  Pts,  Supported,  RC-Proc, 
24  Strips,  $1800; 

CG  7200  I  HEADLINER,  14-72  PT, 
VDU,  Pica  Counter,  14  Strips,  Kwik 
Proc.,  $2750. 

Bob  Weber  (216)  831-0480 


COMPUGRAPHIC IV  TG  B  complete  with 
Compuqwik  II  processor  and  6  fonts. 
(904)  324-2810. 

EDITWRITER  PREVIEW,  Mint,  $3750; 
VIDEOSETTER  PREVIEW,  $2750; 

CG  EDITWRITER  ICI,  $1750 
CG  1400  Z-Processor,  Reconditioned, 
$1000. 

Bob  Weber  (216)  831-0480. 

FOR  SALE 

1- Compuscan  Alpha  Scanner 

2-  Mark  II  Photon  Typesetters 
2-2961  Compugraphic  Typesetters 

1- 4961  Twin  Lens  CG  Typesetter 

2- CG  Autotape  Direct  Entry  perf. 

6-IBM  Selectric  Typewriters 

Call  (215)  536-6620,  Mr.  Harryn. 

FOR  SALE  FOR  RIGHT  OFFER 
Scanner  ECRM  5300L.  $4,500.00  or 
best  offer.  Four  years  old  but  never  used 
in  production.  (212)  219-3100. 

FOR  SALE:  Advantage  I,  II  or  III. 
Complete  with  proper  cables  and  drivers 
for  your  typesetting  unit.  Like  new.  In¬ 
land  Pinting  Equipment,  Inc.  (800) 
255-6746. 

FOR  SALE;  Editwriter  770011  Low 
Range. 

Excellent.  Warranted.  Immediate  deliv¬ 
ery.  Inland  Printing  Equipment,  Inc., 
(800)  255-6746. 

HASTECK  42, 10  Meg  HD,  4  Terminals, 
Preview,  Micro  5  Interface,  $22,500; 
VIDEOSETTER  UNIVERSAL  With  DCS 
(k)ntroller,  $12,000. 

BOB  WEBER  (216)  831-0480 

KENRO  241  MARK  II  VERTICAL 
CAMERA  20X24,  $2250; 

3M  MR404  PYROFAX  PLATEMAKER,  4 
Vi  years,  $30,000; 

3M  MR412  CAMERA/PLATEMAKER, 
$4250. 

Bob  Weber  (216)  831-0480. 


R  ECONDITION  ED  M  DT  350's  with  com¬ 
munications  or  format  option  Warranty. 
$3450.  Graphic  Systems  Exchange 
(716)  385-3627. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


LIQUIDATION 

CG  7500  Editwriter  HR,  rev  D  1  disc 
drive  2  strips,  serial  no.  847 1 .  Excellent 
condition.  $7,500.00  or  best  offer.  Also  | 
first  Main  AX  series  interface  with  per- 1 
sonal  computer.  $1,200.00  or  best 
offer.  (214)  526-5860. 

NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 

Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least” 
7%  Selling  (Commission... 

Financing  Available 
All  Equipment  Guaranteed  I 
(216)  562-3750 

RECONDITIONED  CG  7200  with  pica 
and  character  display,  6  strips.  $3550. 
Graphic  Systems  Exchange  (7l6)  385- 

RECONDITIONED  CompIV-B.  HR  or  LR. 
30  day  parts  warranty.  Type  library  in¬ 
cluded.  Price  $6850.  Graphic  Systems 
Exchange  (716)  385-3027. 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


UPGRADING  EQUIPMENT  -  Need  to  sell 
one  (Compugraphic  7200,  excellent  con¬ 
dition,  with  28  varied  strips,  spare  parts 
kits,  plus  older  7200  for  parts,  $2975. 
Also  have  one  Compuwriter,  fair  to  good 
condition,  with  10  strips,  gears,  plugs, 
plus  older  Compuwriter  for  parts, 
$1445.  Can  arrange  delivery.  (919) 
368-2222. 

USED  TYPESETTING  EQUIPMENT:  Itek 
parts  for  Mark  I  and  III.  Used  phototype¬ 
setting  processor.  Used  only  8  months. 
Generator  pump  assembly.  Mohr  Dryer. 
Best  offer  (913)  381-1010  x82, 
Marilyn. 


EQUIPMENT  A  SUPPLIES 


VIDEOSETTER  FONTS;  your  choice 
from  Library  of  90  for  $25()  each.  ALSO 
UNISETTER  STRIPS  Including  Width 
Card,  $100  each  +  $15  per  ITC  Track 
and  Related  U.C.  OUTPUT  CARDS  at 
$50  each.  (Call  for  other  fonts.  BOB  WE¬ 
BER  (216)  831-0480. 


Classifieds 
you  can 
bet  on  them 


Goss  metro,  4  units,  half  deck 
Urbanite  1000,  9  units 
Urbanite  1000,  5  units,  3  color 
Urbanite,  7  units 
Urbanite  22"  cutoff,  7  units 
Urbanite  units,  3  colors,  folders 
SC  Community,  10  units  (2  stacked) 
SC  Community,  9  units,  UOP 
SC/Community  units  and  folders 
Harris  1650,  6  units 
845,  5  units,  1979 
845,  4  units  half  and  quarter 
V15D,  8unitsJFL5,  1983 
News  King,  6  units,  upper  former 


ONE  CORP/Atlanta,  GA 
(404)  458-9351  Telex  700563 


COMMUNITY  PRESSES 
Goss  Community  S/C,  6  units  plus  tri- 
colorunit,  S/C  folder,  only  1  (6  years  old. 
Mintcondition. 

Goss  (CommuniW  S/C,  6  units  plus  tri¬ 
color  unit,  S/C  folder  never  used.  MFG 
1984. 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex;  130326 

5  unit  Econo  Web  offset  rotary  press 
(1974).  Health  forces  sale.  $45M  (209) 
%6-3888. 

GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISUND  WA  98292 
(206)  387-0097 


Goss  Metro,  4  units,  I  half  deck 
Urbanite,  7  units 
Urbanite  1000,  5  units,  3-color 
Urbanite  add-on  units,  3-color  units 
Urbanite  and  SU  folders 
SSC  Community,  9  units  ROP 
SC  Community,  4  units,  1979 
SC  Communi^,  7  units,  1971-75 
SC  and  Community  units  and  folders 
Harris  1650,  6  units  1974 
845,  5  units 

845,  add-on  units,  folders 
V25  add-on  units  and  folders 
V15A,  4  units,  1977 
V15A,  5  units,  1971-75 
News  King,  2  units,  1971 

ONE  CORP/Atlanta  GA 
(404)  458-9351  Telex  700563 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary’s 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands,  drives 

and  accessories 

Harris  1650  Add-on  unit 

Harris  1650  6  unit  press 

Harris  845  4  units,  folder 

Harris  845  8  units,  2  folders,  ovens 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives. 

Harris  V25  upper  balloon  former 

KING 

1  Colorking  unit  1969 
KJ-6  folders  1980 

4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

5  Unit  Wood  Lithoflex  Offset  22-% 
cutoff  with  2:1  folder  &  R.T.O.'s 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialties  3  Web  Angle  Bar  Nest 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


Goss  Community  4  units  1978  running 
circumferential  all  units,  S/C  folder. 
IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Authorized  Signature- 
Copy — 


Assign  a  tx}x  number  and  mail  responses  daily. 

Run  ad - Weeks _ ^Till  Forbidden. 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 

Mall  to:  Editor  &  Publisher,  11  West  19th  Street,  New  York  NY  10011. 


TO  AVOID  CONFUSION .... 

Please  return  the  yellow  copy  of 
your  Invoice  with  payment  and 
refer  to  the  Invoice  number  in  all 
correspondence  about  your  classi¬ 
fied  ad. 

Thank  you, 

E&P  Classified  Department 


THE  INDUSTRY’S 
MEETING  PLACE.  .  . 

When  you  need  to  reach  newspaper  people,  you  can 
meet  all  the  people  you  want  to  meet— 

Buyers,  sellers,  employers,  job-seekers,  and  more, 
in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 

For  rates  and  info:  (212)  675-4380 


ITS  A  CLASSIFIED  SECRET! 

We'll  never  reveal  the  identity  of  an  E&P  box  holder. 
However,  if  you  don’t  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  holder.  Attach  a  note  listing 
newspapers,  groups  or  companies  you  don’t  want  the 
reply  to  reach;  put  the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. 


CLASSIFIED  ADVERTISING  RATES 


line  AOS 

1  week  — $4  95  per  line 

2  weeks— $4  45  per  line,  per  issue 

3  weeks— $3  75  per  tine,  per  issue 

4  weeks— $300  per  line  per  issue 
Add  $5  00  per  insertion  for  box  servtce 
count  as  an  additional  line  in  copy 


Effective  January  1,  1985 

POSITIONS  WANTED 
1  week  — $3  30  per  Ime 

issue  2  weeks— $2  75  per  Ime  per  issue 

issue  3  weeks— $2  40  per  hne  per  issue 

issue  4  weeks— $2  20  per  Ime  per  issue 


Add  $3-50  per  msertmn  for  box  service, 
count  as  an  additional  hne  in  copy 


Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations) 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 
for  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19lh  Street.  NY.  NY  10011.  (212)  675-4380. 
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EQUIPIIEWT  4  SUPPUES 
_ PRESSES 


EQUIPMENT  a.  SUPPLIES 
_ PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


HELP  WANTED 
ACADEMIC 


Used  34  nllon  Baldwin  circulators,  dual 
motors  $450.00  each. 

Urbanite  double  film-plate  punch  with 
vacuum  frame  and  double  plate  bender 
with  pans  $6,000. 

Mid-America  Graphics,  (816)  763- 

1001. 


GOSS  METRO  UNITS 

Four  Metro  Units  available 
individually  as  unit  addi¬ 
tions,  or  as  a  package  with 
double  2:1  folder.  22 Vi" 
cutoff,  either  55”  of  56"  web 
width  (at  your  option).  Each 
unit  is  complete  with  pump 
and  rail  inUng  system,  su^ 
structure,  RTF  and  unit 
drive... arnmged  for  60,000 
pph  running  speed.  Avail¬ 
able  immediately. 

Ken  Knioeley,  Production 
Director,  Charleston  WV 
Newspapers:  (304)  348- 
5118. 


HOE  PRESS  UNITS 

—  Seven  Color  Convertible 
Units,  Serial  No.  Web  3195,  one 
single  32  folder,  three  left  hand 
color  cylinders,  complete  with 
RTP,  Drive  and  Pump/Rail  sys¬ 
tem. 

—  Eight  Colormatic  Units,  Serial 
No.  Web  3252,  one  single  32 
folder,  four  left  hand  color 
cylinders,  complete  with  RTP, 
Drive  and  Pump/Rail  systems. 

—  Three  Color  Convertible 
Units,  Web  No.  3180,  one  double 
32  folder. 

—  Four  Color  Convertible  Units, 
Web  3080,  Misc.  equipment. 

All  units  are  23  9/16”  cutoff,  15 
inch  diameter  cylinders.  Prefer  to 
sell  each  web  number  as  a  pack¬ 
age.  Professional  survey  availa¬ 
ble.  Now  in  storage.  Available 
immediately. 

Contact:  Fred  Fuller,  Production 
Director,  Tampa  Tribune,  P.O. 
Box  191,  Tampa,  FL.  33601. 
Telephone  813-272-7875. _ 


NEWSPAPER  PEOPLE 
TRUST 

E&P  CLASSIFIED 
ADVERTISING 


BRAND  NEW  PRINTING  UNITS 
FOR 

Urbaniw— Coimnunity-SuburbMi 
Pro*  Linw 

Floor  Mountad  &  Stacked  Unitt 
Roll  Stands 

Priced  Well  Below  the  OEM  and 
competitive  with  used  equipment 
These  Horizon  units  are  compat- 
able  with  your  existing  Goss 
equipment 

Call  Toll  Fraa  for  Mora  Info.  .  . 

1-800-323-7683 
DEV  INDUSTRIES.  INC. 


1970-71  Goss Community6units upper  | 
former  and  quarter  folder  50  horse¬ 
power  drive  motor. 

1979  Harris  V-15  6  units  upper  former  I 
and  quarter  folder  50  horse-power  drive  I 
motor. 

Both  in  excellent  condition.  Call  the 
Star- Beacon 
(216)  998-2323 
Ask  for  Nick  Lebra 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

6  units  Daily  Kins  with  KJ6  folder 
Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.P.T.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  Vz". 

Complete  6  units  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  Vz  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

(j^  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  ypu  need 
for  your  pressroom  or  mailroom 
We  do  machineiy  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


HARRIS 

845,  4-8  units,  1973,  1979. 

V-22,  4  units,  1970. 

V-15A,  6-4  units,  1970. 

GOSS 

Community  SC,  2  units  (add-on). 
Community  SSC,  3  units  with  folder, 
1982. 

KING 

Colorking,  1  unit  (add-on). 

Newsking,  3  units,  5  units. 
BELL-CAMP  INCORPORATED 
465  Blvd.  -  PO  Box  97 
Elmwood  Park.  NJ  07407 
201-796-8442  Telex:  130326 


HARRIS  V-115A,  3  units,  JF7  Folder 
with  Cross  Perf  modified  to  Vt  fold  down 
to  24  W  web 

Goss  Suburban  -  4  units  Folder  &  Roll- 
stands 

Color  King  -2  units  with  KJ6  folder  & 
double  parrallel 

2  Wood  Single  Width  Reels  and  Pasters. 
Can  hook  up  to  any  press 
2  Signode  Strappers 
Ink  Pumps  -  Grayco  &  Lincoln 
2  Electric  4,000  lb.  lifts  with  air  clamps 
designed  to  load  or  unload  rail  cars,  or 
stack  rolls  against  each  other  with  no 
damage 

NuArc  30x40  Ultra  Plus  Non-Stop  Plate 
Burner 

40  h.p.  Fincore  Controller  &  Motor 
All  equipment  ready  for  immediate  ship¬ 
ment  &  can  be  seen  in  our  warehouse  at: 
WESCO  GRAPHICS,  INC. 

845  Commercial  St. 

San  Jose,  CA  95112 
(408)  289-1400 


Editor 

& 

Publisher 

Classifieds 

212-675-4380 


2  unit  News  King,  KJ  4  folder  -  1964 

3  unit  Harris  V-15A,  JF7  folder  -  1971 

4  unit  V-15A,  JF7  folder,  exceptional 
press  - 1975 

4  unit  Cottrell  Vanguard 

5  unit/2  folder  SC  - 1972 

Full  line  of  folders.  King  KJ4  and  KJ6's 
HarrisJF7,  Goss;  Community,  Suburban 
and  Urbanite  ‘/i  &  Vs  page 
4  Wood  2-arm  auto  splicers 
2  Gregg  Imprinters,  Martin  infeeds 
Counter  stackers,  Count-O-Veyors 

Offered  exclusively  by: 

INLAND  NEWSPAPER  MACHINERY 
CORP. 

105th  &  Santa  Fe  Dr. 

PO  8ox  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


MODEL  R-3100  Rapicom  Facsimile 
Transceiver  $3500  or  best  offer.  Call 
Mac  Daley  at  (615)  521-8107  for  more 
information. 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  (jail  collect  Herb  (201)  289-7900.  | 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 


Cross-head  perforator  for  Goss  SC  Folder 
and  platform  for  custom  3  knife  trimmer. 
Mr.  K.  Lesnar  (605)  339-3633. 


GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 


4,  5  or  6  unit  Goss  Suburban  Community 
or  News  King  press  wanted.  Complete 
with  folder  up  to  6  unit  capacity.  Reply 
Box  8576. 


IDAB  440  or  Hall  Monitor  counter  stack¬ 
er.  Must  be  in  good  operating  condition. 
Reply  to  Box  8514,  Editor  &  Publisher. 


MS  or  HH  hopper  for  Sheridan  inserter. 
Reply  to  Box  8490,  Editor  &  Publisher. 


SHERIDAN  48P  or  72P  Inserter,  inoper- 
ational  condition.  Reply  Box  6777,  Edi- 

tor  &  Publisher. _ 

WANTED  Electrons  hot  metal  typeset¬ 
ting  machines-straight  matter.  George 
K.(609)  482-2300,  (609)  346-3228. 


WANTED  TO  BUY 


Phototypesetting  Equipment 


GRqpH-X 


1106  Hanover  Ave. 
Allentown.  PA  10103 
215  439-1942 


HELP 

WANTED.  .  . 


ACADEMIC 


CURRICULUM  DIRECTOR.  Public  Rela¬ 
tions  required.  Broadcast  or  Photo¬ 
journalism  desirable.  PhD  and  profes¬ 
sional  experience  preferred.  Rank  and 
salary  competitive,  depending  upon 
qualifications.  Tenure  track.  Starts  Au- 

f>ust  26;  deadline  June  30  or  when  fil¬ 
ed.  Send  resume,  university  transcripts, 
examples  of  work  and  three  references 
tO: 

Dr.  William  Rambin,  Head 
Department  of  Communication  Arts 
Northeast  Louisiana  University 
Monroe,  Louisiana  71209 
NLU  is  an  equal  opportunity/affirmative 
action  employer. 


ASSISTANT  PROFESSOR  OF  JOUR¬ 
NALISM,  tenure  track,  sought  for  new, 
vigorous  Department  of  Communication 
Studies  to  begin  9/1/85.  Primary 
duties  include  teaching  print  journalism 
courses,  including  media  law/ethics. 
Accordingly,  the  ideal  candidate  will 
have  solid,  recent  journalism  experience 
and  should  have  a  broad  appreciation  for 
communication  as  it  applies  to  a  depart¬ 
ment  ottering  concentrations  in  com¬ 
munication,  journalism  and  radio/ 
television.  With  this  in  mind,  interest  in 
teaching  mass  media,  theory,  research 
or  other  related  courses  is  desirable.  We 
place  a  heavy  emphasis  on  advisement 
and  interaction  with  students,  as  well  as 
on  department  and  college-wide  parti¬ 
cipation.  We  offer  a  highly  competitive 
salary,  potential  for  personal  and  profes¬ 
sional  growth,  and  a  collegial  faculty.  In 
turn,  we  would  prefer  a  Ph.D.,  college 
teaching  experience  and  research  in¬ 
terests.  The  State  University  of  New  York 
College  at  Cortland  is  located  in  upstate 
New  York,  is  close  to  the  Finger  Lakes 
and  offers  a  variety  of  year-round  re¬ 
creational  activities.  The  college  is  an 
affirmative  action,  equal  opportunity 
employer  and  especially  encourages  ap¬ 
plications  from  women  and  minorities. 
Applicants  should,  by  April  25,  send  let¬ 
ter  of  application  and  resume  and 
arrange  for  three  letters  of  recommenda¬ 
tion  to  be  sent  to  Robert  C.  Kochersber- 
ger  Jr.,  chair.  Journalism  Search  Com¬ 
mittee,  SUNY  Cortland,  PO  Box  2000, 
Cortland,  NY  13045. 


JOURNALISM-SPORTS  INFORMATION 
FACULTY  POSITION  USC’s  School  of 
Journalism  an  unique  sports  information 
program  invites  applications  for  a  joint 
tenure-track  teaching  appointment.  Ap¬ 
plicants  should  be  qualified  to  partici¬ 
pate  in  both  disciplines,  and  should  de¬ 
monstrate  special  concern  for  sports  as 
an  element  in  society.  The  position  re¬ 
quires  significant  professional  experi¬ 
ence  combined  with  the  ability  to  partici¬ 
pate  in  reseach  leading  to  publication  in 
scholarly  and  professional  journals. 
Rank  and  salary  commensurate  with 
qualifications.  Send  letter  of  application 
and  resume  to:  Bruce  Nelson,  Director, 
School  of  Journalism,  Universty  of 
Southern  California,  Los  Angeles,  CA 
90089-1695.  Application  must  be  re¬ 
ceived  by  April  15, 1985.  An  affirmative 
action,  equal  opportunity  employer. 
Women  and  ethnic  minorities  are  parti¬ 
cularly  encouraged  to  apply. 


NEWS-EDITORIAL:  Professor  to  teach 
undergraduate  and  graduate  courses  in 
reporting,  copyediting  and  another  area, 
such  as  law.  Ph.D.  preferred,  master's 
and  extensive  professional  experience 
required.  Must  expect  to  be  involved  in 
service  and  research  activities.  Begin 
fall,  1985.  Salary  and  rank  open.  Send 
resume,  references,  exhibits  by  April  15, 
1985  to  Search  Committee,  College  of 
Journalism,  University  of  South  Caroli¬ 
na,  Columbia,  SC  29208.  An  Equal 
Opportunity/Affirmative  Action  Em¬ 
ployer. 


SOUTH  DAKOTA  STATE  UNIVERSITY  is 
seeking  an  assistant  or  associate  profes¬ 
sor  who  wi  1 1  serve  as  d  i  rector  of  the  South 
Dakota  High  School  Press  Association 
and  will  teach  in  an  academic  area.  The 
high  school  press  program  includes  con¬ 
vention,  summer  workshops,  newsletter 
and  contests.  Teaching  may  be  in  public 
relation,  news  editorial  or  advertising. 
Tenure  track.  Salary  and  rank  negoti¬ 
able.  Begins  August  17,  1985.  Ph.D. 
preferred.  Master's  required.  Scholastic 
journalism  and  professional  journalism 
experience  desirable.  Accredited  de¬ 
partment.  Write:  Richard  W.  Lee,  Head, 
Department  of  Journalism,  SDSU,  Box 
2235,  Brookings,  SD  57007-0596. 
Deadline  April  22,  or  until  filled.  SDSU 
is  an  equal  opportunity/affirmative  ac¬ 
tion  employer. 
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EDITOR  &  PUBLISHER  for  March  23,  1985 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISINQ 


PEPPERDINE  UNIVERSITY 
3  POSITIONS 

(1)  Public  Relations/Journalism,  (2) 
Advertising,  and  (3)  Broadcasting.  Pri¬ 
vate  universi^  with  Christian  philosophy 
of  education  in  ideal  Southern  California 
coastal  location.  At  rank  commensurate 
with  experience  and  credentials-,  Ph.D. 
required;  salaries  open  ($31,500  to 
$52,000),  depending  on  qualifications 
and  rank.  Media  or  agency  professional 
experience  desirable.  PR/Journalism 
specialist  to  teach  sunrey,  campaigns, 
and  management  courses  and  some 
standard  Journalism  writing  courses. 
Advertising  person  to  teach  standard 
courses  and  supervise  existing  student 
internship  program  in  major  Los  Angeles 
area  agencies.  Broadcast  person  to 
teach  writing  for  telecommunications 
media  and  broadcast  production;  some 
supervision  of  student  productions.  Send 
letter  of  application  and  resume  to  Ste¬ 
wart  Hudson,  Chair,  Communication  Di- 
vison,  Pepperdine  University,  Malibu, 
CA  90265.  Equal  opportunity/ 
affirmative  action  employer. 


TENURE-TRACK  assistant  profes¬ 
sorship  in  news-editorial  sequence,  be¬ 
ginning  August  27.  Ph.D.  and  profes¬ 
sional  news  experience  preferred.  Ability 
to  teach  press  law  desirable.  Salary  com¬ 
petitive.  Call  or  write:  Prof.  William  Fran¬ 
cois,  163  Manoogian,  Wayne  State  Uni- 
versiW,  Detroit,  Ml  48202,  (313)  577- 
2627. 

TEACHING  ASSISTANTSHIPS;  Salary 
plus  tuition  waiver  for  qualified  doctoral 
students  in  mass  communication.  News, 
PR  or  advertising  experience  a  plus.  En¬ 
roll  August  1985.  Write  or  phone  Stuart 
J.  Bullion,  graduate  adviser.  School  of 
Jounalism,  Southern  Illinois  University, 
Carbondale,  IL  62901;  (618)  536- 
3361. 

TENURE-TRACK  POSITION  to  teach  be- 
ginning  and  advanced  courses  in  news¬ 
paper  journalism;  teach  other  courses 
depending  on  qualificationsand  perform  , 
other  assignments  as  needed  in  the  de-  j 
partment.  Ph.  D.,  with  strong  profes-  | 
sional  and  university  teaching  experi-  ’ 
ence  preferred;  Master’s  with  exception-  | 
al  professional  or  teaching  experience  < 
will  be  considered.  Salary  and  rank  ! 
open.  Send  correspondence  and  creden- ' 
tials  (including  letters  or  reference)  by  i 
April  28,  1985  to  Dr.  Joseph  Zobin,  I 
chairperson.  Mass  Communications  De-  | 
partment.  University  of  Wisconsin-La 
Crosse,  La  Crosse,  Wl  54601.  AA/EOE.  j 

WRITER-REPORTER 

University  of  Florida 
Print  media  chairman  supervises  section 
which  reports  mostly  on  University  of 
Florida  research  for  wire  services,  news¬ 
papers  and  magazines.  Requires  good 
newswriting  skills,  especially  on  scien¬ 
ce,  business  and  law.  Management  ex¬ 
perience  preferred.  Requires  a  Bache¬ 
lor's  degree  and  five  years  journalism 
experience.  Salary:  $2i,000-$26,000, 
excellent  fringe  benefits.  Send  complete 
resume  by  April  11,  1985  tO:  Mr.  P.  Jan 
Eller,  University  of  Florida,  437  Sta¬ 
dium,  Gainesville,  FL  32611.  University 
policy  is  to  conduct  all  searches  in  the 
open  subject  to  the  provisions  of  existing 
law.  Equal  opportunity/affirmative  ac¬ 
tion  employer.  | 

ADMINISTRATIVE  I 


DEMANDING  OPPORTUNITY  | 
As  publisher  in  competitive  California  i 
market.  Challenges  include:  developing  | 
management  team. ..improved  reports 
and  presentation. ..build  an  established 
commercial  printing  base.  People  skills 
high  priority.  Resume  and  letter  about 
achieved  results  to  Box  8673,  Editor  & 
Publisher. 

EDITOR  &  PUBLISHER  for  March 


CONTROLLER  | 

Immediate  opening  for  chief  financial  i 
manager  with  strong  newspaper  finan¬ 
cial  experience.  Solid  business  skills  j 
and  cash  management  abilities.  Reports  i 
to  chief  executive  and  will  be  key  mem¬ 
ber  of  a  developing  management  team. 
Don’t  delay  on  responding  to  this  oppor¬ 
tunity.  Competitive  salary  and  benefits, 
growth  situation.  Zone  9.  Write  in  confi¬ 
dence  to  Box  8649,  Editor  &  Publisher. 


OPERATIONS  MANAGER 


Central  Mass  Media,  one  of  the  fastest 
growing  magazine  and  newspaper  pub¬ 
lishing  companies  in  the  USA  is  looking 
for  an  ace  operations  manager  who  can{ 
manage  production,  personnel,  circula-j 
tion,  data  processing  and  -most  impor¬ 
tant-  knows  how  to  work  with  people.  If  I 
you’re  ready  to  work  for  a  company  thati 
recognizes  your  talent. . .  if  you’re  ready  tc  I 
work  for  a  company  where  you  can  make  i 
a  difference. . .  if  you’re  one  of  the  best. . .  j 
call  Dan  Kaplan,  President,  at  (617)1 
799-0511.  ! 


CONTROLLER 

Our  Newspaper  and  Radio  Broadcasting 
Company  is  seeking  a  hands-on  type 
controller/accounting  manager  to  super¬ 
vise  accounting  and  EDP  functions.  De¬ 
gree  in  accounting  is  required  and  CPA  is 
preferred.  Experience  in  the  newspaper 
or  broadcasting  industry  would  be  help¬ 
ful.  At  a  minimum  candidates  qualifica¬ 
tions  should  include  experience  in  su¬ 
pervising  other  accounting  and  clerical 
personnel,  general  ledger  control,  finan¬ 
cial  reporting,  budgeting,  and  some  tax 
return  preparation.  Additionally,  good 
communication  skills  and  leadership 
capabilities  are  required.  Send  resume 
and  salary  requirements  to: 

John  T.  Pritchard,  Publisher 
The  Galesburg  Register-Mail 
140  S.  Prairie  St. 

Galesbure.  IL  61401 


A  SUCCESSFUL,  privately  held  southern 
regional  daily  and  Sunday  newspaper  is 
seeking  a  mature  publisher  with 
meaningful  editorial  background.  A 
qualified  candidate  probably  presently 
employed,  should  be  well  versed  in  all* 
aspects  of  newspaper  operations  and 
should  possess  strong  managerial  skills. 
Compensation,  which  to  the  right  candi¬ 
date  could  exceed  $100,000,  is  negoti¬ 
able  depending  on  background  and  ex¬ 
perience  and  includes  incentive  bonus 
based  on  performance.  All  replies  will  be 
kept  strictly  confidential.  Please  send 
resume  and  salary  history  to:  Box  8644, 
Editor  &  Publisher. 


MARKETING  MANAGER 
Do  you  feel  the  need  to  be  challenged 
continually?  Do  you  have  a  solid  creative 
newspaper  marketing  background  with 
emphasis  on  Circulation  Marketing? 
Would  you  like  to  manage  a  dedicated, 
highly  motivated  staff  of  "can  do"  peo¬ 
ple?  If  your  answer  to  these  questions  is 
yes,  you  may  be  the  individual  we  are 
seeking  to  manage  our  Marketing/ 
Promotion  Department. 

Individual  selected  will  be  responsible 
for  managing: 

Marketing,  Research  and  Promotion 
of  Circulation,  Advertising,  and  Edito¬ 
rial  promotion  campaigns  and  sales 
presentations. 

Community  and  Public  Relations  pro¬ 
jects. 

Daily  activities  of  staff  of  ten  (10). 
Please  send  resume  and  salary  require¬ 
ments  to: 

William  R.  Redding 
Personnel  Director 
Knoxville  News-Sentinel  Company 
208  West  Church  Avenue 
Knoxville,  TN  37902 

23,  1985 


GENERAL  MANAGER  -  growing  estab¬ 
lished  East  Coast  weekly  is  looking  for 
entrepreneurial  leader.  Advertising  sales 
bacl^ound  essential.  Outstanding  posi¬ 
tion  in  growth  oriented  organization.  Ex¬ 
cellent  compensation  package.  Send  re¬ 
sume  and  letter  with  earnings,  history. 
Box  8653,  Editor  &  Publisher. 

SALES  ORIENTED  general  manager  for  j 
5  day  daily  in  northern  Zone  9.  Our  best 
candidate  may  be  an  ad  director  now 
ready  to  handle  greater  responsibilities 
while  retaining  a  leadership  role  in 
marketing  the  newspaper.  Successful 
applicant  will  have  respect  for  quality 
newspapers  and  be  willing  to  work  hard 
in  support  of  excellent  news  coverage  of 
this  fine  community.  Desirable  family 
lifestyle  available  plus  outstanding  | 
fringe  benefit  packa^  and  a  profit  in-  j 
centive.  Reply  with  resume  and  salary 
needs  to  Box  8627,  Editor  &  Publisher.  | 

SECRETARY/ADMINISTRATIVE  ASSIS-  ! 
TANT,  for  Direcctor  of  Marketing  on  I 
leading  Spanish  language  daily  news- ! 
paper.  Must  have  excellent  skills  in  En- , 
glish  and  also  be  fluent  in  Spanish.  Ex- 1 
perienced  in  publishing  or  advertising  ; 
business.  Send  resume  to  Helen  Sztaj- 
man,  401  5th  Ave.,  4th  floor.  New  York, 
NY  10016.  I 


_ ADVERTISING _ j 

ADVERTISING  DIRECTOR  for  major  1 
New  York  City  SPANISH-LANGUAGE  I 
daily  newspaper.  Excellent  career  oppor¬ 
tunity.  AbiliW  to  be  a  team  player,  com¬ 
municate  effectively  with  decison  mak- 1 
ers,  and  manage  a  staff  of  15-20  sales-  j 
persons  essential.  Must  be  fluent  in  ! 
Spanish  and  English.  Send  resume  and 
salary  history  to  Box  8277,  Editor&  Pub- 1 
lisher.  I 

AD  DIRECTOR  ! 

Beverly  Hills  Courier  in  Beverly  Hills : 
California,  the  largest  and  the  leading  | 
.  weekly  newspaper  in  the  western  area  of 
Los  Angeles  seeks  an  advertising  mana- 1 
ger.  National,  retail,  and  classified,  pre- 1 
prints  are  part  of  the  overall  job.  Experi- 1 
ence  absolutely  necessary.  Company  be- 1 
nefits,  good  starting  salary,  immediate  i 
opening.  (213)  278-1322.  1 

Beverly  Hills  Courier  > 

8840  Olympic  Boulevard 
Beverly  Hills,  (!)alifornia  90211  \ 


ADVERTISING  DIRECTOR  needed  for ! 
Nevada’s  largest  newspaper.  Excellent 
career  opportunity!  Send  resume  and 
salary  requirements  to  the  General  Man¬ 
ager  of  the  Las  Vegas  Review-Journal, 
F*0  Box  70,  Las  Vegas,  Nevada  89125- 
0070.  An  equal  opportunity  employer. 

ADVERTISING  MANAGER 
Skilled  people  person  needed  to  manage 
veteran  stan  of  10,000  daily  in  Zone  8. 
Excellent  opportunity  for  manager  at : 
smaller  paper  or  "second  in  command”  I 
seeking  entry  management  level  chal-  i 
lenge.  Salary  mid-$20’s.  Resume,  sal- 1 
ary  requirements  to  Box  8642,  Editor  &  | 
Publisher.  j 

ADVERTISING  SALES  MANAGER  I 
Large  weekly  group  in  Northern  Newj 
Jersey  seeks  advertising  sales  manager  I 
with  high  energy  and  a  successful  track  ! 
record  in  newspaper  of  shopper  zones 
sales.  Tremendous  growth  potential.  Re¬ 
ply  to  Box  8652,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  for  six-day  j 
dailywithfullTMC  product.  Four  outside  ! 
sales  people,  complete  art  department,  : 
modern  plant.  Progressive  college  town, 
excellent  environment.  Great  sports  I 
area.  Upper  midwest  location.  Send  re-  i 
sume,  references  to  Box  8666,  Editor  & 
Publisher.  I 


CLASSIFIED  ADVERTISING  MANAGER 
needed  for  growing  31 ,0(X)  ABC  daily  in 
Delaware  Valley.  Ideal  candidate  will 
possess  strong  sales  and  leadership 
skills  and  general  advertising  prowess. 
To  apply  for  this  ten  person  department 
challenge  send  complete  resume  and 
salary  history  to:  Doug  Cifers,  General 
Manager,  Times  Herald,  PO  Box  591, 
Norristown,  PA  19404. 

FASTEST  GROWING  DAILY  in  Florida, 
in  one  of  the  fastest  growing  communi¬ 
ties  in  Florida  is  seeking  an  experienced 
salesperson  with  ad  layout  abili^  who  is 
motivated  and  willing  to  service  estab¬ 
lished  accounts  and  develop  new 
accounts.  Excellent  compny  benefits. 
Salary  commensurate  with  ability.  Send 
resume,  references  and  salary  require¬ 
ments  to  Sheila  Tuttle,  PO  Box  1268, 
Vero  Beach,  Florida  32961-1268. 

HAWAII: 

Enjoy  living  and  working  in  Hawaii  as 
manager  of  a  new  Penny  Shopper  classi¬ 
fied  newspaper.  We  are  seeking  a  reli¬ 
able,  energetic  self-starter  capable  of 
developing  business  in  a  competitive 
marketplace. 

The  ideal  applicant  will  have  experience 
in  shoppers  and  may  be  in  a  number  two 
slot  waiting  for  a  break.  We  are  offering  a 
salary  commensurate  with  background 
and  experience,  a  bonus  plan,  benefits 
including  employer  paid  life  insurance, 
medical  and  dental  coverage,  sick  leave; 
and  an  excellent  profit-sharing  program. 
Please  send  cover  letter  and  resume  to 
Ken  Berry,  R.F.D.  Publications,  Inc., 
46-016  Alaloa  St.,  Kaneohe,  Hawaii 
96744. 

MID-SIZED  New  England  daily  in  stable 
market  seeks  a  progressive,  results- 
oriented  retail  advertising  manager  to 
develop  sales  programs  and  direct  and 
motivate  a  staff  of  13.  The  ideal  candi¬ 
date  will  have  the  following  demons¬ 
trated  strengths:  successful  personal 
sales  history;  key  account  and  general 
advertiser  relations  experience;  training 
and  coaching  skills;  ability  to  create  sell¬ 
ing  prr^ams  and  promotions;  and  admi¬ 
nistrative  and  leadership  skills.  This  is  a 
growth-oriented,  oppoffunity  position. 
Must  be  ready  to  assume  overall  adver¬ 
tising  department  responsibilities  within 
one  year.  Our  employees  know  of  this 
advertisement.  If  you  possess  the  de¬ 
sired  qualifications,  send  resume  in 
complete  confidence,  detailing  experi¬ 
ence  and  salary  history  to  Box  8615, 
Editor  &  Publisher. 

NEED  seasoned  retail  sales  rep  with 
management  potential.  Must  have  ex¬ 
perience  on  local  and  chain  accounts. 
Progressive  daily  in  desert  region  of  So. 
Calif.  Base  salary,  commission  plus  nice 
benefit  package.  Submit  cover  letter  and 
resume  to:  Robert  Bostick,  do  Associ¬ 
ated  Desert  Newspapers,  PO  Box  251,  El 
Centro,  CA  92244. 


SHOPPER  CAREERS 
General  Manager- 

Zone  6  $60K  + 

Director  of  Sales- 

Zones4,  6,  9  $50K  + 

Sales  Managers- 

Zones  2-9  to  $40K  + 

Sales  Reps- 

Zones  1-9  open 

Production  Positions- 

Zones  2,  4,  9  open 


Please  call  Multi-Media  Enteprises  at 
(818)  881-0271  or  send  resume  to 
10255  Tunney  Avenue,  Northridge,  CA 
91324. 
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HELP  WANTED 
AD¥£RTISING 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


QUALITY.  We  offer  a  quality  position  on 
a  quality  weekly  in  an  area  with  a  great 
quality  of  life.  Our  8-year-old  newsweek¬ 
ly  is  ready  made  for  salespeople  with 
some  experience  and  lots  of  ambition. 
Good  pay,  great  future,  immediate  open¬ 
ing.  Write  today  to:  Seacoast  Publica¬ 
tions,  PO  Box  4406,  Portsmouth,  NH 

03801. _ 

THE  TRENTONIAN  is  looking  for  a  clas¬ 
sified  advertising  manager  in  one  of  the 
most  competitive  newspaper  markets  in 
the  country.  We  are  a  7  day  a  week  pub¬ 
lication  with  a  TMC  product  twice  week¬ 
ly.  Candidate  will  be  responsible  for 
overall  management  of  classified  depart¬ 
ment;  planning  and  budgeting;  inside 
and  outside  supervisory  experience 
necessary.  Attractive  salary,  incentive 
program  with  full  benefit  package. 

Send  resume  with  salary  requirement  to 
E.L.  Hoffman,  Publisher,  The  Trento- 
nian,  600  Perry  Street,  Trenton,  NJ 
08602. 


CIRCULATION  DIRECTOR  for  a  metro¬ 
politan  market  in  Zone  2  with  the  ability 
to  develop  and  direct  circulation  sales 
distribution  and  marketing  efforts.  Re¬ 
quires  a  proven  track  record  in  sales  and 
management.  Three  to  five  years  as  a 
circulation  director  of  a  smaller  news¬ 
paper  or  key  executive  at  a  larger  metro. 
A  career  opportunity  with  a  growing  com¬ 
pany  for  the  right  person.  Qualified 
candidates  should  send  resume,  refer¬ 
ences  and  salary  history  to  Box  8573, 
Editor  &  Publisher. 


CIRCUATION  DIRECTOR 
Fast  growing  suburban  Dallas  newspaper 
seeking  a  circulation  director  with  2  plus 
)^rs  experience  at  a  managers  level. 
TMC,  mail  and  sales  experience  are 
assets  we  are  looking  for.  Call  or  write 
Greg  Michel,  Assistant  Publisher,  The 
Mesquite  News,  PO  Box  136,  Mesquite, 
TX  75149  (214)  285-6.301 


THERE  IS  AN  OPENING  for  an  aggres¬ 
sive  ,  retail  advertising  sales  person  in 
Nevada’s  largest  daily  newspaper.  If  you 
have  newspaper  advertising  sales  experi¬ 
ence  and  are  looking  for  a  rewarding 
career,  send  resume  to;  Personnel 
Dept.,  Las  Vegas  Review-Journal,  P.O. 
Box  70,  Las  Vegas,  Nevada  89125- 
0070.  An  equal  opportunity  employer. 


TELEMARKETING  SALES  MANAGER 
An  experienced  professional  is  sought  to 
manage  a  staff  of  20  telemarketing  sales 
people  and  8  support  personnel  in  the 
classified  department  of  a  major  Califor¬ 
nia  daily.  Responsibilities  include  hir¬ 
ing,  training,  and  motivating  our  tele¬ 
marketing  sales  division.  Previous  clas¬ 
sified  sales  management  experience 
necessary.  An  attractive  salary  com¬ 
mensurate  with  experience  and  a  good 
benefits  package  are  offered.  If  you're 
interested  send  you  resume  and  salary 
history  to  Stephanie  Guevara,  Personnel 
Manager,  The  Fresno  Bee,  1626  E 
Street,  Fresno,  CA  93786.  An  Equal 
Opportunity  Employer. 


ART/GRAPHICS 


GRAPHIC  ARTIST 

The  Greensboro  News  &  Record  is  seek¬ 
ing  a  graphic  artist  for  the  news  depart¬ 
ment.  Chief  qualifications  are  an  ability 
to  visualize  and  produce  innovative  fea¬ 
ture  illustrations  and  informational 
graphs,  charts  and  maps  for  use  with 
news  content  under  da  i  ly  dead  I  i  ne  press¬ 
ure.  Full  knowledge  of  black  and  white 
and  color  reproduction  plus  typography 
are  essential.  The  successful  candidate 
should  have  a  college  degree  in  graphic 
arts  and  2  to  4  years  daily  newspaper 
experience.  Competitive  benefit  pack¬ 
age  accompanies  position.  Send  resume 
and  portfolio  to  Ned  Cline,  Managing 
Editor,  Greensboro  News  &  Record,  PO 
Box  20848,  Greensboro,  N(J  27420, 
EOE. 


LAYOUT/DESIGN 

Experienced  creative  section  and  page 
makeup  person  interested  in  redesign/ 
reformating  of  daily  feature  sections  and 
Sunday  magazine  for  Knight-Ridder 
newspaper.  Candidate  should  always  be 
looking  to  do  better  work  than  they've 
done  before.  Supportive  working  en¬ 
vironment  in  scenic  mountain  setting. 
VDT  experience  preferred.  Immediate 
opening.  Think  you  fit  the  bill?  Send  re¬ 
sume,  samples  of  work,  and  one  page 
summation  of  skills  and  career  direction 
to  Ken  Doctor,  do  The  Daily  Camera,  PO 
Box  591,  Boulder.  CO  80306.  AA/EOE. 

CIRCULATION/SALES  DIRECTOR  -  for 
9,000  daily  in  Northwest  North  Caroli¬ 
na.  Must  be  highly  motivated  and  goal 
oriented.  Should  have  good  track  record 
in  sales  and  management.  Salary 
$21,500  plus  attractive  bonus  plan.  Re¬ 
ply  to  Box  8661,  Editor  &  Publisher. 
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CIRCULATION  DIRECTOR 
Ei^rienced  circulation  professional  for 
a  65,000  circulation  Zone  3  daily.  Mini¬ 
mum  5  years  experience  required. 
Aggressive  sales  and  service  oriented 
person  to  lead  a  growth  department. 
Must  be  able  to  manage  a  mail  TMC 
program,  adult  carrier  force,  separate 
sales  force  in  a  delivery  area  covering 
more  than  1 5  counties.  Complete  know¬ 
ledge  and  experience  in  circulation  EDP 
and  accounting  systems  required,  in¬ 
cluding  subscriber/nonsubscriber  com¬ 
puter  systems.  Must  demonstrate  excel¬ 
lent  communication  skills  and  the  ability 
to  accomplish  superior  results  through 
people,  (jompetitive  salary  and  MBO 
bonus  program  available.  Send  com¬ 
plete  resume  and  salary  history/ 
requirements  with  references  by  April 
26th  to: 

Box  8667,  Editor  &  Publisher 
EOE 


DISTRICT  SALES  MANAGER  positions 
available  immediately.  If  you  are  a  career 
minded,  goal  orientM,  energetic,  team 
player  and  are  looking  for  an  opportunity 
to  advance,  mail  your  confidential  re¬ 
sume  today.  Southeast  Texas  daily  offer¬ 
ing  starting  salary  mid-teens  plus  bonus 
plan,  auto  allowance  and  solid  company 
benefits.  Reply  to  Box  8581,  Editor  & 
Publisher. 


LEXINGTON,  KY,  a  130,000 circulation 
Knight-Ridder  newspaper,  needs  a  high¬ 
ly  motivated  individual  with  circulation 
management  experience  to  supervise 
sales,  service  and  collections  as  metro 
circulation  manager.  Write  or  call  Doug 
Sumrell,  Lexington  Herald-Leader,  Main 
&  Midland,  Lexington.  KY  40507,  (606) 
231-3368. 


SINGLE  COPY  SALES  MANAGER 
Leading  West  Coast  newspaper  seeks  ex¬ 
perienced  single  copy  sales  manager  to 
take  over  in  competitive  market  place. 
Applicant  should  possess  thorough 
knowledge  of  circulation  and  have  man¬ 
agement  background  with  ability  to 
motivate  people.  Strong  leadership  qual¬ 
ities  and  proven  sales  ability  also  re¬ 
quired.  Excellent  salary  and  benefits 
program  offered  to  qualified  candidate. 
Send  resume  to  PO  Box  51400,  Los 
Angeles.  CA  90051. 


CIRCULATION  SALES  REPS  wanted  for 
several  lucrative,  established  territories. 
We  are  a  leader  in  the  industry  and  want 
to  talk  to  you  if  you:  1)  enjoy  selling;  2) 
enjm  people;  3)  enjoy  travel.  We  are  a 
full-line  supplier.  [)raw,  commissions, 
expenses.  Join  us  and  you  will  have  a  job 
which  allows  you  to  set  your  own  sche¬ 
dule,  meet  goals  which  you  select,  and 
pursue  the  income  you  wish  to  make.  We 
are  an  equal  opportunity  employer.  Rep¬ 
ly  Box  8620,  Editor  &  Publisher. 


COME  GROW  WITH  US 
No.  2  position  on  Zone  1  group  pub¬ 
lishing  dailies,  weeklies  and  shoppers. 
Knowl^ge  of  all  phases  of  circulation  a 
must  with  strong  emphasis  on  sales,  ser¬ 
vice  and  collections.  Located  in  the 
Northeast's  most  exciting  area.  Send  re¬ 
sume  and  salary  requirements  to  Box 
8594,  Editor  &  Publisher. 


RAPIDLY  GROWING  newspaper  group  is 
seeking  an  aggressive  sales  oriented  cir¬ 
culation  manger  for  daily  and  bi-weekly 
publication.  Responsibilities  include 
managing,  training  and  motivating  dis¬ 
trict  manager's  staff,  planning,  and  su¬ 
pervising  promotion  and  directing  home 
delivery/carrier  system  and  single  copy 
sales.  Must  have  strong  communication 
skills  and  proven  leadership  ability  both 
in  the  field  as  well  as  in  the  office.  Career 
opportunity  in  excellent  area.  Send  re¬ 
sume  and  salary  history  to  Shaw  Free 
Press  Nevrspaper  Group,  250  Williams 
Road,  Carpentersville,  IL  60110. 


DATA  PROCESSING 


DATA  PROCESSING  MANAGER 
Zone  4  newspaper  in  close  proximity  to 
Atlanta  needs  an  experienced  Data  Pro¬ 
cessing  Manager  to  design,  program,  im¬ 
plement  and  maintain  software  applica¬ 
tions.  Must  be  experienced  on  the  IBM 
34  or  38  system  and  know  RPG  II  or  III 
programming.  Will  supervise  data  entry 
and  computer  operations  as  well  as  coor¬ 
dinate  scheduling  and  provide  training 
for  local  user  departments  and  remote 
installations.  Complete  benefit  package 
offered.  Reply  to  Box  8655,  Editor  & 
Publisher. 


EDITORIAL 


AWARD-WINNING  Long  Island  weekly 
seeks  staff  reporter.  Able,  willing  to 
learn.  Experience  preferred,  not  manda¬ 
tory.  Writing  ability,  intelligence,  drive 
mandatory,  not  preferred.  Long  hours, 
entry-level  salary.  Car  allowance,  health 
insurance,  other  benefits.  Send  resume, 
clips,  references  to  Box  F,  (Ireenport,  NY 

11944. _ 

ALASKAN  WEEKLY  seeks  editor  to  lead 

B,  talented  staff.  Modern  plant  in 
iful  coastal  community  of  3000. 
Send  resume  and  non-returnable  clips  to 
Ron  Loesch,  Publisher,  The  Pilot,  PO 
Box  930,  Petersburg,  Alaska  99833 
(907)  772-3547. 


ALASKAN  WEEKLY  needs  reporter  to 
cover  news  and  features  in  small  coastal 
community  of  3000.  Experience  prefer¬ 
red.  Send  resume  and  non-returnable 
clips  to  Ron  Loesch,  Publisher.  The 
Pilot,  PO  Box  930,  Petersburg,  Alaska 
99833  (907)  772-3547. 


AMERICA’S  FASTEST  GROWING 
NEWSPAPER  is  looking  to  expand  its 
COPY  EDITOR  staff  in  the  news,  features 
and  Sunday  departments.  If  you  thrive 
on  deadline  pressure,  can  make  a  tabloid 
page  sing  with  bright  layouts  and  power¬ 
ful  headlines,  and  want  to  live  in  the 
greatest  city  in  the  world,  send  your  re¬ 
sume  and  samples  to: 

George  Kindel 
Assistant  Managing  Editor 
The  Boston  Herald 
1  Herald  Square 
Boston,  MA  02106 


ASSISTANT  NEWS  EDITOR 
Here's  the  chance  to  join  one  of  the  best 
newspapers  of  its  size  in  the  country.  Our 
48,000,  award-winning.  Zone  3  daily 
needs  a  night  news  editor  strong  on  copy 
editing  skills.  Send  work  samples  and 
salary  expectations  to:  Jerry  Chambers, 
Senior  News  Editor,  Kingsport  Times- 
News,  PO  Box  479,  Kingsport,  TN 
37662. 

EDITOR 


A  skilled  journalist  wanted  to  edit  The 
Quill,  published  monthly  by  the  Society 
of  Proressional  Journalists,  Sigma  Delta 
Chi.  Magazine  examines  journalistic 
issues,  provides  information  to  practi¬ 
tioners,  covers  news  of  the  Society.  Posi¬ 
tion  requires  strong  background  in  work¬ 
ing  journalism  and  full  knowledge  of 
magazine  production.  Manage  editorial 
budget,  personnel.  Salary  negotiable. 
Send  resume,  clips,  cover  letter  by  April 
19  to  Frank  Gibson,  The  Tennessean, 
1100  Broadway,  Nashville,  TN  37202. 


ASSISTANT  CITY  EDITOR  opportunity 
at  growth  oriented  200,000  Sunbelt 
newspaper.  We're  looking  for  an  aggres¬ 
sive,  smart  news  person  with  superior 
leadership  and  communications  skills 
and  at  least  three  years  supervisory  ex¬ 
perience.  Tell  us  what  you’ve  done  and 
what  you  want  to  do  in  a  letter  and  your 
resume.  Box  8647,  Editor  &  Publisher. 


ASSISTANT  SPORTS  EDITOR 
Thriving  Southern  California  metro 
needs  experineced,  energetic  No.  2  with 
impeccable  news  judgment,  a  gift  for 
words  and  a  talent  for  design.  Send  re¬ 
sume,  clips  and  references  to  Box  8643, 
Editor  &  Publisher.  Replies  kept  con¬ 
fidential. 


ASSISTANT  FEATURES  EDITOR 
Need  creative  professional  to  assist  in 
managing  an  a^ressive  features  depart¬ 
ment!  Must  be  idea  person  to  edit  and 
layout  sections  for  our  readers  7-days  a 
week.  Journalism  degree  preferred. 
Send  resume,  writing  and  layout  sam¬ 
ples  to  Barbara  Henry,  Executive  Editor, 
Reno  Gazette-Journal,  A  Gannett  News¬ 
paper,  PO  Box  22000,  Reno,  Nevada 
89520. 


BUSINESS  EDITOR 
To  head  a  new  business  section  bound  to 
grow  on  a  booming  southern  California 
paper  in  a  growing  area.  Send  resume, 
clips  and  sections  to  Mel  Opotowsky, 
Managing  Editor,  Features,  Press- 
Enterprise,  Box  792,  Riverside,  CA 
92502. 


BUSINESS  REPORTER 
The  Commercial  Appeal,  in  Memphis, 
Tenn.,  with  a  circulation  of  244,000 
daily,  has  an  opening  for  business  repor¬ 
ter.  Prefer  about  3  years  experience  on  a 
daily  business  staff.  Background  in 
transportation  or  securities  beats  a  plus. 
Send  clips,  resume,  references  to 
Ronald  Butler,  Business  Editor,  The 
Commercial  Appeal,  PO  Box  334,  Mem¬ 
phis,  TN  38101. 


BUSINESS  EDITOR 
Hard-working,  prize-winning  48,000 
Zone  3  daily  has  immediate  opening  for 
an  experienced  business  writer  to  lead 
our  two  person  desk  in  producing  solid 
daily  business  page  and  a  new  Sunday 
business  section.  Resume,  clips  and  sal¬ 
ary  expectations  to  Ted  Como,  Managing 
Editor,  Kingsport  Times-News,  PO  Box 
479,  Kingsport,  TN  37662.  But  hurry. 


BUSINESS  REPORTERS,  COPY  EDI¬ 
TORS 

National  business  daily  wants  experi¬ 
enced  business  reporters  and  copy  edi¬ 
tors  for  expansion  of  Los  Angeles  news¬ 
room.  Require  journalists  with  at  least  3 
years  daily  or  wire  service  experience 
covering  business  or  financial  topics. 
Must  be  able  to  write  hard  news  and 
features.  Send  resume  and  work  sam¬ 
ples  to  Box  8608,  Editor  &  Publisher. 


MANAGING  EDITOR  Zone  6  daily.  We 
are  buying  under  12,000  daily,  need 
person  to  handle  newsroom  with  efficen- 
cy  and  skill.  Prefer  35  or  older,  solid 
experience,  good  references.  Have  three 
dailies,  purchasing  another.  Call  Ed 
Livermore,  mornings  only,  (918)  224- 
5189,  Sapulpa,  OK. 

&  PUBLISHER  for  March  23.  1985 


HELP  WANTED 


EDITORIAL 


BUSINESS  EDITOR 
Talented,  experienced  editor-writer 
needed  to  lead  our  four-person  business 
desk.  In  your  letter,  tell  us  how  to  pro¬ 
duce  a  solid,  lively  section  that  will  be 
read  by  more  than  bankers.  Ours  is  a 
mid-sized  newspaper  in  an  excellent 
Norhtwest  city  where  you  can  have  both  a 
good  job  and  a  good  life.  Send  resume 
and  clips  to  Box  8657,  Editor  &  Pub¬ 
lisher. 


BUSINESS  WRITER/EDITOR 
Six  day  daily  newspaper  with  circulation 
of  8,0OO  in  southeastern  Arizona  seeks 
business  writer/editor.  The  successful 
candidate  will  have  the  ability  to  analyze 
and  forecast  local,  regional,  county  and 
statewide  business  and  economic  trends 
and  will  require  production  of  breaking 
economic  news  and  in-depth  reporting. 
Our  economy  is  diverse:  military,  de¬ 
fense  contractors,  related  services,  high 
tech  industry,  agriculture,  correctional 
facilities  and  the  impact  of  being  located 
on  an  international  border.  Prefer  experi¬ 
enced  writer,  but  will  consider  recent 
J-School  grad  who  has  had  business/ 
economic  reporting  courses.  Send  re¬ 
sume,  clips  and  references  to:  Stephen 
Woody,  Sierra  Vista  Herald,  102  Fab 
Ave.,  Sierra  Vista,  AZ  85635.  An  equal 
opportunity  employer. 


SPORTS  and  general  news  reporter.  En¬ 
try  level.  CALL  Larry  Atkinson,  Mobridge 
(SD)  Tribune.  (605)  845-3646. 


BUSINESS  WRITER 
We  are  seeking  an  energetic,  experi¬ 
enced  reporter  to  cover  one  of  our  major 
beats:  business  and  the  economy.  Mini¬ 
mum  2  years  experience,  either  at  a  daily 
newspaper  or  financial  publication.  We 
can  offer  excellent  salary  and  benefits  to 
the  right  candidate.  Send  resume  and 
writing  samples  by  April  15  to  Sandra 
Petykiewicz,  Metro  Editor,  Jackson 
Citizen  Patriot,  214  South  Jackson  St., 
Jackson,  Michigan  49204. 


COPY  EDITOR-employee-owned  morn¬ 
ing,  evening,  Sunday  newspaper  in  Zone 
7  metro  area  of  5(j0,00(j  needs  copy 
editor  for  business  news  department. 
Salary  based  on  experience.  Box  8557, 
Editor  &  Publisher. 


COPY  EDITOR  with  wire  experience.  Job 
includes  story  selection  and  layout, 
rotating  into  wire  editor  slot.  Send  re¬ 
sume,  clips  and  philosophy  of  wire  used 
to  L.  Mead,  News  Editor,  The  Ogden 
Standard  Examiner,  Box  951,  Ogden, 
Utah  84405. 


COPY  EDITOR 

Experienced  with  strong  editing,  head¬ 
line  writing  and  layout  »ills.  Must  have 
excellent  command  of  the  English  lan¬ 
guage  and  knowledge  of  electronic  edit¬ 
ing  systems. 

Send  resume  to: 

Personnel  Department 
Morning  Union/Sunday  Republic 
1860  Main  Street 
Springfield,  MA  01101 


COPY  EDITORS 

The  Times  Herald  Record,  has  75,000 
plus  AM  tabloid  65  miles  north  of  New 
York  City,  seeks  experienced,  quick  copy 
editors.  Layout  ability  a  must.  Plenty  of 
copy,  plenty  of  opportunity  to  show  what 
you  can  do.  Resumes  and  samples  to 
Judith  A.  Stark,  Executive  Editor,  The 
Times  Herald  Record,  40  Mulberry  St., 
Middletown,  NY  10940. 


COPY  EDITOR 
Small  daily  seeks  grammarian  who 
doesn't  settle  for  second  best.  Must 
write  sharp  heads,  layout  pages  with 
style,  edit  wire  copy  and  sit  in  for  editor 
on  occasion.  Write  or  call  Southwest 
Builder,  PO  Box  99,  Sulphur,  LA 
70663.  Phone  (318)  527-7075. 


HELP  WANTED 


EDITORIAL 


DENVER.  Business  editor/writer  needed 
for  area  business  magazine  with  circula¬ 
tion  of  22,000.  Extensive  business 
background  required.  G.C.I.,  899  Logan 
St.,  Denver,  CO  80203  T.  Vitale. 


EXPERIENCED  REPORTER  needed  for 
growing  PM  daily  in  southwest  Florida. 
Must  be  talentM,  hard-working,  fast. 
Minimum  2  years  experience.  Send  re¬ 
sume,  clips  to  George  Cecil,  Naples  Dai¬ 
ly  News,  PO  Box  7009,  Naples,  FL 


EXPERIENCED  REPORTERS  wanted  by 
growing  quality  conscious  South  Florida 
AM  and  PM.  Five  years  daily  experience, 
record  of  success  required.  Letter,  re¬ 
sume,  non-returnable  clips  to  Joe  Jen¬ 
nings,  Assistant  Managing  Editor/Metro, 
News/Sun-Sentinel,  TO  Box  14430,  Ft. 
Lauderdale.  FL  33302. 


EDITORIAL  PAGE  EDITOR 
For  the  Medford  Mail  Tribune  a  6  day  a 
week,  30,000  circulation  afternoon 
paper,  to  write  editorials;  handle  edito¬ 
rial  page,  op-ed  features,  columnists 
and  letters  to  the  editor;  balance  of  time 
on  copy  desk.  Must  have  extensive  back¬ 
ground  in  reporting,  copy  desk  and  edito¬ 
rial  writing.  Preference  given  to  appli¬ 
cants  with  strong  Oregon  and/or  North¬ 
west  background.  Salary  open.  Send  re¬ 
sume  with  clips  to  the  Medford  Mail  Tri¬ 
bune,  PO  Box  1108,  Medford,  OR 
97501  by  March  29,  1985. 


EDITOR  with  journalism  experience, 
creative  with  administrative  ability  for 
8, 000  daily  and  Sunday  plus  3  weeklies. 
Challenging,  rewarding  position.  Send 
resume  to  Publisher,  Citizen  Publica¬ 
tions,  TO  Box  589,  Milford,  CT  06460. 


EXPERIENCED  COPY  EDITOR  with 
strong  design  ability  wanted  for  expand¬ 
ing  29,000  circulation  daily  to  help 
package  new  Sunday  edition.  Speed, 
accuracy,  ability  to  work  with  reporters 
essential.  Salaiy  high  $20's.  Send  re¬ 
sume,  clips  to  The  Mercury,  Box  599, 
Pottstown,  PA  19464. 


ENERGETIC,  EXPERIENCED  EDITOR 
needed  immediately  for  upscale  sub¬ 
urban  Virginia  weekly.  Self-starter,  com¬ 
munity  oriented  person  to  manage  staff 
of  seasoned  editors  and  reporters.  Salary 
commensurate  with  experience.  Perfect 
for  editor  or  seasoned  reporter  looking  for 
new  challenge.  Qualified  applicants 
should  send  resume,  clippings,  and  sal¬ 
ary  requirements  to  Box  8646,  Editor  6 
Publisher. 


EDITOR 

Our  monthly  business  magazine  for  Cen¬ 
tral  Mass.  IS  looking  for  an  organized, 
creative,  writer/editor.  If  you  can  create 
award-winning  copy  and  believe  busi¬ 
ness  writing  can  be  exicting  as  well  as 
informative  we'd  like  you  to  become  part 
of  one  of  the  country's  fastest  growing 
companies.  Send  cli|:»,  resume,  and  sal¬ 
ary  history  to  Deborah  Norton,  Business 
Worcester,  PO  Box  1000,  Worcester,  MA 
01614. 


FEATURES  WRITER 
Innovative  features  department  at  daily 
newspaper  seeks  self-starting,  well- 
rounded,  inventive,  colorful,  one-of-a- 
kind  writer  with  substantial  reporting 
skills.  Ideal  position  for  aggressive  jour¬ 
nalist  aspiring  to  move  up  in  the  features 
business.  Writer  will  contribute  to  food, 
lifestyle,  science  and  entertainment  sec¬ 
tion,  as  well  as  to  Sunday  magazine. 
Knight-Ridder  newspaper.  Send  three 
best  clips,  resume  and  one-page  letter 
telling  who  you  are  to  Ken  Doctor,  c/o 
Daily  Camera,  TO  Box  591,  Boulder,  CO 
80306.  AA/EOE. 


HELP  WANTED 


EDITORIAL 


EDITORIAL  WRITER  70,000circulation 
daily  covering  two  states  needs  editorial 
writer.  Our  fine  guy  moving  on  to  bigger 
and  better  things.  Send  resume  in  confi¬ 
dence  to  W.J.  McCarthy,  Publisher,  The 
Times,  417  Fayette  St.,  Hammond,  IN 
46320. 


FEATURE  WRITER 

The  Fayettville  Times  needs  a  creative, 
productive  feature  writer  who  can  bring 
stories  to  life.  The  beat  is  the  people  of 
Fayettville  and  south  eastern  North  Caro¬ 
lina.  Send  clips,  resume,  references, 
and  salary  requirements  to:  Michael 
Arnholt,  Features  Editor,  Fayettville 
Times,  TO  Box  849,  Fayettville,  NC 
28302. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


HEALTH  WRITER 

120,000  circulation  daily  in  Southern 
California  is  looking  for  a  dedicated 
health-medicine  writer  for  a  new  section. 
Send  clips,  resume  to  Mel  Opotowsky, 
Managing  Editor,  Features;  Press- 
Enterprise,  Box  792,  Riverside,  CA 
92502. 


INVESTIGATIVE  RETORTER~to  devote 
full-time  to  special  investigations.  Must 
be  experienced  reporter  who  knows  how 
to  search  records  and  has  reputation  for 
accuracy  and  fairness.  Send  resume  and 
references  to;  Howard  Eanes,  Executive 
Editor,  The  Augusta  Chronicle  and  Au¬ 
gusta  Herald,  TO  Box  1928,  Augusta, 
GA  30913. 


INVESTOR'S  DAILY,  national  business 
newspaper  approaching  its  first 
anniversary,  seeks  experienced  busi¬ 
ness/financial  reporters.  We  are  looking 
for  aggressive  writers  who  have  either 
daily  newspaper  or  wire  sen/ice  experi¬ 
ence  and  desire  to  grow  as  business  jour¬ 
nalists.  We  want  idea  generators  who  can 
make  a  deadline  with  a  breaking  news 
story  one  day  and  produce  an  analytical 
feature  on  business  trends  the  next. 
Familiarity  with  financial  markets  or  eco¬ 
nomics  is  a  plus.  Openings  are  in  Los 
Angeles  headquarters.  Please  send  re¬ 
sume,  references  and  at  least  three  clips 
to  Max  Kvidera,  Managing  Editor,  Inves¬ 
tor's  Daily,  Box  24559,  Los  Angeles,  CA 
90024. 


LIFESTYLES  EDITOR 
Looking  for  a  creative,  well-organized 
professional  to  run  the  lifestyles  depart¬ 
ment  at  one  of  New  England’s  most  ex¬ 
citing  dailies.  You  must  be  an  idea  per¬ 
son  who  can  capture  the  imagination  of 
our  readers  seven  days  a  week  through 
top-notch  stories  and  graphics.  Send  re¬ 
sume,  writing  and  layout  samples  to  Asa 
Cole,  Executive  Editor,  Middlesex  News, 
33  New  York  Avenue,  Framingham,  MA 
01701. _ 


LAYOUT  EDITOR 

We  need  a  fast,  creative,  experienced 
editor  who  can  design  eye-catching 
pages  for  our  zoned  local  news  sections. 
Midnight  starting  time.  This  is  a 
58,000-circulation,  6-day  Gannett  pap¬ 
er  based  35  miles  from  New  York  City. 
Send  resume  and  a  dozen  page  samples 
(preferably  consecutive  da^)  to  Charles 
Nutt,  Executive  Editor,  The  Courier- 
News,  TO  Box  6600,  Bridgewater,  NJ 
08807.  An  equal  opportunity  employer. 


THE  QUAD-CITY  TIMES  has  an  immedi¬ 
ate  opening  for  a  copyeditor  who  demon¬ 
strates  flair  for  bold,  exciting  page  layout 
and  headline  writing  and  who  is  capable 
of  filling  in  for  news  editor  in  his  abs¬ 
ence.  Speed  and  accuracy  essential  for 
fast-paced  universal  desk.  Prefer  at  least 
two  years  experience.  Send  resume,  in¬ 
cluding  salary  history  and  references  to: 
Daniel  J.  Foley,  Managing  Editor,  Quad- 
City  Times,  P(J  Box  3828,  Davenport,  lA 
52808. 


HELP  WANTED 


EDITORIAL 


LAYOUT  EDITOR 

Large  metro  daily  looking  for  a  layout 
editor  to  design  feature  fronts;  Lifestyle, 
Travel,  Arts,  FAshion,  and  Food.  Appli¬ 
cants  should  submit  12  layouts  (black 
and  white,  and  color)  along  with  resume 
and  brief  description  of  newspap^  de¬ 
sign  philosophy.  Box  8648,  Editor  & 
Publisher. 


MULTI-TALENTED  Journalist  for  Sun¬ 
day  magazine  staff  of  Nevada’s  largest 
newspaper.  Bright,  thoughtful,  feature- 
writer  with  layout  skills  needed.  Hard 
news  experience  helps.  We  want  a  pro¬ 
ductive  writer  who  can  handle  all  aspects 
of  a  stoty  and  generate  wide  range  of  own 
ideas,  ^nd  resume  and  clips  to  A.  D. 
Hopkins,  Las  Vegas  Review-Journal,  TO 
^x70.  Las  Vegas,  NV  89125-0070.  An 
Equal  Opportunity  Employer. 


NEWS  EDITOR  for  six-day  afternoon  dai¬ 
ly  in  Zone  7.  Need  experienced  pro  who 
can  direct  and  dig.  Mycro-Tek  front  end, 
AP  fast  wire.  Send  full  resume  and  salary 
expectations  to  Box  8621,  Editor&  Pub¬ 
lisher. 


NEWS  EDITOR;  handsHXi  editor.  Must 
possess  excellent  judgment  and  news 
desk  skills;  copy  editing,  page  design, 
photo  selection,  headline  writiiig,  staff 
assignment.  Position  is  key  spot  in  edito¬ 
rial  department  of  news  and  entertain¬ 
ment  magazine  dedicated  to  the  pursuit 
of  excellence.  Good  Times,  ITO  Box 
1 139,  Santa  Cruz,  CA  95061 .  No  phone 
calls  please.  Resumes  attention  Jay 
Shore. 


PULITZER  PRIZE  WINNING  Knight- 
Ridder  paper  needs  layout-graphics- 
design  editor  to  produce  news  arid  fea¬ 
ture  packages.  Must  be  sharp  copy  editor 
and  headline  writer.  Send  resume  and 
samples  to  Ken  Ward,  Exec.  News  Edi¬ 
tor,  The  News-Sentinel,  TO  Box  102. 
Fort  W^ne,  IN  46801 .  An  Equal  Oppor¬ 
tunity  Employer. 


PUBLIC  RELATIONS  WRITER 
National,  privately-funded,  nonprofit 
group  seeks  entry-level  writer  at  NYC 
headquarters.  Releases,  newsletters, 
avrards  programs,  special  projects.  Cov¬ 
er  letter  with  resume  and  salary  require¬ 
ments  to  Box  8678,  Editor  &  Publisher. 


REPORTERS 

We  need  a  few  good  reporters  who  think 
page  one.  We're  talking  tough,  hard- 
nos^,  detail-oriented  trench  fighters 
who  thrive  on  competition.  We're  looking 
ambition  and  drive,  people  who  have  a 
good  nose  for  news,  who  aren't  afraid  to 
make  decisions  and  who  want  to  get 
ahead  in  the  newspaper  business.  Send 
cover  letter,  resume  and  stories  you’ve 
had  on  page  one  to  Bert  Wise,  San  Anto¬ 
nio  Express-News,  TO  Box  2171,  San 
Antonio,  TX  78297. 


REPORTER  for  one  of  New  England's 
largest  finest  weeklies.  Job  requires 
strong  writing  skills,  ability  to  spot  and 
develop  significant  stories.  Ideal  candi¬ 
date  will  have  some  experience  on  week¬ 
ly  or  small  daily.  Salary  in  mid  teens.  Box 
8633,  Editor  &  Publisher. 


REPORTERS 

Established  growing  South  Texas  AM 
daily  in  competitive  market  has  openings 
for  three  aggressive  general  assignment 
reporters.  Hustle  is  the  byword  in  this 
highly-charged  border  environment. 
This  IS  where  the  action  will  be  in  the 
decade  to  come.  Knowledge  of  Spanish 
helpful  but  not  required;  abiding  interest 
in  Hispanic  issues  a  must.  Excellent  sal¬ 
ary  and  benefit  package,  plus  congenial 
work  atmosphere  add  up  to  an  attractive 
career  opportunity.  Apply  in  person  or  by 
mail  to  Rebecca  Sepulveda,  City  Editor, 
Laredo  Morning  Times,  TO  Box  2129, 
Laredo,  TX  78041. 
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HELP  WANTED 


SPORTS  NEWS  EDITOR  for  state's  best 
sports  department.  89,000  circulation 
AM.  Supervise  make  assignments  for 
staff  of  10  including  prep  editor,  three 
bureaus  and  three  major  college  repor¬ 
ters.  7  years  minimum  experience.  Send 
resume,  clips,  salary  r^uirements  to 
Tom  Hutchison,  Managing  Editor,  The 
Greenville  News,  PO  Box  1688,  Green¬ 
ville,  SC  29602. 


SAN  FRANCISCO  BUSINESS  JOUR¬ 
NAL,  weekly  business  tabloid,  owned  by 
Scripps-Howard  is  expanding.  Looking 
for  experienced  editor  with  thorough 
financial/business  knowledge.  Staff  of 
eight.  Send  resume  to:  Publisher,  San 
Francisco  Business  Journal,  635  Sac¬ 
ramento  St.,  Suite  310,  San  Francisco, 
CA  94111  or  call  (415)  391-6400. 


SPORTS  EDITOR  progre^ive  IIM  daily 
in  northwest  Ohio  is  looking  for  a  sports 
editor.  We  pride  ourselves  on  our  com¬ 
plete  sports  coverage,  emphasizing  local 
events,  (knerous  news  hole.  Go^  be¬ 
nefits  package.  If  you  are  self-starter 
looking  for  a  challenge  and  are  in¬ 
terested  in  working  for  an  award  winning 
newspaper,  send  a  cover  letter  and  re¬ 
sume  to  John  Kauffman,  Editor,  Adver¬ 
tiser-Tribune,  PO  Box  778,  Tiffin,  ()H 
44883. 


SPORTS  COPY  EDITORS-  Tired  of  fight¬ 
ing  the  battle  over  lack  of  space  and  color 
in  your  sports  column  section?  The 
Anchorage  Daily  News,  Alaska’s  largest 
newspaper,  isseekinga  Sports  Copy  Edi¬ 
tor  to  help  produce  a  lively,  ambitious 
section.  The  successful  candidate  will 
join  a  universal  desk  (sports  and  news) 
that  stresses  modular  layout,  graphics 
and  the  tasteful  use  of  color.  Applicants 
should  have  three  years  of  experience 
and  provide  clips  that  show  superior 
editing  and  layout  skills  as  well  as  talent 
in  packaging  related  material.  Resume, 
clips  and  a  list  of  references  should  be 
sent  to  Jim  Macknicki  Copy  Editor  Chief, 
Anchorage  Daily  News,  PO  Box  6616, 
Anchorage,  Alaska  99502. 


HELP  WANTED 


REPORTER-  experienced  with  solid  writ¬ 
ing  skills  wanted  for  nation's  leading  dai¬ 
ly  law  newspaper.  Resume  and  clips. 
Attention:  Editorial  Department,  TO  Box 
54026,  Los  Angeles,  CA  90054. 

REPORTERS-  Four  slots  open  on  two  oT 
our  dailies.  If  you’re  experienced  we 
have  a  leadership  spot.  If  not,  we'll  work 
you  hard.  Must  love  the  business,  be 
aggressive  and  looking  for  a  challenge. 
Five  best  clips,  resume  and  salary  re¬ 
quirements  to  Executive  Editor,  Tele- 
gragh,  84  North  State  St.,  Painesville, 
OH  44077. 


HELP  WANTED 


WANTED  NOW 
Librarian 
Speech  Writer 
Graphic  Artist 

We  are  currently  seeking  candidates  for 
these  openings  at  Metropolitan  news¬ 
paper.  If  you  are  interested  write  to  JOB 
Bank,  1909  Cinnaminson  Ave.,  Cinna- 
minson,  NJ  08077  or  call  Debra  Bissin- 
ger,  (609)  786-1910. 

FREELANCE 


HELP  WANTED 


JOB  LEADS 


GOVERNMENT  JOBS.  $15,000  - 
$50,000/yr  possible.  All  occupations. 
Call  (805)  687-6000.  Ext.  R-4261  to 
find  out  how. 


ARTICLES,  ART,  stringers  wanted  for 


SOCIETY  EDITOR  WANTED 
We  are  looking  for  someone  to  handle  the 
society  pagK  of  our  mid-sized  Zone  5 
daily.  This  job  is  for  the  person  that 
wants  to  join  a  young  aggressive  staff  on 
a  well  established  wellrun  newspaper. 
Experience  with  photography  and  layout 
as  well  as  the  ability  to  get  along  with 
people  are  a  must.  Send  resume  to  Box 
8659,  Editor  &  Publisher. 

SPORTS  EDITOR  for  30,000  circulation 
daily,  Sunday,  mid-Connecticut.  College 
degree,  at  least  three  years  sports  desk 
experience,  administrative  skills  to 
handle  five  person  staff.  Box  8674,  Edi¬ 
tor  &  Publisher. 


Managing  Editor,  (  ^ 

1 149,  Hammond,  LA  ^0404. 

REPORTER  city/business  reporter 
needed  by  IIM  award  winning  north- 
vrest  Ohio  daily.  Must  enjoy  hard  news. 
Excellent  benefits  package.  Send  cover 
letter,  resume  and  clips  to  John  Kauff¬ 
man,  Editor,  Advertiser-Tribune,  TO  Box 
778,  Tiffin,  OH  44883. 

REPORTER  needed  to  take  on  the  chal¬ 
lenge  of  a  nationwide  newsletter  cover¬ 
ing  real  estate/business  finance.  You 
should  be  a  self-starter,  ambitious, 
aggressive,  and  experienced  in  getting 
information  by  phone.  Real  estate/ 
business  background  not  necessary.  But 
a  solid  1  to  5  years  in  journalism  a  must. 
Salary  $24,000  and  up.  Lots  of  room  for 
advancement.  Based  in  San  Fransico 
Bay  area.  Send  cover  letter  and  resume 
to  Crittenden  Publishing,  Department  R, 
TO  Box  1150,  Novato,  CA  94948. 

THE  MONMOUTH  ILLINOIS  REVIEW 
ATLAS  has  two  openings  in  its  news¬ 
room.  The  first  is  editor.  This  key  person 
runs  the  newsroom,  writes  editorials  and 
serves  on  the  newspapers’  management 
team.  Our  company  has  the  needs  of  the 
customer  as  the  key  to  its  marketing 
strategy  so  we  want  an  editor  who  can 
find  out  what  those  needs  are  and  pro¬ 
duce  a  sparkling,  modern  news  package. 
The  second  is  general  assignment  repor¬ 
ter.  We're  looking  for  an  aggressive  per¬ 
son  with  lots  of  story  ideas  of  why  the 
common  man  is  uncommon.  A  recent 
graduate  could  fill  the  position  but  some 
experience  would  be  nice.  Photography 
skills  a  big  plus. 

As  part  of  a  small  chain  we  offer  great 
benefits  and  the  chance  for  advance¬ 
ment.  Applicants  should  send  resume, 
cover  letter  and  three  clips  which  do  not 
have  to  be  returned  to  Don  Cooper, 
General  Manager,  Review  Atlas,  40() 
South  Main,  Monmouth,  IL  61462. 


SPORTS  COPY  EDITORS 

Large  Northeastern  daily  needs  editors  who  agree  that 
sportswriting  can  be  literate,  stylish  and  still  exciting. 
The  people  who  join  us  will  combine  a  love  of  precision 
with  a  grasp  of  the  big  picture  and  the  rounded  potential 
to  supervise  a  desk  or  a  section  eventually.  They’ll  cou¬ 
ple  the  range  to  edit  hard  when  necessary  with  the 
restraint  to  let  writers’  styles  flourish.  We’re  looking  for 
people  with  varied  interests  and  at  least  three  years’ 
experience  on  a  first-rate  daily  desk  (inside  or  outside 
the  sports  department).  Send  resume,  including  refer¬ 
ences  to  Box  8654,  Editor  &  Publisher. 


FREE-LANCE  writers, to  do  plant  and  in¬ 
stitution  profiles  and  management  arti¬ 
cles  (1,500  to  3,000  words)  for  Brush- 
ware  and  Nursing  Homes  Magazines. 
Good  rates,  pay  on  acceptance.  Send 
resume  and  clips  to:  William  D.  Magnes, 
Editor-In-Chief,  Centaur  &  Company,  5 
Willowbrook  Court,  Potomac,  Maryland 
20854. _ 

_ MAILROOM _ 

HELP  WANTED 

MAILROOM  SUPERINTENDENT 
Prewessive  60,000  AM,  28,500  PM. 
128,800  Sunday  newspaper  located  in 
Northern  New  England.  Excellent  oppor¬ 
tunity  for  energetic,  people-oriented 
manager  who  wilTassist  Mailroom  Mana-' 
ger  in  the  planning,  direction  and  control 
of  mailroom  operations. 

Qualified  candidate  must  posses  a 
proven  track  record  in  effective  manage¬ 
ment  and  leadership.  Experience  and 
working  knowledge  of  automated  mail- 
room  operations  utilizing  TMC,  mail  and 
preprints  is  a  must.  Experience  in  union 
shop  would  be  useful.  Bachelor  or 
Associate  degree  in  Business  Adminis¬ 
tration  or  Engineering  Technology  desir¬ 
able  but  not  a  must. 

Excellent  salary  and  fringe  benefits. 
Send  complete  resume,  salary  history 
and  requirements  to: 

Personnel  Department 
Guy  Gannett  Publishing  Co. 

TO  Box  1460 

Portland,  Maine  04104 

_ MARKETING _ 

RESEARCH  MANAGER 
Top  marketing  position  at  New  Jers^'s 
largest  newspaper.  Will  manage  Re¬ 
search,  Promotion  and  Advertising  Art 
departments.  Must  be  able  to  interpret 
complex  statistics  clearly  and  quickly. 
Will  prepare  and  deliver  market  pre¬ 
sentations  to  major  advertisers.  Must  be 
creative,  enjoy  working  with  people  and 
thrive  on  a  fast  pace.  Knowledge  of 
newspaper  research  sources  such  as 
Scarborough,  Suney  of  Buying  Power 
and  Media  Records  essential.  Sales  and 
on-line  data  access  experience  helpful. 
Send  resume,  with  work  samples  if  avail- 
able,  to  Box  8650,  Editor  &  Publisher. 

SALES  PRESENTATION  MANAGER 
Story  &  Kelly-Smith,  a  newspaper  repre¬ 
sentative  firm  based  in  New  York  City,  is 
looking  for  a  sales  presentation  mana¬ 
ger.  Primary  responsibilities  include  pro¬ 
ducing  sales  presentations  and  media 
market  analysis. 

The  successful  candidate  will  have  3-5 
years  of  media  research  experience  in¬ 
cluding  management  and  presentation 
skills.  Knowledge  of  syndicated  re¬ 
search,  on-line  computer  senices  and 
sales  presentation  techniques  a  must. 

Story  &  Kelly-Smith  offers  an  excellent 
career  opportunity  and  an  attractive  sal¬ 
ary  and  benefits  package.  Please  send 
your  resume  and  salary  requirements  to: 
Jeffrey  Rodgers,  Story  &  Kelly-Smith, 
750  Third  Ave.,  New  York,  NY  10017. 


PHOTOJOURNAUSM 


TALENTED  PHOTOJOURNALIST  who 
can  teach,  lead  and  chal  lenge  an  aggres¬ 
sive  photo  and  art  staff  sought  as  photo¬ 
graphies  editor  on  a  visually-committed 
medium  size  Zone  4  daily.  Interested  in 
becoming  part  of  a  team  that  is  setting 
bench  marks  in  photography,  graphics 
and  page  layout?  Send  resume,  samples 
and  letter  outlining  your  approach  to  Box 
8679,  Editor  &  Publisher. 


WANTED:  full-time  writer- 
photographer,  Chicago  area,  interested 
in  business,  high-technology.  A  national 
but  small  employee-owned  company 
that  writes  magazine  articles  for  Fortune 
!  50  clients  needs  ^pe  "A",  highly  skil¬ 
led,  disciplined  writer  and  photographer 
in  one.  Required  travel  and  ability  to 
write  from  home  without  prodding.  Pay 
commensurate  with  ability  to  produce; 
potential  to  become  manager-writer- 
partner  in  2  years.  If  you  thrive  under 
pressure,  enjoy  working  with  other  wri¬ 
ters  and  want  more  control,  send  re¬ 
sume,  salary  history  and  resent  writing/ 
photo  samples  to  Box  8656,  Editor  & 
Publisher. 

_ PRESSROOM _ 

AWARD-WINNING  six  day  Wyoming  dai¬ 
ly  has  immediate  opening  for  Goss  Com¬ 
munity  pressman.  Applicant  must  have  a 
minimum  of  two  years  experience  that 
includes  press  upkeep  and  mainte¬ 
nance.  Duties  also  include  all  phases  of 
pressroom  and  darkroom  work.  In  addi¬ 
tion  to  the  challenge,  you’ll  find  com¬ 
pany  benefits  that  include  an  excellent 
medical  insurance  program.  Send  us 
your  resume  and  references  today.  No 
phone  calls  please.  The  News-Record, 
Box  3006,  Gillette,  WY  82716. 

COMPOSING  MANAGER 
OPPORTUNITY 

Top  salary  plus  profit-sharing,  bonus. 
Strong  Chicago  suburb  growth  company. 
Produce  two  dailies  on  CCI/Harris  front- 
ends,  Linotron  202’s.  Two-way  telecom¬ 
munication  software  supports  nation¬ 
wide  magazine  composition.  Strong 
management,  computer  skills  must. 
Sam  McMichael,  Des  Plaines  Publishing 
Company,  1000  Executive  Way,  Des 
Plaines,  IL  60018. 

PUBUC  RELATIONS 

MEDIA  SERVICES 
PUBLIC  RELATIONS 


s  if  avail-  Leading  health  organization  located  in 
Liblisher  Chicago  has  an  excellent  opportunity  in 

- ^  public  relations  managing  daily  relations 

(AGER  with  print/broadcast  media,  preparing 

errepre-  background  information,  position  state- 

k  City,  is  ments  and  disseminating  news  to  the 

n  mana-  media, 
lude  pro- 

d  media  Qualifications  include  BA/BS  preferably 
in  Journalism,  Communications  or  So¬ 
cial  Sen/ices,  and  at  least  three  years 
iave  3-5  experience  as  reporter  or  editor  in  print 

ence  in-  media  or  in  media  relations  position  with 

«ntation  public  relations  agency,  corporation  or 

ated  re-  professional  organization;  thorough 

ices  and  knowledge  of  working  media.  Prefer 

a  must.  some  experience  in  training 

spokesperson. 

axcellent 

:tive  sal-  Substantial  employer  paid  benefit  prog- 

ase  send  ram  and  highly  professional  environ- 

nentsto:  ment.  Please  send  resume  with  salary 

y-Smith,  requirement  to  Box  8680,  Editor  &  Pub- 

10017.  lisher. 
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PRODUCTION 


POSmOWS  WANTED 
CIRCULATION 


POSITIONS 


f  ‘  1 


ASSISTANT  MAILROOM  MANAGER 
Excellent  career  opportunity  at  a  chal- 

lenging  newspaper  in  a  warm  climate,  '  ■■  . 

high  growth  area.  Must  be  a  decision  ADMINISTRATIVB 

maker  who  is  resourceful  and  willing  to  - -  - 

be  a  member  of  a  team.  Must  be  able  to  GENERAL  MANAGER/MARKETING 
delegate  and  organize,  nnust  have  1372  DIR. 

or  1472  on-line  inserting  experience.  Solid  competitive  newspaper  manage- 
TMC  procedures  and  hiring,  firing  and  ment  back^ound.  Desire  more  of  same, 
discipline.  Night  job  full  time  salaried  Bottom-line  oriented.  Multi-degreed, 
position.  Salary  in  mid  to  high  $20’s.  Family.  Currently  mid-West.  Prefer  Zone 
Send  resume  and  salary  history  to  Wayne  9.  Available  upon  reasonable  notice. 
Bean,  Tucson  Newspapers  Inc.,  PO  Box  strict  confidence  observed.  Box  8629, 
26887,  Tucson,  AZ  85726.  Editor  &  Publisher. 


CIRCULATION  MANAGER 


POSITIONS  WANTED 
EDITORIAL 


HARD-WORKING,  award-winning  writer 


Solid  competitive  newspaper  manage-  3417. 
nd  ment  background.  Desire  more  of  same. 

ed  Bottom-lii?e  oriented.  Multi-degreed.  ™G  AND  AGGRESSIVE  CIRCULA- 
's-  Family.  Currently  mid-West.  Prefer  Zone  MANAGER  at  10,000  daily  3  years 
ne  I  9.  Available  upon  reasonable  notice,  experience,  willing  to  relocate,  looking 
ox  I  strict  confidence  observed.  Box  8629,  for  a  circulation  position  within  a  top 
I  Editor  &  Publisher.  ootch  organization.  Would  definately 

consider  No.  2  position  at  medium  or 


I  Professional  has  taken  brainning  shop- 1  and  editor  with  8  years  daily  experiertce 
I  per  to  well  organized  CAC  A  rating.  Per-  seeks  top  management  job  with  quality 
!  formed  all  functions  including  zoning  small  paper.  Call  (703)  578-3832. 

I  200,000  copy  shopper.  Will  take  ex-  - 

isting  position  or  create  department  for  MANAGING  EDITOR-highly  skilled 
new  shopper.  Call  Al  Davis  (319)  266-  heavily  experienced,  consistent  top 


award  winner,  circulation  builder.  Shirt¬ 
sleeve  editor,  know  all  phases  newsroom 
management,  mature,  intelligent.  Seek 


consider  No.  2  position  at  medium  or 
large  daily,  with  an  opportunity  to  learn  NEWS  EDITOR-reliable,  seeks  non- 

from  within.  Experience  with  TMC,  car-  gimmicky  daily  with  UPl  only;  knows 

tier  sales  and  telemarketing.  Would  pre-  vDT,  likes  sharp  heads  and  layouts, 

fer  Zones  3,  4,  or  5,  but  would  consider  Available  in  June.  Box  8640,  Editor  & 

all.  Box  8671.  Editor  &  Publisher.  Publisher. 

CIRCULATION  DIRECTOR.  Are  you  in  — - — — - rr— 

need  of  a  top  flight  management  profes-  NON-NEWSPAPER,  entry-level  writing 

sional  to  head  up  your  Circulation  De-  spo* Zone  3,  4,  or  5  sought  by  high 


PRODUCTION  MANAGER  i  I  am  an  EDITOR/PUBLISHER  of  a  large  I  'ofge  daily,  with  an  opportunity  to  learn 
Dynamic  manager  needed  to  fill  top  posi-  semi-weekly  in  a  highly  competitive  mar-  |  from  within.  Experience  with  TMC,  car- 
tion  at  this  150,000  combined  AM/PM  ket.  I  want  a  similar  position  on  a  small  I  sales  and  telemarketing.  Would  pre- 
and  Sunday  operation.  Must  have  a  mini-  daily  or  magazine.  I  have  a  drawer  full  of  I  f®*’  Zones  3,  4,  or  5,  but  would  consider 
mum  of  10  years  production  experience,  awards  to  prove  my  editorial,  graphics  |  all.  Box  8671.  Editor  &  Publisher. 
Experience  must  include  all  aspects  of  and  advertising  abilities.  The  owner,  ;  CIRCULATION  DIRECTOR.  Are  you  in 
the  production  environment  with  a  !  however,  likes  my  strong  P&L  better.  I  I  needofatopflightmanagementprofes- 
strong  mailroom  background  a  plus.  Job  1  have  16  years  of  weekty/daily  experi-  sional  to  head  up  your  Orculation  De- 
includes  budget  forecasting,  scheduling  !  ence.  Good  history.  Box  8571,  Editor  &  partment?  Goal  achiever  with  metro, 
newsprint  control  and  quality  control.  Publisher.  small  daily,  weekly  experience  in  all 


newsprint  control  and  quality  control.  Publisher. 

Must  have  a  proven  track  record  in  con-  _ 

trollingand  reducing  expense.  We  are  an  PROFESSIONAL  NEWSPAPERMAN 
expanding  operation  in  Zone  8  looking  with  30  years  experience  in  all  depart- 
for  that  special  individual  to  join  an  1  ments  seeks  new  opportunity.  Strong  in 
aggressive  management  team.  We  offer  1  advertising,  promotion  and  business, 
an  excellent  salary  and  benefits  pack-  Available  now.  Box  8600,  Editor  &Pub- 


sional  to  head  up  your  Circulation  De-  1  spo* Zone  3,  4,  or  5  sought  by  high 
partment?  Goal  achiever  with  metro,  honors  Big  Ten  J-grad.  Box  8677,  Editor 
small  daily,  weekly  experience  in  all  *  Publisher. 

phases.  Excellent  budget,  organization,  1 _ _ _ 

promotion  skills.  Want  re-location  to  I  RETORTER  with  twice  weekly  genial 


western  U.S.A.  Reply  in  confidence  Box 
8628,  Editor  &  Publisher. 


age.  Mail  resume  and  salary  history  in 
confidence  to  Box  8626,  Editor  &  Pub¬ 
lisher. 


LEADING  INCENTIVE  PROMOTIONS  Ct.,  Mt.  Pleasant,  Ml  48858. 

COMPANY  expanding  its  sales  efforts.  _ 

Interested  in  aggressive,  personable  PUBLISHER/GENERAL  MANAGER 


I  ' _  I  AWARD  WINNING  SPORTS  EDITOR  20 

I  PUBLISHER-experienced  in  weeklies,  |  yeaf?  experience.  Strong  writer,  col- 
i  dailies,  shoppers.  Bottom-line  oriented,  umnist,  editor,  leader.  Can  produce 
hands-on  problem  solver  who  is  ready  to  1  sparkling  layouts.  Proven  circulation 
work  for  you.  R.J.  Bradshaw,  108  Heidi  builder.  Excellent  references.  All  Zones. 


I  assignment  experience  seeks  similar 
I  position  on  small  daily.  Prefer  Zones  2  o' 
I  9.  ^x  8617,  Editor  &  Publisher. 

I  REPUBLICAN  editorial  page  editor,  37, 

I  Midwest  background,  Washington 
I  credentials.  Box  8670,  Editor  &  Pub¬ 
lisher. 

I  TOP  WASHINGTON  JOURNALIST  seeks 
I  editorship  medium  to  large  Sunbelt  dai- 
I  ly.  PO  Box  2068,  Reston,  VA  22090. 


people  to  call  on  newspapers  and  the  Solid,  experienced,  aggressive  profes- 
other  businesses  to  sell  prizes,  pre-  sional  newspaper  management  south- 
miums  and  advertising  specialties.  Ex-  erner  with  total  daily,  weekly,  shopper 
cellent  opportunity  for  energetic  self-  experience  seeks  newspaper  with  our 
starters  or  people  presently  involved  in  pride  and  dedication.  Well  rounded 
outside  sales  to  substantially  increase  background.  Profit  oriented.  Available: 
their  income.  Commission  only.  Box  3  weeks.  Write  Box  8668,  Editor  &  Pub- 
8675,  Editor  &  Publisher.  lisher. 

MAGAZINE  ADVERTISING  SALES  I  ADVERTISING 

Growing  multiple  magazine  publisher  ^ 

based  in  Waco,  Texas  seeks  experienced  ATTENTION  CALIFORNIA  DAILIES 
ad  sales  pro  for  an  outstanding  opportun-  I  aggressive,  hardworking,  creative  ad 
ity.  Tope  compensation  and  growth.  I  manager  with  Retail  and  (Tlarsifiedback- 


Box  8374,  Editor  &  Publisher.  I  editorship  medium  to  large  Sunbelt  dai- 

AZ  BASED  WRITER,  photographer  cycl-  j  ^  2°®®'  R®®*®"-  VA  22090. 

ingthruEuropelatesummer’85forfree-  wctcdaw 

lance  travel  assignments.  itinprarvnn.n  I  VETERAN  of  copydesks  and  news  desk 


Christopher  Bates,  PO  Box  16671, 

Dh/^Aniw  A7  QRHi  1  Seeks  simildr  position  on  eest  or  west 

tmoenix,  /u  Bbuii.  3^,^  ggj ^  ^  Publisher. 


Phoenix,  AZ  85011. 


COMMUNITY-ORIENTED  EDITOR  ready 

to  go  to  work  after  four-year  fling  at  his  - 

own  thing.  Awards  for  editorial  writing,  PUBLIC  RELATIONS 

depth  reporting,  layout,  general  excell- 1 

ence.  Strong  desk  skills.  Reply  Box  1  CONGRESSIONAL  PRESS  SECRETARY 
8623,  Editor  &  Publisher.  seeks  reporting  or  PR  position.  J-degree 

_ !  with  15  years  experience.  Excellent  wri- 

EXPERIENCED  EDITOR  at  major  Sac- 1  ter,  expertise  in  political  campaigns  and 


ad  sales  pro  for  an  outstanding  opportun-  1  aggressive,  hardworking,  creative  ad  ;  ramento  daily  seeks  new  position  in  Cali-  media  relations.  (703)525-04' 
ity.  Tope  compensation  and  growth.  I  manager  with  Retail  and  (Jlarsified  back-  I  fornia.  Award-winning  reporter.  Michael 

Start  by  sending  a  letter  sellingyourself  I  ground  seeks  new  challenge.  Now  em-  Norris  (916)  446-6643  ounrnfiaADueo 

to  Sales  Manager,  Box  8604,  Editor  &  ployed  sunbelt  metro  daily.  Box  8632,  ’ 


Editor  &  Publisher. 

Tuc  D4Ar>nnKiAi  rv  “i  _ _ ^ .  _ _  j  diiu  euiiuridi  uird\,iur  uii  liiiit^iiidKd^iiie  i  SUICIOBI  lenoi 

CLASsIfiId^SERV^ICES^SEEKS  ADVERTISING  MANAGER  seeks  publishing  company  seeks  editor/writer  anywhere.  W 

LLAbbiMtU  btKViLtb  btthb  career  opportunity.  Excellent  communi-  position.  Box  8&3,  Editor  &  Publisher,  write  to  Box 

bALtb  MbbUUiAitb  cator.  l5l  Yorktown  Dr..  Brunswick.  GA  I 

31520.  EXPERIENCED  ENERGETIC  columnist/ 1 _ 

-  editorial/feature  writer  able  to  attune  to  1 

and  marketing  activities.  You  will  have  a  EXPERIENCED,  AGGRESSIVE  assistant  local  readership  needs,  social  issues,  j _ 

ml?!;! manager  with  6  years  on  a  mid-  well  read  with  Mlid  grasp  of  national  nioi 

Jonr  reached  a  career  dead-  issues,  distinctive  writing  style,  keen  in- 

end.  I  have  a  bachelors  degree,  weekly  sight.  Seek  challenge  on  mid-size  daily. 
prospective  newspapers.  ;  and  TMC  knowledge  and  seek  a  new  Will  consider  weekly  or  small  daily  with  dai'V  or  assist 

th»  I  Challenge  in  Zones  9,8,7.  Box  8664,  '  progressive  outlook.  Will  re-locate. 

th®monthly  planning  of  the  MacDonald  EpijQf  4  pupiisper.  (501)  524-3970  8637,  Editor 

Classified  Service.  You  will  have  the  _ 

priveledge  of  travelling  to  at  least  8  EXPERIENCED  national  advertising  ex-  Z  _  _ .  , _ 

newspaper  conferences  a  year,  and  on  j  ecuttye  seeks  position  in  national  adver-  \  E&P  ElUplOyHIBIlt  Z0n6 

occassion  Will  participate  on  the  confer-  j  tjsjpo  daily  newspaper.  Degree  in 
ence  program.  Ypur  ability  to  communi-  i  advertising.  Ready  to  relocate.  Call 
cate  with  classified  people-podium  and  :  wayne  Davis,  l-5pm  Eastern  Time  at 
individuallyatconferences-willbeoneof  I  (803)834-4975  ■ 

the  most  important  and  rewarding  | _ '  | 

aspects  of  the  job.  I  f'lof'iii  ATinu  I 

This  is  a  top-level  position  with  MacDo-  \  i^int^ULAiiun  . 


Norris,  (916)  446-6643.  j _ PHOTOGRAPHER _ 

EDITOR  of  award-winning  city  magazine  I  CHIEF  PHOTOGRAPHER  on  paper  with 
and  ^itorial  director  on  nine-magazine  |  suicidal  tendencies  seeks  staff  position 
publishing  company  seeks  editor/writer  anywhere.  Will  consider  all  inquiries, 
position.  Box  8663,  Editor  &  Publisher,  r  Write  to  Box  8636,  Editor  &  Publisher. 

EXPERIENCED  ENERGETIC  columnist/ 1 _ 

editorial/feature  writer  able  to  attune  to  1  ouot/v«oaoviv 

local  readership  needs,  social  issues.  | _ PHOTOGHAPHT _ 


Well  read  with  solid  grasp  of  national  morr^-rno  -.u _ n 

issues,  distinctive  writing  style,  keen  in-  P^^OTO  DIRECTOR  with  snMlIc^in 
sight.  Seek  challenge  on  mid-size  daily,  position  as  picture  editor  of  small 
Will  consider  weekly  or  small  daily  with  “aily  or  assistant  at  large  daily  have  10 


shooting  experience.  Write  Box 
Editor  &  Publisher. 


E&P  Employment  Zone  Chart 


CIRCULATION 


nald,andthecompensationpackagewill  i  qq  YOU  NEED  an  experienced  manager  ■ 
be  commensurate  with  your  talent.  You  |  supervisor,  with  TMC,  shopper,  daily- 1 
will  be  relocating  to  a  growing  mid- 1  y^eekly,  telemarketing,  crew  newspaper  |,< 
Western  university  town  that  is  proud  of  1  experience?  I  am  ready  to  relocate!  Box  1 , 
its  quality  of  life  in  every  respect.  ,  8570,  Editor  &  Publisher. 

If  you  have  a  love  for  newspaper  classi- , _  \ 

fied  and  the  communication  skills  we  t  prqvEN  SALES,  multi-faceted  circula-  : 
describe  thisjobisforyou  Please  send  a  tor  seguing  MANAGEMENT  post.  Box 
cover  letter  and  resume  to:  493  gan  Clemente,  CA  9267^. 
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SHOP  TALK  AT  THIRTY 


Help  for  self-employed  writers 


By  Andrew  Horan 

Back  in  1971  the  Dramatics  sang, 
“What  you  see  is  what  you  get.” 

In  1985,  the  Internal  Revenue  Ser¬ 
vice  is  singing  a  different  tune  to  self- 
employed  writers. 

“What  you  write  is  what  you  get,” 
says  Certified  Public  Accountant  Ir¬ 
win  Noparstak.  “If  you  don’t  keep  a 
record  of  your  expenses,  don’t  expect 
to  be  able  to  sustain  deductions.” 

Noparstak  and  partner  Joan  Rich¬ 
ards,  also  a  CPA,  specialize  in  serv¬ 
ing  “people  who  make  a  living  from 
creative  efforts,”  Richards  says.  She 
concentrates  on  assisting  writers, 
graphic  designers  and  artists,  while 
Noparstak’s  interest  lies  in  aiding  ac¬ 
tors  and  performing  artists. 

The  two  bring  a  combined  40  years 
of  accounting  experience  to  their  two- 
year-old  downtown  Chicago  firm. 
Each  left  older,  established  part¬ 
nerships  because  “the  rates  at  the  old 
firms  were  too  high,”  Richards  says, 
“for  the  people  who  had  enabled  us  to 
grow.” 

The  partners  were  quick  to  recog¬ 
nize  a  market  opportunity  with  Chica¬ 
go’s  burgeoning  creative  community. 

“Our  old  firms  didn’t  want  to  serve 
writers  and  artists,”  Richards  says, 

‘  ‘  because  the  partners  said  ‘  they  bring 
their  receipts  in  in  a  shopping  bag, 
they’re  flaky,  they  don’t  want  to  pay 
and  they  disappear  after  their  returns 
have  been  prepared.’  ” 

To  avoid  the  wrath  of  accountants 
and  the  IRS,  Richards  and  Noparstak 
advise  writers  who  are  self-employed 
either  full-  or  part-time  to  keep  record 
of  everything. 

“There  is  no  longer  any  excuse  for 
not  keeping  detailed  records,”  No¬ 
parstak  says.  The  IRS  has  decided — 
effective  in  1985 — that  strict  logs 
must  be  kept  for  all  business  uses  of 
cars,  home  computers  and  home  of¬ 
fices,  he  says. 

“The  key  area  of  change  for 
1985,”  he  says,  “is  that  the  IRS  re¬ 
quires  you  must  write  down  the  name 
of  the  person  or  organization  you’re 
doing  business  with,  the  purpose,  and 
the  beginning  and  ending  business 
mileage  for  a  car  (including  rentals) 
or  times  for  a  home  computer  and 
office.” 

As  a  taxpayer,  you  are  responsible 
for  determining  the  business  uses  of 
the  car  or  computer,  and  must  have 

(Horan  with  Medill  News  Service 
in  Washington,  D.C.  and  wrote  this 
for  E&P  on  a  freelance  basis.) 


detailed  records  of  all  business  uses, 
even  if  100%  of  the  use  is  for  business 
purposes,  Noparstak  says. 

“It  (record-keeping)  all  comes 
down  to  how  much  you  are  willing  to 
pay  to  sustain  a  deduction,”  Nopar¬ 
stak  says.  “If  an  auditor  disallows  a 
deduction,  you  can  challenge  the  rul¬ 
ing  in  tax  court.  But  that  typically  will 
cost  you  $10,000. 

“So  it’s  simple,”  he  says,  “don’t 
take  the  chance.  Keep  the  records.” 

Record-keeping  need  not  be  sophis¬ 
ticated,  just  consistent,  according  to 
Noparstak.  He  suggests  using  Sched¬ 
ule  C  of  Form  1040  (required  for  sole 
proprietorships  or  partnerships — in¬ 
cluding  those  in  the  writing  business) 
as  a  guide  for  a  daily  log  of  income 
and  expenses. 

“But  the  best  record-keeping 
method,”  he  says,  “is  still  a  simple 
checking  account.  Keep  a  separate 
account  for  your  business  and  house¬ 
hold  expenses.” 

Whatever  system  you  choose  to  log 
income  and  expenses,  remember  that 
“the  one  thing  the  IRS  will  typically 
not  do  is  challenge  regular  record¬ 
keeping,”  Noparstak  says. 

No  matter  how  well-prepared  your 
records,  if  you  use  part  of  your  home 
as  an  office,  Richards  has  bad  news. 
“The  IRS  just  doesn’t  want  to  allow 
it,”  she  says. 

But  she  also  has  some  good  news. 
“Regardless  (of  the  IRS’s  wishes), 
tax  courts  will'  allow  a  home-office 
deduction,”  but  only  under  strict 
limitations,  she  says. 

The  general  rule  is  that  the  room,  or 
a  portion  of  it,  must  serve  exclusively 
as  an  office.  In  other  words,  “if  you 
have  to  walk  through  the  room  to  get 
to  the  kitchen,  it  doesn’t  qualify  (for  a 
deduction),”  she  says. 

Once  you’ve  determined  you  meet 
the  home-office  qualifications,  Rich¬ 
ards  says,  you  may  deduct  a  propor¬ 
tion  of  the  rent  or  mortgage  and  utility 
expenses  incurred,  based  on  the  per¬ 
centage  of  the  home  the  office  occu¬ 
pies.  Either  a  square-foot  or  number- 
of-rooms  formula  may  be  used. 

Even  if  you  meet  all  the  home-of¬ 
fice  requirements,  you  still  face  an 
obstacle  to  a  good  night’s  sleep.  Line 
G  of  Schedule  C  asks,  “Did  you  de¬ 
duct  expenses  for  an  office  in  your 
home?” 

Answering  “yes”  my  set  off  an  au¬ 
dit  alarm  in  the  IRS’s  computers, 
Richards  says.  Answering  “no”  is 
fraudulent. 

Richards  says  every  year  the  IRS 
sets  special  conditions  that  may  war¬ 


rant  a  human  examination  of  a  return. 
Home-office  deductions  are  routinely 
included. 

“An  IRS  auditor  will  look  at  a  re¬ 
turn  that  falls  outside  of  parameters 
the  IRS  has  established,”  she  says. 
“If  that  person  feels  something  is  out 
of  line,  the  IRS  will  begin  sending 
letters.” 

But  the  IRS  also  conducts  random 
audits.  If  you’re  unlucky  enough  to  be 
selected,  you’ll  face  serious  conse¬ 
quences  if  you’ve  knowingly  an¬ 
swered  questions  incorrectly  or  given 
inaccurate  figures,  Richards  says. 

The  IRS  is  sympathetic  to  some  tax 
problems  writers  inherently  encoun¬ 
ter.  Since  you  have  no  employer  to 
withhold  federal  and  Social  Security 
taxes  from  paychecks,  you  must  exer¬ 
cise  discipline  by  withholding  from 
yourself. 

Quarterly  estimated  tax  payments 
are  due  April  15,  June  15,  Oct.  15  and 
Jan.  15  each  tax  year.  Unfortunately, 
many  writers  have  no  idea  what  their 
income,  and  therefore  tax  liability, 
will  be  in  the  coming  year. 

Richards  says  the  IRS  understands. 
“You  can  avoid  the  penalty  for  esti- 
(Continued  on  page  44) 
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HCM  Graphic  Systems,  Inc., 
the  exclusive  North  American 
representative  for  the  pre-press 
pnxlucts  of  Dr.-Ing.  Rudolf  Hell 
GmbH  of  Kiel,  Federal  Republic 
of  Germany,  has  officially 
changed  its  corporate  name 
to  Hell  Graphic  Systems,  Inc. 
We’ve  made  the  change  so  that 
our  name  will  more  closely  identify 


us  with  our  parent  company  and 
more  accurately  reflect  ouf 
presence  in  North  America. 

In  this  Silver  Anniversary  year, 
we  dedicate  ourselves  to 
continuing  the  tradition  of 
technical  excellence  that  has 
become  synonymous  with  Hell,  a 
company  that  benefits  graphic  arts 
professionals  in  over  140  countries. 


New  York  (516)  466-0710 
Atlanta  (404)  696-8100 
Chicago  (312)  595-6560 
Dallas  (214)  241-9421 
Los  Angeles  (213)  603-8703 
Toronto  (416)  673-1997 
Hell  Graphic  Systems,  Inc. 

300  Rabro  Drive  East 
Hauppauge,  NY  11788 
(516)582-6520 

Excellence 
at  the 

speed  of  light 
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ISTfflSANYWiff 
TORUNANEWSROaVI? 

The  NEWSROOM  MANAGEMENT  HANDBOOK,  just  published  by  the  American 
Society  of  Newspaper  Editors,  is  the  first  book  of  its  kind  to  apply  sound  management 
techniques  to  the  business  of  running  a  newsroom.  Hiring.  Firing.  Trairring.  Evaluation. 
Delegation.  Tfechnology  Labor  relations.  Fringe  benefits.  Salaries.  Even  a  chapter  on 
nepotism.  25  chapters  in  all.  And  all  in  one  comprehensive  guide  that’s  been  long  overdue. 
Copies  are  now  available  through  the  ASNE  Foundation  for  only  $15,  a  small  price  to  pay  for  the 
time,  money  and  aggravation  it’ll  save.  The  NEWSROOM  MANAGEMENT  SCRIPPS  HOWARD 
HANDBOOK.  Everything  an  editor  needs  to  bring  order  out  of  chaos.  NEWSPAPERS 

TTw  ASENmaoam  Manosemenl  Handbook  MBS  mads  posable  n  pan  ty  a  grant  Aom  Sbitpps  Howard  Afevvs})ap6»5 
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